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The initial success and phenomenal staying power of The 
Print Shop have delighted us all. The program and its 
successor. The New Print Shop, have sold over 2 million 
copies, with no sign of slowing down. It has been used in 
the home, and by schools and businesses to create greeting 
cards, signs, and banners for many uses, both ordinary and 
extraordinary. Our users have expressed themselves 
creatively in ways that inspired us to new levels of 
creativity ourselves. 

The success of the first Official Print Shop Handbook 
proved beyond a doubt that Print Shop users were still 
eager for creative ways to get more power. Randi Benton 
and Mary Schenck spoke to these needs in their first book 
and showed how a little imagination could go a long way. 

Over the years, users have written to us asking for features 
such as improved resolution, multiple graphics on a page, 
the ability to place graphics anywhere they wanted, and 
multicolor printing. As we collected more and more of these 
ideas from our users, we realized the time had come to 
enhance The Print Shop, knowing we could make creativity 
even easier. The original concept of The Print Shop has now 
been expanded in ways that are consistent with the 
creativity and simplicity of the original version. The New 
Print Shop offers more powerful features with the same 
Print Shop ease of use. 

We are proud of the results and look forward to a new 
generation of loyal users. The Official New Print Shop 
Handbook will help you see many of the features at a 
glance and show you how to put them to work right away. 
The original Print Shop software and handbook of ideas 
proved to be a bestselling pair. I believe, once again, we’ve 
delivered another winning combination. I hope your New 
Print Shop experience proves us right! 


Authors’ Note 


While attending the 1989 New York International Toy Fair, 
we visited the newly renovated showroom of a major toy 
manufacturer. An impressive lobby of marble and fresh 
flowers led to an area of spectacular exhibitry. Upon 
entering the showroom, we were led down a hallway where 
a sign directed us to various rooms on the floor — a sign 
created on The Print Shop! 

We continue to document Print Shop sightings in the most 
unlikely places -— from a multimillion dollar showroom in 
New York to a tiny museum in a French hilltown. In spite 
of all recent technological advances, The Print Shop 
appears to be alive and well and as popular as ever. That 
magic formula combining ease-of-use with the power to 
create continues to keep The Print Shop in high demand. 

Having spent a good deal of time with The New Print Shop, 
we’re keeping our pencils sharpened. Our list of Print Shop 
sightings is certain to grow. The creators of The New Print 
Shop have successfully integrated even greater ease-of-use 
with more Print Shop power than ever before. Our old 
friend has a new suit of clothes. 

When we proposed to write the first Official Print Shop 
Handbook, we believed the sharing of ideas would serve as 
a valuable resource to fellow Print Shop users. With the 
success of that book, our belief was confirmed. We began 
developing ideas for this book much the same way we 
began the first — by booting up our Print Shop disks and 
challenging ourselves to once again “think something 
different.” We set out to explore The New Print Shop and 
exploit the new range of creative opportunities. 

We invite you to copy our ideas. Edit them. Embellish 
them! We hope you’ll use this new Handbook to its fullest 
advantage — let it spark new ideas of your own. As before, 
the only limit is your imagination! 
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9 LET’S GET STARTED 


A FINAL WORD... 
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Welcome to The New Print Shop 

When the original Print Shop program was introduced, 
a software phenomenon was bom. The extraordinary 
balance between ease of use and power to create was the 
secret of Print Shop’s appeal. The same program used by 
third-graders to make school play signs was used by 
small-business owners to make cash register signs. The 
Print Shop was truly a program for all ages. 

We are delighted to report that the Print Shop has 
grown up. Thanks to the input of thousands of loyal 
Print Shop users (young and old), the New Print Shop is 
loaded with features that provide more flexibility and 
more creative opportunity. Graphics can be mixed, 
moved, cloned, flipped, flopped, stretched, shrunk, and 
more. Fonts can be combined. Margins can be altered. 
Layouts can be customized. While preserving original 
Print Shop ease of use, the creators of The New Print 
Shop have added new dimension to Print Shop power. 

Welcome to The Print Shop. It's NEW and improved— 
and even better than before! 
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Handbook of Ideas 


The pencil and paper are productivity tools. So are the 
paintbrush and canvas. The New Print Shop is a dif¬ 
ferent kind of productivity tool. 

What each of these tools produces depends largely on 
the user. Of course, there are inherent differences be¬ 
tween the tools. The pen and paintbrush allow for a crea¬ 
tive environment that is so open-ended and so 
dependent on the individual user that in most cases it is 
difficult (if not impossible) for one person to duplicate 
another’s work. Training can certainly hone one’s skills, 
but a person can’t be taught to sketch a Picasso or paint 
a da Vinci—even with a set of instructions from the 
master himself! 

The Print Shop is different. Its creative environment is 
more structured and more defined. It is quite possible, 
and in most cases simple, for two people who share ideas 
to turn out not only similar designs but exact replicas! A 
set of instructions works wonders with this tool. 


This Handbook is a collection of ideas, guides, hints, and 
facts. The ideas are organized so that you can flip 
through the pages, find one that suits you, follow step- 
by-step instructions, and copy or adapt the ideas all in a 
matter of minutes. It’s a book designed to help you get 
more power in less time whenever you sit down with 
The New Print Shop. 






4 The Official New Print Shop Handbook 


About The Handbook 5 


What’s in This Book 


ideas for Home, 
School, and 
Professional Use 


New ideas for Old 
Applications 


New Applications 


Design Concepts 


As New Print Shop users we appreciate the ease with 
which greeting cards, signs, banners, and letterheads 
can be created. But most of us only scratch the surface 
of Print Shop power. In this book are hundreds of ideas 
to help you get beyond that surface. 

You need an idea for a party announcement. A school or 
club announcement. A business announcement. You’ve 
come to the right place! 

The New Print Shop can be used for so many different 
reasons. Yet, most applications fall into one of five 
categories: Home, Party, Learning Materials, School/Or¬ 
ganization, or Professional, and that’s exactly how the 
designs in the Handbook are organized. In this way, you 
can go right to the section that will most appropriately 
suit your particular need. 

You need a sophisticated sign for an office get-together. 

A playful sign for a child’s room. And an attention-get¬ 
ting flyer for a garage sale. Where do you begin? With 
this book, of course. Included are a large assortment of 
signs, greeting cards, letterheads and banners with dif¬ 
ferent looks and styles for different purposes. There are 
ideas to illustrate where, when, and how to make the 
most of a sign—or a banner. Easy-to-copy techniques 
used by professional designers will even help give your 
original designs a more polished look. 

There’s no rule that the sign mode can only be used to 
create signs. The sign mode can be used to make wrap¬ 
ping paper and flyers or to type memos. The sign and let¬ 
terhead modes can generate great business cards. In 
this book are designs for more than 25 different kinds of 
items you can make using the five basic Print Shop 
modes. 

Designs often illustrate basic design concepts. For ex¬ 
ample, a design may show how a certain kind of graphic 
or font can be used to deliver a message. Fundamental 


Two Modes Together 
or One Mode Twice 


Modified Print Shop 
Art 


New Art 


Plonning/Time-Saving 

Devices 


design concepts are illustrated and pointed out for you 
in many of the Handbook’s designs. These concepts can 
be applied to your original designs and may even open 
doors to new ideas. 

Here are two ideas that can further broaden the range of 
what you can do with The New Print Shop. 

H Print a design in one mode, roll back your paper to the 
starting point, and then add text or art using a different 
mode. 

■ Print a design in one mode, roll back your paper to the 
starting point, and then add a second graphic using the 
same mode. 

Use the letterhead and sign modes together; or the sign 
mode twice to mix full panel graphics with other 
graphics. In the chapter Designs, Designs, Designs you’ll 
find several examples. 

To make a strong graphic statement you may require a 
solid silhouetted figure or a simple line drawing. Lucki¬ 
ly, with The New Print Shop you may not need to start 
from scratch! All Print Shop graphics can be easily 
modified. Included are lots of ideas on how to give Print 
Shop graphics an entirely new look. There are easy-to- 
copy techniques to create totally new objects and sym¬ 
bols using existing Print Shop art. 

There are times when even the large assortment of Print 
Shop graphics just doesn’t suit your needs. The New Art 
section provides easy-to-create alternatives. Each 
graphic includes suggestions and applications to show 
you the look or feel each graphic can contribute to a 
design. 

A sure way to save time is to plan ahead and know what 
to expect. Suppose you’re about to create a greeting card 
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that calls for a large graphic surrounded by words at the 
top and bottom. Which graphic layout and which font 
size and style should you select? On which lines should 
you type your message? How many lines can you use? 
The planning section of the Handbook eliminates the 
guesswork. You’ll see every graphic layout and every 
Print Shop font style and size all in one place. 

Hints and Shortcuts When you set out to use any software program, talking 

to someone who’s spent time with it almost always 
reveals a personal list of hints and shortcuts. In prepar¬ 
ing this book a number of such lists were consolidated. 
Many hints and shortcuts appear in this book with the 
items that utilize them. The most widely applicable ones 
are also in a separate hint section in Designs, Designs, 
Designs for you to use and apply to your own designs 
right away! 
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How to Use This Book 


The Designs 


When you’re working with The New Print Shop, we hope 
you’ll keep this book nearby. We’re certain you’ll dis¬ 
cover many different ways to use the ideas. Here are our 
suggestions for getting the most mileage out of each sec- 


COPY A DESIGN 

When you find a design idea you like, by all means copy 
it! All designs come with easy-to-follow, step-by-step in¬ 
structions precisely for that reason. 

ADAPT A DESIGN 

You find a design idea that would be just right if only it 
had a few more lines of text. Or a few less lines of text. 
Or a different font style. Or a different graphic. Adapt it! 
Whenever you’re looking for an idea, consider adding to 
the Handbook’s ideas. Embellish them. Edit them. Use 
them as stepping stones to another valuable resource of 
ideas—you. 

SUBSTITUTE A GRAPHIC 

It’s been said that a picture is worth a thousand words. 
Then replacing one picture with another very different 
one should have equally dramatic results. It does! When 
you’re looking at a design idea, think about using that 
same design with the graphic best suited for your 
message. For many designs, alternative graphics that 
work well are suggested. But by no means should you 
restrict yourself to these suggestions. Only you know 
what will work best for the message you are trying to 
convey. 

THINK MULTIPURPOSE 

For your convenience, the design ideas are organized 
into five categories: Home, Party, Learning Materials, 
School/Organization, Professional. However, there may 
be a letterhead in the professional section that is perfect 
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for your personal use, or a sign in the home section that 
is perfect for your small business or school. When you’re 
looking for ideas, think multipurpose! Consider ideas 
from all five sections. 

COMBINE TWO IDEAS 

Many designs in this book are intended to illustrate a 
single strong concept. For example, some designs 
demonstrate how and when to use rules with text. 
Others focus on the selection and placement of graphics. 
When you’re considering a new design idea, think about 
combining two ideas from the Handbook. You may find 
two ideas (or more) that work extremely well together in 
one of your original creations. 

USE A DESIGN FOR A DIFFERENT ITEM 

You come across a birthday card design that would be 
perfect for an invitation. Adapt it and use it. You see a 
greeting card design that would be perfect for a party 
sign. Even better! Designs for greeting cards and signs, 
in fact, are interchangeable. The greeting card and sign 
modes offer the exact same choices for graphics and text. 
The only difference is that in the sign mode the design 
prints larger. Therefore, it’s easy to apply a greeting 
card design to a sign and vice versa. Just make the same 
choices for graphics and text and you’re ready to point! 

The Art don’t forget the overview page 

When you need a design idea, you may want to start by 
selecting a graphic element and building from there. 

The art overview page is a tool to keep in mind. Here 
you’ll find reduced samples of all the new and modified 
Handbook art. It’s a great place to start thinking about a 
look for your design. Finding the right graphic on which 
to focus your design may be exactly what’s needed for in¬ 
spiration. 


COPY, ADAPT, EMBELLISH 

As with the designs, if you find a piece of art you like, 
you needn’t go further. Copy it! But consider adapting 
the graphics, too. For example, you may want to add 
more lines or thicker lines to a graphic. You may want to 
embellish a graphic with a decorative element or even 
with your initials. You may want to combine parts of two 
graphics. Or edit and use just part of one graphic. 
Remember, let the Handbook’s ideas be your 
springboard. 

MODIFY ANY GRAPHIC 

Every Print Shop graphic can be modified. Techniques 
such as turning Print Shop graphics into silhouette 
drawings or into black line drawings can be applied to 
many different items. You can start building your own 
personal library of graphics. 

The Planning Tools GET TO know the layouts 

When you’re working on an original Print Shop design, 
head straight for the layouts. They show where on a 
page graphics will appear. So, for example, if you’re 
thinking about creating a greeting card with several 
small birthday cakes surrounding a larger one, first con¬ 
sult the layouts. Before you even turn on your computer 
you’ll kn ow which layout best suits your idea. And you’ll 
know which layout to call on when you begin your 
design. 

GET TO KNOW THE CUSTOMIZE FEATURES 

The key to New Print Shop power lies primarily in the 
customize features. Layouts can be altered. Graphics 
can be flipped, stretched, or moved. The customize fea¬ 
tures add new dimension to Print Shop power. 

The Handbook provides a “visual overview” of all Print 
Shop customize features. For each feature, a sample il¬ 
lustration is shown. You’ll see at a glance the results of 
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putting each feature to work. Use the customize features 
section to spark new design ideas—the possibilities are 
endless. 

GET TO KNOW THE FONTS 

You know exactly what words to use in your message, 
but you’re not sure in which font to say them. Turn to 
the fonts section to review your options. You’ll see exact¬ 
ly how each Print Shop font style fits on a page in the 
small and large sizes. You’ll see the maximum number 
of lines you can use and approximately how many let¬ 
ters will fit on each line. If you have a short, strong mes¬ 
sage, choose a large bold font. If you have a more 
detailed message, simply choose one of the smaller fonts. 

GET TO KNOW THE GRAPHICS 

A picture is worth a thousand words—cliche, but true. 
Choosing the right picture is critical for any good design. 
To make the selection process easier for you, the Hand¬ 
book shows all New Print Shop graphics in one place. 
Every graphic from The New Print Shop, Sample Edi¬ 
tion, School & Business Edition, and Party Edition is in¬ 
cluded. Simply flip through the pages whenever you 
need to find just the right picture to express an idea. 

GRAPHIC PATTERNS—STUDY THE POSSIBILITIES 

When considering design ideas, take a look at the pos¬ 
sible patterns formed by the placement of graphics as 
shown in the graphic layouts. The variety of pattern pos¬ 
sibilities may trigger ideas. 

THINK CREATIVE LAYOUTS 

Try some creative layouts. For example, plan a design 
with all text on the left and graphics on the right. Try al¬ 
ternating lines of graphics with text, or inserting 
graphics between words on a line. Think creatively—and 
then let the planning tools work for you! 


Handbook Symbols—At a Glance 



Throughout the Handbook design and art pages are 
easy-to-recognize symbols that tell you at a glance 
where you are and what you need to create each item. 
Here are the symbols you’ll find: 

Home Designs 



Party Designs 

Learning Materials 

School/Organization Designs 

Professional Designs 

New Art 

Modified Print Shop Art 

The New Print Shop 

Sampler Edition 

School & Business Edition 

Party Edition 
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Let’s Get Started 


What You Need to 
Start Creating 


How the Designs Are 
Organized 


What You Need for 
Each Design 


Consider Every 
Design—No Matter 
Which Programs You 
Own 


You don’t need much! If you’re a Print Shop owner with 
an IBM or Apple II compatible computer (and accom¬ 
panying manual for first time users), you’re ready to 
start creating hundreds of new designs. The ideas are 
right here! If, in addition, you own the Sampler Edition, 
School & Business Edition or Party Edition—you’ll find 
lots of ideas for these programs, too. 


The five design sections (Home, Party, Learning 
Materials, SchooJ/Organization. Professional) each have 
a variety of categories such as letterheads, business 
cards, flyers, ads, greeting cards, banners, and wrapping 
paper. The design categories are listed in alphabetical 
order. 


To let you know immediately if more than the original 
Print Shop program itself was used to create a design, 
every design is marked with symbols for one or more of 
the following programs shown on the preceding page: 

The New Print Shop 

Sampler Edition 

School & Business Edition 

Party Edition 


When you look at a design, one of the first things you’ll 
notice is the symbol(s) indicating which program(s) was 
used to create that design. If the design calls for The 
New Print Shop program only or an additional program 
that you own, you know you’ll be able to copy or adapt 
the design quickly and easily. But keep this in mind: 
when you see a design that uses a program you don't 
have, don’t rule it out! In most cases, alternative graphic 
choices are suggested in the design notes at the bottom 
of the page. One of these suggestions may be suitable for 
your purpose. It may even work better! And for many 


Following the 
Step-by-Step 
Instructions 


designs you’re certain to have substitution ideas of your 
own. 

So let’s get started! Just pick out a Handbook design and 
follow the step-by-step instructions. You’ll be printing in 
no time. Instructions are included for every design right 
on the design page. They lead you through the design, 
one step at a time, every step of the way. Only one item 
is left out—the guesswork! 
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A Final Word 


As soon as we began gathering ideas for The New Print 
Shop, we were met by our single greatest challenge—to 
think creatively. 

In the highly acclaimed film Dead Poets Society, Robin 
Williams, who plays the eccentric Professor John 
Keating, speaks so effectively of the process of creative 
thinking when he leaps onto his classroom desk and ex¬ 
claims, “Why do I stand here? To feel taller than you? I 
stand on my desk to remind myself that we must con¬ 
stantly look at things differently.” 

We set out to explore The New Print Shop and to look at 
things differently. To go beyond the obvious, to use New 
Print Shop tools in search of new ideas. 

We hope you find the ideas in this book useful—and in¬ 
spiring. Be bold with your own ideas. Unleash your im¬ 
agination and think big! We’d like nothing better than 
for you to continue on The New Print Shop discovery 



esigns, Designs, Design 


■ WHAT’S IN THIS SECTION 

■ USING THIS SECTION 

■ HINTS, TIPS, AND SHORTCUTS 

■ THE DESIGN PAGE 


■ THE PATTERN ABBREVIATIONS 



HOME 


[Sfj PARTY 

S LEARNING MATERIALS 



SCHOOL/O RGANIZATION 


PROFESSIONAL 
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What’s in This Section 



Ideas! Ideas! Ideas! The Handbook’s design, pages con¬ 
tain hundreds and hundreds of ideas. For your con¬ 
venience, they are organized into five categories: Home, 
Party, Learning Materials, SchooVOrganization, Profes¬ 
sional. Each category is further defined by topics such as 
letterhead, card, sign, or flyer. Every page is clearly 
marked so that you can find the design idea you’re look¬ 
ing for easily and quickly. 

The Handbook’s designs show a wide variety of ap¬ 
proaches to The New Print Shop. Together, the designs 
stretch the limits of The New Print Shop and broaden 
the range of what you can do. Highlighted here is an 
overview of what you’ll find in this section. 

New Ideas for Old Applications: A large assortment of 
signs, greeting cards, letterheads, and banners with dif¬ 
ferent looks and styles for different purposes. 

New Applications: Using the five basic Print Shop 
modes, you’ll find designs for more than 25 unique items 
such as ads, business cards, and wrapping paper. 

Designer Techniques : Easy-to-copy techniques used by 
professional designers that can help give your original 
designs a more polished look. 

Design Concepts: Fundamental design concepts to con¬ 
sider applying to your original designs. 

Ideas for Combining Modes: Sample designs created 
from a single powerful concept — use two different Print 
Shop modes together. 

Hints, Tips, and Shortcuts: Twenty-three hints and 
shortcuts you can put to work for you right away. 



Using This Section 


If you were to count the number of designs in this sec¬ 
tion, you would come up with 109. Not bad. Does that 
mean there also are 109 ideas? Absolutely not! Many 
designs combine two, three or more ideas. And there are 
alternative ideas in the Design Notes on every page. 


■CT 

■LJ? 

no 


To get the most out of Designs, Designs, Designs, look 
beyond the printed designs shown. Think of these 
designs as examples. They’ve been included not only for 
you to copy (which, of course, you’re welcome to do!) but 
also to give you a sense of what can be done — Print 
Shop possibilities. 

Highlighted here are suggestions for using this section. 

Suggestion #1: When you find a design idea you like, by 
all means copy it! 

Suggestion #2: When you find a design idea you like, but 
it isn’t quite right for your application, adapt it! Change 
the design. Make it work for your specific need. 

Suggestion #3: Add your own ideas to the Handbook 
designs. Embellish them! Edit them! 

Suggestion # 4: When you’re looking for a design idea, 
say a sign for a garage sale, don’t restrict yourself only 
to designs from the most obvious section: Home. There 
may well be a sign in the School or Professional section 
that can easily be adapted and better suited for the 
garage sale sign you want to create. Keep in mind these 
two words: THINK MULTIPURPOSE! Consider designs 
from all five sections. 


my 

BO 1 


Suggestion #5: When you see a design that uses a Print 
Shop program you don't have, don’t rule it out! In many 
cases, alternative choices are offered in the Design 
Notes. And you’re likely to have substitution ideas of 
your own. 

Suggestion # 6: When you look at a design, think about 
the graphic best suited for your message. Substituting a 
graphic is easy and may be the only change needed to 
make a design work just right for you. 
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my 


Suggestion #7: Combine ideas from two (or more) Hand¬ 
book designs. 


my 


Suggestion #8: Use one design idea for an entirely dif¬ 
ferent item. Turn a birthday card into a friendship card 
or a thank you note. Turn the front of the card into a 
sign. 


Suggestion #9: Use the Handbooks ideas as stepping 
stones to another vast source of original ideas — YOU! 


In creating New Print Shop designs, special techniques 
can be used to achieve even greater variety. Two techni¬ 
ques are worth noting with a brief explanation. Apply 
them to your original work for added flexibility and 
more power. 

H Combining Modes. New Print Shop designs can be 
created using two different modes together (e.g. sign and 
letterhead) or the same mode twice (e.g. sign mode twice 
to combine full panel graphic with other graphic). With 
this technique you simply work in one mode and print, 
then roll back your paper, work in a second mode and 
print again. It’s a terrific way to open doors to new 
design possibilities. Make sure that all graphics and text 
fall where you want them to by marking your original 
print starting point with a light pencil. In this way, you 
can carefully control where the graphics and/or text 
from the second printing will appear in relationship to 
the first. For some designs you will want to start your 
second printing at the same point as your first. For 
other designs you may want to start higher or lower. 

HI Cutting and Pasting. With scissors and glue at hand. 
The New Print Shop possibilities are limitless. You can 
use the cut and pasted sample as your original — unless 
you’re planning to send the piece to a printer for 
reproduction. If so, the printer will photograph your 
pasted-up design for printing. Or you can copy the piece 
on a copying machine and duplicate your pasted-up 
design yourself. 


Tricks and 
Techniques: An 
Overview 
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Every Handbook design is clearly marked with easy-to- 
recognize symbols to let you know immediately if more 
than just the original Print Shop program was used to 
create that design. The Handbook’s symbols are 
reviewed for you here. 

The New Print Shop 

Sampler Edition 

School & Business Edition 

Party Edition 


The design page comes complete with the following infor¬ 
mation: 

Category (e.g., Home) 

Topic identification (e.g., Flyer) 

Printout of the Design 
What You Need 
What You Do 
Hints 

Design Notes 

Each of these elements is called out and explained on 
the reduced design page shown on page 31. 

Step-by-step instructions that reflect the order of Print 
Shop screen choices are included for every design right 
on the page under the heading What You Do. These in¬ 
structions use easy-to-follow pattern abbreviations. As 
you move through the Print Shop screens, the pattern 
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About the Graphic 
Positions 


Counting Lines in the 
Handbook Designs 


abbreviations will become much more obvious. Your 
design choices can be made quickly and easily. 

All pattern abbreviations are outlined on pages 32-35. 
Refer back to this section whenever you’re not sure what 
a particular abbreviation represents in a pattern. 

In a design, each graphic has a unique position. For the 
Handbook designs, the position of every graphic is indi¬ 
cated in the step-by-step instructions. The position of a 
graphic is referenced by 2 numbers: a ROW or 
COLUMN number and a POSITION number. For ex¬ 
ample, a graphic in the top left comer of a Handbook 
design is likely to be in Row 1, Position 1. 

For purposes of identifying graphic positions, the Print 
Shop layouts can be grouped into four categories: 

Layouts with ROWS 
Layouts with COLUMNS 
FRAMED Layouts 

Layouts with MIXED GRAPHIC SIZES 

An example of each layout category is shown in the il¬ 
lustrations that follow on pages 21 and 22. Each graphic 
position is labeled. The appropriate Handbook pattern 
abbreviations are also shown for reference. (For more 
about the Pattern Abbreviations, see page 32.) 

The step-by-step design instructions indicate the line 
number on which every line of text is typed. Counting 
lines is easy. The lines on a page are counted consecu¬ 
tively from top to bottom. Each line of text, regardless of 
font style or size, counts as one line. Each blank line 
also counts as one line. 

To follow the Handbook’s design instructions count each 
line on screen as one line. Begin entering your message 
by moving the cursor to the first line indicated in the 
step-by-step instructions. When the cursor is on the ap¬ 
propriate line, select the font style and size required. 
Then enter your text. Unless otherwise indicated, all 
blank lines are in the current font selected in the small 

(Continued on page 23) 


1. REVERSED DIAMOND (Layout with ROWS) 
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2. MIXED COLUMNS (Layout with COLUMNS) 
Sm-Col 1 Med-Col 2 Sm-Col 3 
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Pattern Abbreviations 
(ROW 1)1,2,3 
(ROW 2)1,2 
(ROW 3)1,2 
(ROW 4)1,2 
(ROW 5)1,2 
(ROW 6)1,2,3 


Pattern Abbreviations 
(SM-COL 1)1,2,3,4,5,6 
(MED-COL 2)1,2,3 
(SM-COL 3)1,2,3,4,5,6 
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3. SMALL FRAME II (Framed Layout) 
T-Row 



B-Row 


Pattern Abbreviations 
(T-ROW)l,2,3,4 
(B-ROW) 1,2,3,4 
(L-COL)2,3,4,5 
(R-COL)2,3,4,5 
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font size. (Note: The program automatically defaults to 
the small font size. It is not necessary to select it.) 

For a better understanding of line counts, refer to the il¬ 
lustration below. The illustration has a total of 14 lines. 
Lines 1, 2, 5, 9, 10, 13, and 14 have text. Lines 3, 4, 6, 7, 
8, 11, and 12 are blank. (Asterisks are used here to 
mark the blank lines.) A description for each line is as 
follows: 

Lines 1 and 2: MADERA font/S MALL size 

Lines 3 and 4: blank lines—MADERA font/SMALL size 
(current font selected) 

Line 5: MADERA font/LARGB size 


MADERA font / SMALL size 
MADERA font / SMALL size 
MADERA font/SMALL size 
MADERA font / SMALL size 

MADERA font / LARGE size 

MADERA font/SMALL size 

MADERA font / SMALL size 

MADERA font / SMALL size 

SMALL font/SMALL size 
SMALL font/ SMALL size 
SMALL font/ SMALL size 
SMALL font / SMALL size 
TINY font/SMALL size 
TtNY font/SMALL size 
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Changing Font Size in 
the Handbook 
Designs 


About the Print 
Starting Point 


lines 6, 7, and 8: blank lines—MADERA foni/SMALL 
size (Remember: Program automatically defaults 
to SMALL size) 

Lines 9 and 10: SM ALL foni/SMALL size 

Lines 11 and 12: blank lines — SMALL foni/SMALL size 
(current font selected) 

Lines 13 and 14: TINY foni/SMALL size 

To input the Handbook designs, count lines from top to 
bottom. Change font styles or sizes only when indicated. 
It’s as simple as that! 

Whenever a Handbook design calls for a font in the 
large size, the pattern abbreviation CH SIZE:L appears 
in the step-by-step instructions in parentheses next to 
the appropriate line number (see Pattern Abbreviations, 
page 32). To enter your message, go to the line indicated 
and select the large font size. Then enter your text. 
When you press ENTER (or RETURN), the program 
automatically returns to the small font size. 

Several Handbook designs take advantage of added 
design power that comes with using two different modes 
together or the same mode twice. 

Inputting designs that combine modes is easy — a full 
set of instructions is included. As mentioned earlier, 
simply mark your original print starting point in light 
pencil. (We recommend placing your mark near the 
paper holding bar of your printer approximately 1/4 inch 
above the folding line of your paper.) Always start with 
a lead-in sheet to mark. If your lead-in sheet is not 
blank and contains a design or information you want to 
use, just be certain your pencil mark is very light — for 
erasing without a trace! Also, for easier measuring, use 
a clear plastic ruler that is flexible. 

The exact position of your print starting mark is not at 
all critical. But try to be consistent. By always placing 
your mark in the same spot, you’ll be able to find your 
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original print starting point quickly and easily when in¬ 
structed to roll back your paper. 

Some designs require you to roll back your paper to the 
original print starting point. For these designs, simply 
roll back your paper to the exact same position as your 
original printing position. Other designs require that 
you roll back your paper to a position below your 
original print starting point. For these designs, roll back 
your paper to the original print starting point and then 
roll your paper forward the indicated amount. For 
designs that require you to roll back your paper to a posi¬ 
tion above the original print starting point, roll back to 
your original print starting point and then roll your 
paper backward the indicated amount. 

About Using Color The use of color can greatly enhance the impact of your 

New Print Shop designs. The colors available with your 
four ribbons are the primary yellow, red, and blue, along 
with black, plus the mix created for green, purple, and 
orange. Color combinations from even a more limited 
palette will surprise you with their great variety of 
visual statements. 

Remember, you can print in color with a color printer 
even if you don’t have a color monitor if you are 
equipped with a 640K machine and a hard disk. Even if 
you don’t have a color printer, you can save your design 
on disk and check availability for printing at your local 
computer or copy shop. If you have a color monitor, you 
can preview your colors on the screen with a color 
monitor and a EGA or VGA card. Press Alt-FlO at the 
Project Menu to preview your design in color. The New 
Print Shop has a fantastic feature for picking colors 
from the color menu. Any element can be designated an 
individual color, except the already colorful “multi¬ 
colored graphics.” You can even go into “Pickcolor” 
through the customize mode and put color behind all or 
a single graphic. Watch the sun shine when yellow is 
printed behind the black outline graphic! Make your 
own tricks. 
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About Hardware 
Variations 


About the IBM-Only 
Designs 


The effectiveness of color is determined not only by what 
colors are chosen for what elements (such as a red for a 
headline rather than a cool color such as green), but also 
what colors are used next to one another. Depending on 
their relative positions on the color wheel, many colors, 
when placed next to one another, can produce an effect 
that’s different from that produced when they are used 
by themselves. The more opposite colors are on the color 
wheel, the greater the contrast. Use this in your designs 
sparingly in order not to create too much vibration and 
too many overpowering effects. Brighter colors will cre¬ 
ate the illusion of a larger size for the chosen element— 
although position and relative number of brightly 
colored objects will give unpredictable results. As in all 
creative endeavors, experiment and enjoy your surprises! 

All the Handbook designs can be created on an IBM or 
Apple II system. (See explanation below of IBM-only 
designs.) The designs shown in the book were created on 
an IBM system. Designs created with an Apple II sys¬ 
tem may look slightly different. Even designs created 
with a different IBM configuration may look slightly dif¬ 
ferent from the printed samples. 

If you’re using an Apple II system, use the Preview fea¬ 
ture to see your design in progress. Follow the Hand¬ 
book instructions, but position your words to best suit 
each layout. Occasionally, you may even want to move a 
graphic by a few additional key presses. Use the Cus¬ 
tomize and Preview features of The New Print Shop to 
fine tune a design before you print. 

If your finished design looks slightly different from the 
Handbook sample, don’t be alarmed! There is not one 
right way for the designs to look. All the designs, except 
where noted, have been adapted to work for a variety of 
systems — each with its own unique style. 

The IBM and Apple versions of The New Print Shop 
closely resemble one another. In fact, on the surface the 
options they offer appear to be identical. However, 
several unique features are available only to IBM users. 
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About the Quick Print 
Feature for Apple 
Users 


Wide borders are available. Graphics can be enlarged or 
reduced. 

To help IBM users get the most out of this added variety, 
the Handbook contains several designs that incorporate 
one or more IBM-unique features. The designs are clearly 
labeled IBM-only at the top of the design page. 

If you’re an IBM user, look carefully at the IBM-only 
designs.You’ll see how to put IBM features to work. 
You’ll find ideas for using these features in your own 
designs. 

If you’re an Apple user, don’t pass the IBM-only designs 
by! The IBM-unique features are clearly indicated in the 
step-by-step instructions or discussed in the Design 
Notes. A simple substitution is often all that’s required 
to adapt the design. And, in most cases, the Handbook 
suggests alternatives for you. 

Apple users can customize the positioning, size, and style 
of text in a design with the Quick Print feature. To position 
text exactly where you want it in your design, simply save 
your “design in progress.” If you are inputting a Handbook 
design, be sure to leave a blank line in the same font as the 
text you will be adding so that the appropriate amount of 
space is allotted in your design. Go to the Main Menu and 
select Quick Print. Enter the text you want to add to your 
design and save it as a graphic. 

Only one line of text can be saved at a time. If all of your 
words don’t fit, save your phrase in two parts. If you 
want to manipulate several lines of text, save each line 
separately and add to your design one line at a time. 
Apple users can also add tiny descriptive text to signs by 
choosing the Tiny font in the Calling Card size. 

Once you’ve saved your text, return to your design and 
go to the Customize Layout section. Choose the Insert 
Graphic option to load your text which is saved as a 
graphic. Position your text exactly where you want it in 
your design and style it with special effects such as 3-D 
or Raised. Add as many lines and fonts as you like! 
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Hints, Tips, and Shortcuts 


Hints, tips and shortcuts are all over the New Print 
Shop Handbook! Turn to any page and you’re likely to 
find at least one of the three. In the design section there 
are hints for designing. In the art section there are hints 
for creating new graphics and for giving old graphics a 
new look. In the planning section there are hints for or¬ 
ganizing design ideas. 

Some of the Handbook hints are very specific and have 
limited application. Others are much broader. The 23 
hints and tips with the broadest application are high¬ 
lighted here. Whenever appropriate, put them to work 
for you! 

Hint # 1: Customize full panel graphics! Use the Insert 
Graphic option to combine with other graphics. 

Hint #2: Liven up your designs—use brightly colored 
markers to color in graphics or words in an outline font. 
Transparent highlight markers also work well. 

Hint #3; Photocopy or print your designs on various 
colors of 8 1/2 X 11 paper and repeat in an interesting 
repeated design. 

Hint #4: Combine borders—print one border, then roll 
back your paper and add another. 

Hint #5: Superimpose one graphic over another graphic 
that has large open spaces inside. 

Hint #6: Cut and paste your graphics and words. Add 
type and graphics from other sources to your pasted-up 
design for even greater variety. Then copy on a copying 
machine or take to a local print shop. 

Hint #7: For quick ruled lines—use the dash key 
repeatedly. 

Hint #3; Use any tiled layout with the NOTE LINES 
graphic on page 182 to create ruled stationery. 

Hint # 9: Add descriptive information to signs, flyers, 
and ads in a very tiny size using the address lines of the 
letterhead mode. 



Hint #10: Apple users—use the Quick Print feature to 
add text exactly where you want it. Use the Tiny font in 
the Calling Card size to add very small text to signs. 

Hint # 11: For a short note — use the Tiny font in the 
sign mode. 

Hint # 12: Stack several banners on top of one another to 
create an oversized sign with several lines of copy. 

Hint #13: Create customized borders by selecting the 
Small Tiled layout and erasing all but the outer edge of 
graphics. 

Hint #14: Use the Greeting Card Print Size feature to 
reduce your designs to make gift enclosure cards, tick¬ 
ets, place cards, name tags, mailing labels and more. 

Hint #15: Stop the printing of a Full Panel design near 
the bottom and use the area to add a separate text mes¬ 
sage. 

Hint #16: Break the rules and print a unique layout by 
running your paper through the printer more than once. 

Hint #17: Wallpaper a bulletin board or part of a wall 
with several sheets of the same design. Print the design 
several times or copy your original on a copying machine. 

Hint #18: Jazz up your fax forms with a Print Shop 
design. 

Hint #19: Leave extra space between your letters and 
words for greater interest and readability. 

Hint #20: When inputting the Handbook’s art, don’t be 
concerned if you don’t match every single dot. Even if 
90% of your dots match up, your graphic is sure to look 
like the Handbook’s. 

Hint #21: The greeting card and sign modes offer the 
exact same choices for positioning text and graphics. 

One design idea works for both! 

Hint #22: Save time — refer to The Fonts section when 
planning your message. You’ll see approximately how 
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many lines will fit on a page and how many letters will 
fit on a line. 

Hint #23: Sit back, “look at things differently” and have 
fun! 
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The Design Page 


The design page includes a 
great deal more than a sample 
design. The reduced page 
shown here provides an ex¬ 
planation of the various ele¬ 
ments you’ll find with every > 
Handbook design. 

Topic Identification: Iden¬ 
tifies the specific item such as 
the flyer shown here. 

What You Need: Easy-to- 
recognize symbols (shown on 
page 11) tell you what Print 
Shop programs were used to > 
create the design. 

What You Do: Step-by-step instruc¬ 
tions lead you through the design 
every step of the way. A complete 
listing of pattern abbreviations is > 
shown on pages 32-35. 

Category Symbol: Symbol at 
top right tells you if you’re in 
the Home, School/Organiza¬ 
tion, Party, Learning 
Materials, or Professional 
section. 

Hints: Includes shortcuts for 
working on the design. 

Design Notes: A variety of in¬ 
formation may appear here. 

For example, there may be al¬ 
ternative design suggestions, 
alternative graphic choices, a 
simplified way to create a 
similar looking design, or an ex¬ 
planation of a design concept or 
technique. 
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* Flyer 2 /ew 

What you need: 


What you do: 

SIGN; DYO; TALL; 
BORDERrRIBBON; LAYOUT:MED 
MIX; GRAPHIC:SAMP(SCOTTIE); 
DELETE:(ROW 1)ALL, (ROW 
2)ALL, (ROW 3) 1,3, (ROW 5)ALL^ 
9 CJIANGE;(ROW 4) 1 to ^ 
PROG (PLAYTIME), (ROW^Kto 
PROG (PICNIC), (ROW 
PROG(RIBBON); FOI^SMALL, 
MESSAGE:Ll ( L2(ag»rrER,SOLID) 
text; FONT:SIEJB$A; 

MESSAGE :Uj$JENTER, SOLID, 

CH SIZE:feffi£xt, L4(l space 
betweep$fttera)(CENTER, 
SOyg)text; FONTrTINY; 
J^(CENTER,SOLID), L13(2 
^Spaces between words) 
(CENTER,SOLID) text; PRINT 



•ET 


PARADE 

Ms ■ 


m 


SATVRD'M, 1<Vi 1-Kli at 10 s.m. 


Design Notes: I 

With so many varied graphics to choose from, this layout is an 
excellent choice for many needs. Note how changing the font siz 
creates a unique design element. Spacing letters is an easy and 
attractive enhancement. 

Graphic Alternatives: 

For SCOTTIE use PARTY(BLACK CAT); for PLAYTIME use 
PROG(PARTY FAVOR); for PICNIC use PROG< ICE CREAM); or 
RIBBON use SCH/BUS(TROPHY). | 


The Design: An actual reduced 
printout of what you’ll get is shown 
here. 
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The Pattern Abbreviations 

Most of the pattern abbreviations are self-explanatory 
when working side by side with The New Print Shop pro¬ 
gram. However, if a pattern abbreviation stumps you, 
just refer back to this section. 

Print Shop features not listed here are written out in 
full in the design instructions. 


DESIGN YOUR OWN 
BORDERS 

DYO 

Thin line 

THIN 

Thick Line 

THICK 

Blocks 

BLOCKS 

Deco 

DECO 

Frilly 

FRILLY 

Maze 

MAZE 

Navajo 

NAVAJO 

Neon 

NEON 

Ribbon 

RIBBON 

Rounded 

ROUNDED 

WIDE BORDERS (IBM only) 

Balloons 

WJIWBALLGONS 

Clipboard 

WIDE/CLIPBOARD 

Columns 

WIDE/COLUMNS 

Holly 

WIDE/HOLLY 

Lilies 

WIDEyLILIES 

DISKS 

New Print Shop program 

PRGG(GRAPIIIC 

NAME) 

Party Edition 

PARTY(GRAPHIC 

NAME) 

Sampler Edition 

SAMP(GRAPHIC 

NAME) 

School & Business Edition 

SCH/BUS(GRAPIIIC 

NAME) 

New Art (from Handbook) 

NEW(GRAPHIC NAME, 
PAGE 000) 
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Modified Art (from Handbook) MOD(GRAPHIC 

NAME,PAGE 000) 


SIZE/DIMENSION 

Small 

Medium 

Large 

Vertical 

Horizontal 


SM 

MED 

LG 

VERT 

HORIZ 


STYLE (for Graphics and Text) 

Outline OUTLINE 

3-D 3-D 

Raised RAISED 

Shadow SHADOW 


LAYOUT POSITIONS (for explanation, see page 20) 
Staggered Layouts 

Row 1—Positions 1,2,3 (ROW 1)1,2,3 

Row 2—Positions 1,2 (ROW 2)1,2 

Row 3—All Positions (ROW 3)ALL 

Framed Layouts 

Top Row—Positions 1,2,3 (T-ROW)l,2,3 

Left Column—Positions 2,3,4 (L-COL)2,3,4 

Right Column—Positions 2,3,4 (R-COL)2,3,4 

Bottom Row—Positions 1,2,3 (B-ROW) 1,2,3 

Mixed Layouts 

Small Column 1— (SM-COL 1)1,2,3 

Positions 1,2,3 

Medium Column 2— (MED-COL 2)1,2,3 

Positions 1,2,3 

Small Column 3— (SM-COL 3)1,2,3 

Positions 1,2,3 
Large Center Graphic 


LG-CTR 
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Ll(text) 

L2(text) 

L3(text) 

etc. 


MESSAGE 
LINE 1 
LINE 2 
LINE 3 
etc. 

ALIGNMENT OF TEXT 

Center 

Left 

Right 

FONT SIZE 

Change Size of Font to Large 

POSITION OF TEXT 
Center Top to Bottom 

CUSTOMIZE FEATURES 
Change Graphic in Row 1, 
Position 1 to Disk Name 
(Graphic Name) 

Move Graphic in Row 1, 
Position 1 up 1 key press 
for IBM up 4 key presses 
for Apple 

Delete Graphic in Row 1, 
Position 1 

Flip Vertical Graphic in Row 1, 
Position 1 

Flip Horizontal Graphic 
in Row 1, Position 1 


CENTER 

LEFT 

RIGHT 


CH SIZE:L 


CENTER TOP TO 
BOTTOM 


CHANGE :(ROW 1)1 to 
DISK(GRAPHIC NAME) 

MOVE:(ROW 1)1 
up l(IBMy4(APP) 
key presses 

DELETE:(ROW 1)1 


FLIP VERT:(ROW 1)1 


FLIP HORIZ:(ROW 1)1 

INSERTSIZE/ 
DISK(GRAPHIC 
NAME) to (position 
on page) 


Insert Graphic to Layout 


Designs, Designs, Designs 35 


Graphic Style Row 1, 
Position 1 

Stretch Graphic in Row 1, 
Position 1 approximately 
3 Key Presses Down 

Shrink Graphic in Row 1, 
Position 1 approximately 
3 Key Presses Up 

IBM only 

Enlarge Graphic in Row 1, 
Position 1 approximately 
3 Key Presses 

Reduce Graphic in Row 1, 
Position 1 approximately 
3 Key Presses 


STYLE :(ROW 1)1 
(STYLE NAME) 

STRETCH:(ROW 1)1 
down 3 key presses 

SHRINK:(ROW 1)1 
up 3 key presses 


ENLARGE:(ROW 1)1 
(+) 3 key presses 

REDUCE:(ROW 1)1 
(-) 3 key presses 
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January 


February 


What you need: 


What you do: 

CALENDAR TOP; DYO; YEARLY; 

LAYOUT:FULL PANEL; 

GRAPHIC:PROG(HOUSES); 

FONTiSUTTER; 

MESSAGErLl (CENTER,SOLID) 
text; RULED LINE:DOUBLE 

CALENDAR BOTTOM; LAYOUT: 

SM TILED; GRAPHIC:PARTY 
(PARTY HAT); DELETE:(ROW 1) 

3,4,7,8, (ROW 2) 3,4,7,8; CHANGE: 

(ROW 1) 2 to PROG(CAKE 
SLICE), (ROW 1) 6 to 
PROG(MUSIC), (ROW 2) 2 to 
PROG(MUSIC), (ROW 1) 5 to 
PARTY(ST. PATRICK’S), (ROW 1) 

9 to PARTY(GRADUATION), 

(ROW 1) 10 to PARTY (RINGS), 

(ROW 2) 1 to PARTY (PICNIC 
TIME), (ROW 2) 6 to 
PARTY(BLACK CAT), (ROW 2) 9 
to PARTY (PENGUIN), (ROW 2) 10 
to PARTY (ORNAMENT), (ROW 2) 

5 to SCH/BUS(SCHOOL; RULED 

LINE:THIN; print Design Notes: 

Liven up a yearly calendar by using 12 unique graphics to 
represent each month of the year. 

Graphic Alternatives: 

Choose graphics for the 12 months that reflect your areas of 
emphasis such as: SCH/BUS(BAND) for football season, 
(DOLLARS) for tax time, (GEOGRAPHY) for a trip and any 
sports symbol for the athletes in the family! 


Calendar/ 


MONTHLY 




Design Notes: 

Scattered graphics liven up your calendar...too many create 
confusion. It’s fun to personalize the calendar top, also. The “joke 
of the month,” a reminder or main event at the bottom helps focus 
your thoughts. 

Graphic Alternatives: 

Select simple graphics that work well in the small size such as: 
PROG(PENS) for study, (PIANO) for lessons and recitals and 
(POINSETTIA) for Christmas parties. The many sports and 
seasonal graphics positioned at the bottom can be used to 
highlight a special month. 


CALENDAR TOP; LAYOUT:MED 
STAGGERED; GRAPHIC:MOD 
(SUN CREST,PAGE 200); DELETE: 
(ROW 1) 2,3,4; FONT: SMALL; 
MESSAGE:L1(CENTER,OUTLINE, 
CH SIZE:L)text; L3(CENTER, 
SOLID)text; FONT:TINY; 
MESSAGE:L5,L6(CENTER,SOLID) 
text; RULED LINE:DGUBLE 

CALENDAR MIDDLE; MAY 
4/CRA PHIC:MOD(CAT,PAGE 
205); TEXT; MAY ^GRAPHIC: 
MOD(AIRPLANE,PAGE 202); 

TEXT; MAY 10/TEXT; MAY 
12/GRAPHIC:PROG(CASH BOX); 
MAY 15/GRAPHIC: 
PROG(COMPUTER); TEXT; MAY 
18/PROG(BOOKS); TEXT; MAY 
24/G RA PH IC: PA RTY (R1NGS); 
TEXT; MAY 26/PARTY (PARTY 
HAT); TEXT; MAY 
27/GRAPHIC : PARTY 
(GRADUATION); TEXT; MAY 
31/GRAPHIC:NEW(FINGER, 

PAGE 184); TEXT 
CALENDAR BOTTOM; LAYOUT: 
SM STAGGERED; GRAPHIGNEW 
(HANDS,PAGE 178); FONT: 
SMALL; MESSAGE:L1 (CENTER, 
SOLID,CH SIZE:L)text; L5 
(CENTER,SOLID)text; PRINT 


What you do: 

CALENDAR; DYO; MONTHLY; 
MONTH; YEAR 


MSI 


aw 




12 3 4 5 5 

7 6 9 10 II it 13 
M 15 16 17 16 \9 20 
ai 22 23 24 25 26 27 
26 39 30 31 


MSI 


aw 




Sunday Monday Tuesday Wednesday Thursday Friday Saturday 


COOPERATE 

c^s 

erS #~i 

AND WE WILL HAVE A HAPPY MAY! 




Calenda 


YEARLY 
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Who! you need: 



What you do: 

CARD FRONT; DYO; SIDE FOLD; 
LAYOUTiSM TILEDjGRAPHIC: 
NEW(ROW HOUSES.PAGE 185); 
DELETE:(ROW 1) 2,3,4, (ROW 2) 
ALL, (ROW 3)ALL;CHANGE: 
(ROW 1) 1,5 to NEW(FINGER, 
PAGE 184); FLIP VERT:(ROW 1) 

1; FLIP VERT and HORIZ:(ROW 1) 
5; FONT: MADERA; MESSAGE: 
L1-L3(CENTER,RAISED,CH 
SIZE:L)text 

CARD INSIDE; LAYOUTiFULL 
PANEL; GRAPHIC:PARTY(NEW 
YEAR); FONTiSMALL; 
MESSAGE:Ll-L4(LEFT,SOLID) 
text; FONTTINY; MESSAGE:L5 
(blank); L6-L8,L11 (CENTER, 
SOLID)text,PRINT 



Design Notes: 

Full panels create an instant impact. Contrast with a very 
different layout for the card front. A repeat graphic, as used here, 
is a contrasting pattern but appears uncluttered due to the 
repetition. 

Graphic Alternatives: 

Try varying panels according to your event. Several New and 
Modified Art samples make nice repeat graphics such as: 
(SPORTS SYMBOL, PAGE 187), (CAKE, PAGE 162), 
(SUNSHINE, PAGE 189), (PUMPKIN, PAGE 218), and 
(CHRISTMAS TREE, PAGE 194). 
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Card 2/ 


BABY ANNOUNCEMENT 


'SI 


pwfifcsl 


What you need: 



What you do: 

CARD FRONT; DYO; TOP FOLD; 
BORDERRIBBON; LAYOUT:MED 
CENTERED; GRAPHIC:NEW 
(TEDDY BEAR,PAGE 190); 
INSERT:PROG(PARTY FAVOR) 
8(IBM)/32(APP) key presses down, 
1(IBM)/4(APP) key press right, 
PROG(PARTY FAVOR) 
8(IBM)/32(APP) key presses down, 
16(IBMy64(APP) key presses right; 
FLIP HORIZ:PROG(PARTY 
FAVOR) at bottom right comer; 
FONTrSONOMA; MESSAGE:L1(1 
space between letters, 2 spaces 
between words)(CENTER, 
RAISED)text 

CARD INSIDE; BORDER:THIN; 
LAYOUT:SM STAGGERED; 
GRAPHIC:SAMP(BABY BOTTLE); 
DELETE: (ROW 2) 1,2, (ROW 3) 2; 
FONT:SONOMA; MESSAGE:L3 
(CENTER,RAISED)text; FONT: 
SMALL; MESSAGE:L4-L6 
(CENTER,SOLID)text; PRINT 



Card Front 


Card Inside 


ITS R 


BORN APRIL 7, 1990 
3:02 p.m. 

TO THE TAFTS „ 


Design Notes: 

Bolder graphics used prominently work well with more illustrative 
images. Try to avoid using busy art with more busy art. Balanced 
use of white space works well in this card front. Borders “clip" 
graphics and create a nice finished look. 

Graphic Alternatives: 

For TEDDY BEAR use PROG(TEDDY BEAR),(BALLOONS); 
NEW (JACK-IN-THE -BOX) 

For BABY RATTLE use PROG (PARTY FAVOR); 

PARTY (RATTLE). 
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Card 3/ 


BIRTHDAY 


What you need: 


What you do: 

CARD FRONT; DYO; TOP FOLD; 
BORDER-.THIN LINE; 
LAYOUTiMED CENTERED; 
GRAPHIC:SAMPLER(TIME 
FLIES); MOVE:MED-CTR to left 
5(IBM)/20(APP) key presses, down 
2(IBM)/8(APP) key presses; 
FONT:SIERRA; 

MESSAGE:L1 (LEFT,SOLID)text; 
L2(indent 3 spaces)(LBFT,SOLID) 
text; FONT:SMALL; MESSAGE:L3 
(indent 16-IBM/19-APP spaces) 

(1 space between W and I, 2 spaces 
between I and N, 3 spaces between 
N and G, 4 spaces between G and S) 
(LEFT,SOLID)text; FONT:TINY; 
MESSAGE:L5-L7 (RIGHT,SOLID) 

CARD INSIDE; LAYOUT:SM 
TILED; BORDER:THIN LINE; 
GRAPHIC:PROG(BALLOONS; 
FONT:SIERRA; MESSAGE:L2-L4 
(CENTER,SOLID)text; FONT: 
SMALL; MESSAGE:L5(blank), 
L6(CENTER,SOLID)text; PRINT 


B Card 4/ 


B»a 


TIME 

HAS 



WING S 


or so it seens 
at your age, 
dearie 


Card Front 


Card Inside 



Design Notes: 

Switching fonts and spacing out your letters can create a 
statement unto itself. This particular design shows this technique 
nicely. The inside of the card illustrates an example of dropping 
text over graphics. The font in this size still allows for readability. 

Graphic Alternatives: 

Try PROG(BUBBLY) to offer solace or (TOP SECRET) for 
whimsy. 


BIRTHDAY—CHILD (IBM ONLY) 


K 





What you do: 

CARD FRONT; DYO; SIDE FOLD; 
LAYOUTSM TILED; 
GRAPHIC:SCH/BUS(BAND); 
DELETE: (ROW 1) 1,2,4,5, (ROW 
2)ALL, (ROW 3) 1,2,4,5, (ROW 4) 
1,4,5, (ROW 5) 1,5, (ROW 7)ALL; 
MOVE: (ROW 4) 3 to right 4(IBM) 
/16(APP) key presses, (ROW 2) 2 to 
right 3(IBM)/12(APP) key presses; 
REDUCE (IBM only): 

(ROW 1) 1 3 key presses; FONT: 
SMALL; MESSAGE :L1-L3(blank); 
FONT:IMPERIAL; MESSAGE :L4 
(CENTER,SOLIDRext; FONT: 
SMALL; MESSAGE:L5-L16(blank); 
FONT:IMPERIAL; MESSAGE: 
L17(CENTER,SOLID)text; 
CUSTOMIZE/CHANGE TEXT TO 
GRAPHIC (IBM only)—MOVE: 

LI 7 down 1 key press 

CARD INSIDE; BORDER:MAZE; 
LAYOUTMED CENTER; 
GRAPHIC:PARTY(TRUMPETS); 
FONT: IMPERIAL; MESSAGE: 
Ll-L3,L7-L8(SOLID,CENTER) 
text; PRINT 


Card Inside 




Card Front 


Let’s all shout 
the news! 
Patty is eight -1 


and we think 8 

f=! 

that’s great! 1 


Design Notes: 

Apple Users: This same design can be created without reducing the 
graphic at top or moving the line of text at bottom. Simply 
eliminate those two steps. 

An interesting layout is achieved by positioning the leading 
graphics and then moving them to create a staggered look. This 
pyramid format makes a strong design element. Also, try a 
diamond or cross shape. 

Graphic Alternatives: 

For BAND use PROG(BUBBLY) or PARTY (GINGERBREAD, 
PENGUIN). 
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Cord S/friendship 


What you need; 


What you do: 

CARD FRONT; DYO; SIDE FOLD; 
LAYOUT:MED FRAMED; 
GRAPHIC:NEW(FLOWER,PAGE 
169); DELETE:MED-CTR; 
FONT:MERCED; MESSAGE:L3-L6 
(CENTER,OUTLINE)text 

CARD INSIDE; LAYOUT:MED 
FRAMED; GRAPHIC:NEW 
(HAND,PAGE 178); 
CHANGE:MED-CTR to NEW 
(SUNSHINE,PAGE 189); FONT: 
SMALL; MESSAGE:L4(CENTER, 
OUTLINE,CH SIZE:L)text, L6,L14 
(CENTER,SOLID)text; PRINT 

HINTS: Create customized borders 
with your choice of graphics by 
selecting the Medium Framed 
layout and deleting the Medium 
Center graphic. 


Design Notes: 

Cards using simple text work well with The New Print Shop. Try 
selecting graphics that personalize your message. Personalization 
is the real advantage to creating Print Shop greeting cards! Felt 
tip fine- line pens can be used to fill in outline type for highlights. 

Graphic Alternatives: 

For text, use “you mean the world to me,” changing SUNSHINE 
graphic to SCR/BUS(GLOBE). Also, for SUNSHINE use 
PARTY (TRUMPETERS), for FLOWERS use PROG(ROSEBUD). 
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Card 7/ 


FATHER’S DAY (IBM ONLY) 




pfHsag 


What you need: 



What you do: 

CARD FRONT; DYO; SIDE FOLD; 
LAYOUT:SM TILED II; 
GRAPHIC:NEW(GRAPHIC TILE 
PATTERN 1,PAGE 173); 

DELETE: (ROW 1) 3,4, (ROW 2) 

3,4, (ROW 5)ALL, (ROW 6) 2,3,4; 
CHANGE: (ROW 6) 1 to PROG(INK 
BOTTLE); MOVE: (ROW 6) 1 up 1 
key press, right 1 key press; 
INSERT:MED/PROG(LETTER) 
down 2 key presses, flush right and 
then left 2 key presses; 
INSERT:MED/SCH-BUS(QUOTE) 
down 15 key presses, right 14 key 
presses; ENLARGE(IBM only): 
SCH/BUS(QUOTE) by 5 key 
presses; FONT:SMALL; MESSAGE: 
L16(CENTER,SOLID)text; 
CUSTOMIZE/CHANGE TEXT TO 
GRAPHIC (IBM only)—MOVE:L16 
to right 6 key presses 

CARD INSIDE; BORDER:THIN 
LINE; LAYOUT:MED STAGGERED 
II; GRAPHIC:SCH/BUS(TROPHY); 
DELETE: (ROW 2)ALL, (ROW 3) 
ALL; FONT:SMALL; MESSAGE: 
L7,L8(CENTER,SOLID)text; 
FONT:SONOMA; 
MESSAGE:L10-L12 
(CENTER,SOLID)text; FONT: 
SMALL; MESSAGE:L14,L15 
(CENTER,SOLID)text; PRINT 



Card Inside 


Card Front 



Soaetloes, Dad... 
it’s hard to say, but... 

VOU'RE 

me 

BEST!!! 


AND ! LOVE VClU 
HAPPt FATHER’S DAI I 


Design Notes: 

The Tile Pattern graphics make interesting design devices even 
when not used in an overall tiled pattern. The use of text inside 
the Quote or Emblem graphics is a simple, yet strong, concept that 
creates a sense of whimsy in a design. 

Graphic Alternatives: 

For INK use SCH/BUS(CONFIDENTIAL); for TROPHY use 
PROG(RIBBON); for QUOTE use text alone without graphic. 
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C ard 8/ GET WELL 


What you need: 


np| S |s/b 


What you do: 

CARD FRONT; DYO; SIDE FOLD; 
LAYOUT:MED STAGGERED II; 
DELETE: (ROW 2)ALL, (ROW 3) 
ALL; FONT:IMPERIAL; 
MESSAGE:L4(CENTER, 
OUTLINE,CH SIZE:L)text, L5 
(CENTER,RAISED,CH SIZE:L) 
text, L6(CENTER,SOLID)text; 
FONT:SMALL; MESSAGE:L7 
(CENTER,SOLID)text 

CARD INSIDE; LAYOUT:MED 
FRAMED; GRAPHIC: 
SCIRBUS(BAND); DELETE: 
(T-ROW)ALL, (L-COL) 2,3,4,5,6, 
(R-COL) 2,3,4,5,6, (MED-CTR); 
FONTrSMALL; MESSAGE:L3 
(CENTER,SOLID)text; FONT: 
IMPERIAL; MES SAGE: L4-L6 
(CENTER,SOLID,CH SlZE:L)text; 
FONT:SMALL; MESSAGE:L7 
(CENTER,SOLID)text; PRINT 


Design Notes: 

Try altering typeface styles and sizes for interesting looks. Adding 
one row of graphics makes a statement especially when the 
graphic is one that links well through its full-box design or 
symmetry. 

Graphic Alternatives: 

For TIME FLIES use PROG(BALLOONS). For BEAR use 
PROG(PENS) or PARTY(GINGERBREAD). 
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What you need: 



What you do: 

CARD FRONT; DYO; SIDE FOLD; 
LAYOUT:SM FRAME II; 
GRAPHIC:NEW(GRAPHIC TILE 
PATTERN 1,PAGE 173); INSERT: 
MED/MOD (BOOKS,PAGE 192) to 
right 8(IBM)/32(APP) key presses, 
down 8(IBM)/32(APP) key presses; 
FONT:TINY; MESSAGE:L17,L18 
(IBM)/L20,L21(APP)(CENTER, 
SOLID)text 

CARD INSIDE; BORDERSCH/BUS 
(BOOKS); FONTiIMPERIAL; 
MESSAGE:L3,L4(CENTER, 
RAISED)text; PRINT 



Design Notes: 

For a formal and bold look, use a geometric graphic as a border 
with two or four sides. The use of the MOD (BOOKS) gives a more 
generic application. Straight-edged graphics work particularly well 
butting up to borders. 

Graphic Alternatives: 

For MOD(BOOKS) use PROG(BOOKS); for BOOKS border use 
PROG(DECO) border. 
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Card 10/ 


JUfa 


HALLOWEEN 


What you need: 


|j When you |g 
hear 

Trick or Treat... 


What you do: 

CARD FRONT; BORDERiTHIN 
LINE; LAYOUT:MED MIX; 
GRAPHIC:PARTY(BATS); 
DELETE:(COL 1) 2,3,4, (COL 2) 
ALL, (COL 3) 2,3,4; CHANGE: 
MBD-CTR to PARTY(BLACK 
CAT); FONT:SUTTER; MESSAGE: 
Ll-L3,L6-L7(SOLID,CENTER)tert 
CARD INSIDE; BORDER:RIBBON; 
LAYOUT:MIXED ROWS; 
GRAPHIC:PARTY (PENGUIN); 
DELETE:(SM-ROW 1) 1,2,3, 
(SM-ROW 2)ALL; CHANGE: 
(SM-ROW 1)4 to PARTY 
(MASQUERADE); MOVE:(ROW 1) 
4 left 9(IBM)/36(APP) key presses, 
down 4(IBM)/16(APP) key presses 
(NOTE:Mask is positioned over 
face of penguin); FONT:TINY; 
MESSAGE:L1 (blank); FONT: 
SUTTER; MESSAGE :L2-L8 
(SOLID,CENTER)text; PRINT 



don't scare 
THEM this year! 


Card Front 


Card Inside 



Design Notes: 

Moving a smaller graphic over a larger graphic creates an 
interesting and often humorous new image. The four-comer layout 
of the card inside is a good layout useful for many applications. 

Try coloring the interior of the images for a bright look. 


Graphic Alternatives: 

Try MOD(PUMPKIN, PAGE 218) on the inside of the card. 
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Card 11/ 


MOTHER’S DAY 



What you need: 


NP 


What you do: 

CARD FRONT; DYO; SIDE FOLD; 
BORDER:FRILLY; LAYOUT:SM 
TILED II; PATTERN:PROG 
(LACE); DELETE:(ROW 3) 2,3, 
(ROW 4) 2,3; FONT:MERCED; 
MESSAGE:L4,L5(CENTER, 
SOLID)text 

CARD INSIDE; LAYOUT:MED 
STAGGERED II; GRAPHIC: 
PROG(ROSEBUD); 

DELETE: (ROW 1) 1, (ROW 2) 1,2; 
FONT:MERCED; 

MESSAGE:L1,L2,L4-L6(CENTER, 
SOLID)text; PRINT 



Design Notes: 

The technique of using a tiled pattern and deleting a clear shape 
makes an interesting look. Text or another graphic can then be 
inserted into the open space. 

Graphic Alternatives: 

The most modem of Moms still loves sweet images at Mother’s 
Day. Try a breakfast in bed I.O.U. with SCH/BUS(LUNCHTIME) 
or SAMPLER(VALLEY LILY). 
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Diary 1 /adult 


What you need: 


What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
TILED II; GRAPHIC:NEW ART 
(NOTE LINES, PAGE 182); 
DELETE: (ROW 1) 1,2,3,4, (ROW 6) 
1,2,3,4; FONT:MERCED; 
MESSAGE:L8(1 space between all 
letters)(CENTER, SOLID)t ext; 
PRINT 

To add graphics and text at top, roll 
back paper to original print starting 
point. 

LETTERHEAD TOP; DYO; 
LAYOUT:SM STAGGERED; 
GRAPHIC:PROG(PENS); DELETE: 
(ROW 1) 2,3,4,5; RULED LINE: 
THIN; FONT:MERCED; 
MESSAGE:L1,L2(CENTER, 
SOLID)text; PRINT 


Design Notes: 

This design in multiples is well suited for a notebook of memoirs. 
Try creating pages identified by goal for a personalized 
self-improvement handbook. 

Graphic Alternatives: 

For PENS use SCH/BUS(CONFIDENTIAL). 



















Graphic Alternatives: 

For PENCIL use PROG(PENS, LETTER, INK BOTTLE), 
SAMPLER(TIME FLIES) or SCH/BUS(KEY). 
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Design Notes: 

This layout works well for a poster sign and also as a fold-over 
mailer. Seal with a colored, circular label to add a bright touch to 
your mailing. Varied graphics add interest and visually 
communicate your message. 

Graphic Alternatives: 

For TIME FLIES use SCH/BUS(CLOCK); for TELEPHONE use 
SCH/BUS(QUOTE) with an exclamation mark inside; for 
POINTER use NEW(HOME); for MOVING VAN use 
SCH/BUS (SWITCH); for KEY use SAMP(FIREPLACE). 


wnui you ao. 

SIGN; DYO; TALL; LAYOUT:MED 
MIX; GRAPHIC:SAMP(TIME 
FLIES); DELETE:(COL 1) 

3.4, (COL 2) l,2,3,4,(COL 3) 

3.4, MED-CTR; CHANGE: (COL 1) 2 
to SCH/BUS(POINTER), (COL 3) 2 
to SCU/BUS(KEY), (COL 1) 5 to 
PROG(TELEPHONE), (COL 3) 5 
to SCH/BUS (MOVING VAN); 
FONT:SUTTER; MESSAGE:L1 
(CENTER,3-D)text; FONTtSMALL; 
MESSAGE:L2-L4,L11-L14 
(CENTER, SOLID)text; 
FONT:TINY; 

MESSAGE: L16,L17(CENTER, 
SOLID)text; PRINT 


314 S. El Monte Avenue 
Phillipsburg Manor! 

3 Bedrooms/3 Baths/Cottage! 
Only $375,500 

Call the Halslon 

















Design Notes: 

With so many varied graphics to choose from, this layout is an 
excellent choice for many needs. Note how changing the font size 
creates a unique design element. Spacing letters is an easy and 
attractive enhancement. 

Graphic Alternatives: 

For SCOTTIE use PARTY (BLACK CAT); for PLAYTIME use 
PROG(PARTY FAVOR); for PICNIC use PROG(ICE CREAM); for 
RIBBON use SCIRBUS(TROPHY). 
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What you need: 



What you do: 

SIGN; DYO; TALL; 
LAYOUT:MIXED COLUMNS; 
GRAPHIC:SAMP(BICYCLE); 
DELETE: (SM-COL 1) 3,4, 
(MED-COL) 2, (SM-COL 2) 3,4; 
CHANGE:SM-COL 1) 2 to 
SAMP(HIGHTOP), (SM-COL 1) 5 
to PROG(PRINTER), (SM-COL 1) 

6 to PROG (COMPUTER), 
(MED-COL) 1 to 
NEW(II0USE,PAGE 180), 
(MED-COL) 3 to SAMP(PIGGY 
BANK), (SM-COL 2) 1 to 
SAMP(TOOLS), (SM-COL 2) 2 to 
SAMP(GARDENING), (SM-COL 2) 

5 to PROG(SOCCER), (SM-COL 2) 

6 to PROG (TEDDY BEAR); 
FONT:TINY; MESSAGE:L1-L7 
(IBM)/Ll-L9(APP)(blank); 
FONPSONOMA; MESSAGE:L8,L9 
(IBM)/L10,L11(APP)(CENTER, 
RAISED,CH SIZE:L)text; 
FONT:SMALL; MESSAGE:L10 
(IBM)/L12(APP)(CENTER,SOLID), 
L11(IBM)/L13(APP)(1 space 
between letters, 3 spaces 
between words)(CENTER, 
SOLID)text; PRINT 




0 0 


B I 

Ilk 

Pip 1 


GflRRae 

5RL£ 

Saturday, 9 to 5 at 5915 El Monte 
w=t ORE A T D E A L S! 



1 _ 

K JX 

t -J 

^ i 'by L f 


kL 

ij/ I** 





Design Notes: 

Contrasting multiple graphics work well in a layout when 
medium-sized graphics balance the design and thus avoid a busy 
look. The “raised” style works well in this font. Use felt tip 
markers to highlight your text and graphics. 

Graphic Alternatives: 

For HOUSE use NEW(ROW HOUSES, PAGE 185); for PIGGY 
BANK use SCH/BUS(DOLLARS). For smaller art spots try 
PROG(BASEBALL, BASKETBALL, CASH, PLAYTIME). 
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Letterhead 1/ 


What you need: 


3k 1 


ADULT FORMAL 


What you do: 

LETTERHEAD TOP; DYO; 
FONT:MADERA; 

MESSAGE:L2(CENTER, OUTLINE) 
text 

LETTERHEAD BOTTOM; 
LAYOUT:SM ENDS II; 
GRAPHIC:MOD( AIRPLANE 
SOLID, PAGE 202); DELETE: 
(ROW 1) 2; MOVE:(ROW 1) 1 to 
right 1(IBM)/4(APP) key press; 
FONT:TINY; MESSAGE:L2-L4 
(RIGHT,SOLID)text; RULED 
LINE THIN; PRINT 



Design Notes: 

Try several different fonts in outline for this formal, more 
sophisticated look. Also, many different graphics will work. Choose 
one that best suits your personality or purpose. 

Graphic Alternatives: 

Create a professional look for this layout by selecting a very bold 
and simple graphic. Many examples can be found in the New and 
Modified Art section. 
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5S 


Letterhead 2/ 


ADULT FORMAL 
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Letterhead 3 /adult personal 

Who! you need: 


npIS 


What you do: 

LETTERHEAD TOP;DYO; 
LAYOUT:SM ENDS 
III;GRAPHIC:SAMP(VALLEY 
LILY);DELETE:(ROW 1) 1; 
FONT:MERCED; 

MESSAGE:L3(LEFT,RAISED)text; 
RULED LINEiDOUBLE 

LETTERHEAD BOTTOM; 

FONT:TINY;MESSAGE:L5,L6 

(LEFT,SOLID);PRINT 


Design Notes: 

This clean and simple design works well for personal stationery for 
adults or children. 

Graphic Alternatives: 

ADULT: PROG (DAIS IES);SCH/BUS(LEAVES) CHILD: 
PROG(PLAYTIME, TEDDY BEAR). 




Designs, Designs, Designs 57 


Letterhead 4/ HOME BUSINESS 
What you need: 


What you do: 

LETTERHEAD TOP; DYO; 
LAYOUTiSM TILED; 
GRAPHIC:NEW ART(NOTE 
LINES, PAGE 182); 
DELETE:(ROW 1)ALL; 
FONT:LASSEN; 

MESSAGELl (LEFT,OUTLINE) 
text; MARGIN:MOVE to left 
3(IBM)/12(APP) key presses 

LETTERHEAD BOTTOM; 
LAYOUT:SM ENDS; 
GRAPHIC:SCH/BUS(ART); 
DELETE:(COL 1) l,(COL 2) 1; 
FONT:LASSEN; 

MESSAGE:L1(CENTER,SOLID) 
text; FONTTINY; 
MESSAGE:L4(CENTER,SOLID) 
text; PRINT 


Design Notes: 

Select a graphic that best reflects your business image. A repeat 
graphic (Note Lines) at top is balanced by large text and small 
graphics at bottom. Avoid using busy graphics in all locations with 
this type of layout. 

Graphic Alternatives: 

For generic use SCI 1/B US (POINTER)—select HORIZ FLIP for 
position at right. For food related business use PROG(PICNIC). 
For music-related business use PROG(MUSIC). For design-related 
business use SCtPBUS(DRAFTING). 
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Letterhead 5/ CHILD 



What you need: 


NP 


What you do: 

LETTERHEAD TOP; DYO; 
FONTiSONOMA; MESSAGE:L1(3 
spaces between letters)(CENTER, 
RAISED,CH SIZE:L)text; 
FONT:TINY; 

MESSAGE:L2(4 spaces between 
words)(CENTER,SOLID)text; 
RULED LINE:THICK 

LETTERHEAD BOTTOM; 

LAY OUT: FULL PANEL; 
GRAPHIC:PROG(SWEETS); 
FONT:SONOMA; 
MESSAGE:L2(CENTER,SOLID) 
text; FONTTINY; MESSAGE :L3 
(CENTER,SOLID)text; Mark 
original print starting point and 
then PRINT. 

To add ICE CREAM graphics, roll 
back paper to approximately 1 3/8 
inches below original print starting 
point. 

LETTERHEAD TOP; DYO; 
LAYOUT:SM STAGGERED; 
GRAPHIC:PROG(ICE CREAM); 
PRINT 



Design Notes: 

Full Panels are a new addition to The Print Shop. They make a 
bold statement whether used at the top or bottom of a letterhead. 
The panel shown here works particularly well at bottom because it 
surrounds and contains text so nicely. 

By rolling back your paper and adding more graphics, you can 
make a more decorative design. This idea works especially well for 
children’s stationery. Raised text is easy to color with fine-point, 
colored felt tip pens. Try using multi-colors! 


Graphic Alternatives: 

For ICE CREAM use PROG (TEDDY BEAR, PLAYTIME) or 
PARTY (GIN GERBREAD). 
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Letterhead 6/ 


What you need: 

mmm 


What you do: 

LETTERHEAD TOP; 
DYO;LAYOUT:MED TILED; 

GRAPHIC:SCH/BUS 

(QUOTE); POSITION:(ROWl) 1; 
GRAPHIC:SAMP(GIRAFFE); 
POSITION(ROWl) 2; 
GRAPHIC:SAMP(HIGH TOP); 
POSITION(ROWI) 3; 
GRAPHIC:SAMP( AIRPLANE); 
POSITION(ROWl) 4; 
GRAPHIC:SAMP(SCOTTIE); 
POSITION(ROWl) 5; RULED 
LINEiDOUBLE 
LETTERHEAD BOTTOM; 
FONT:SMALL; 

MESSAGE:L2(CENTER,SOLID, 
CH SIZE:L)text; L3(CENTER, 
SOLID)text; RULED LINE THICK; 
PRINT 

To add CHILD’S NAME, roll back 
paper to approximately 2 inches 
below original print starting point. 

LETTERHEAD TOP; DYO; 
FONT:SCIVBUS(CHILDREN); 
MESSAGE:L1 (LEFT,OUTLINE, 
CH SIZE:L)text; MARGIN:MOVE 
to left 5(IBM)/20(APP) key presses; 
PRINT 



Design Notes: 

Help a small child personalize his or her stationery with 
appropriate graphic choices. There are many New Print Shop 
graphics well suited to children’s stationery. Below are some 
suggestions. 

Graphic Alternatives: 

For sports theme use PROG(BASEBALL, BASKETBALL, 
FOOTBALL, SOCCER),SAMP(BOWLING). For generic use 
PROG(ICE CREAM, TEDDY BEAR, PLAYTIME), 
SCH/BUS(CHEERLEADER), SAMP(RABBIT). 
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Letterhead 7/ 


CHILD (IBM ONLY) 


iKI 


f slglpll 


What you need: 


npI p| 


What you do: 

SIGN; DYO; TALL; 

BORDER: PARTY (WIDE/BEACH— 
IBM only); LAYOUT:SM PAIR; 
GRAPHIC MOD (EMBLEM,PAGE 
195); DELETE :ROW 2) 1; 

MOVE:(ROW 1) 1 up 3(IBM)/12 
(APP) key presses; FONT: SMALL; 
MESSAGE:L1-L4 (blank); 
FONT:PARTY(BRUSH); 
MESSAGE:L5(CENTER,OUTLINE) 
text; FONT:SMALL; MESSAGE: 
L6-L12(blank); L13-L14(CENTER, 
SOLID)text; PRINT 



Design Notes: 

Apple Users: Replace wide border with a thin border and a big, fun 
graphic such as the JACK-IN-THE-BOX, page 181. 

Kids love to write short notes. Reproduce on a copying machine for 
a supply of sheets. Any graphic that is open and simple is good for 
coloring and will work well. 

Graphic Alternatives: 

For EMBLEM use PROG(BALLOONS, ICE CREAM), 
SCH/BUS(QUOTE, CHALKBOARD) with personalization or 
MOD(CRBST, PAGE 216). 
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List 1/ 


GROCERY 


0k 



you need: 



What you do: 

SIGN; DYO; TALL; BORDER:THIN 
LINE; LAYOUT:SM TILED; 
GRAPHIC:NEW(NOTE 
LINES,PAGE 182); 

PELETE:(ROW 1)ALL; (ROW 2) 

2,3,4,5; CHANGE:(ROW 2) 1 to 
PARTY (PICNIC TIME); 

MOVE: (ROW 2) 1 right 
1(IBM)/4(APP) key press; 
FONT:SUTTER; 
MESSAGE:L1(RIGHT, 
SHADOW)text, 

L2(RIGHT,SOLID)text; PRINT 



Grocery List 


Design Notes: 


The NOTE LINES pattern is simple to create and can be used for 
many kinds of designs. You may want more lines for your list. 
Simply keep the NOTE LINES graphic in Row 2 of the Small Tiled 
layout and choose a smaller font for your heading. 

Graphic Alternatives: 

For PICNIC TIME use PROG(PICNIC) or 
SCH/BUS(LUNCHTIME). 
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List 2/ 


DAILY TO DO 






What you need: 




What you do: 

SIGN; DYO; TALL; 
BORDERiPROG(NAVAJO); 
LAYOUT:SM TILED II; 
GRAPHIC:NEW(NOTE 
LINES,PAGE 182); 
DELETE:(ROW 6) 2,3; 

CHANGE: (ROW 6) 1 to 
PROG(SUNSHINE), (ROW 6) 4 to 
PROG(TELEPHONE); 
FONT:SMALL; 

MESS AGE:L1 (blank); 
FONT:SUTTER; 

MESSAGE:L2(CENTER,SOLID) 
text, L3(CENTER,SOLID,CH 
SIZE:L)text; PRINT 



Design Notes: 

This design is generic and can be used with almost any 
combination of graphics. For a simpler design, delete the border. 
The line pattern can also be drawn so that the lines are closer 
together or further apart. 

Graphic A Iterrmtives: 

For TELEPHONE use PROG(PENS) or SCH/BUS (POINTER); for 
SUNSHINE use PARTY (COLLEGE) or NEW(SUNSHINE, PAGE 
189). 
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Sign 1/ 


FAMILY INFORMATION 


IS 




What you need: 



What you do: 

SIGN; DYO; WIDE; 
BORDER:NAVAJO; LAYOUT:SM 
CENTERED; GRAPHIC:MOD 
(LARGE HOUSE,PAGE 211); 
MOVE: (ROW 1) 1 up 3(IBM)/12 
(APP) key presses; FONT: 
IMPERIAL; MESSAGE:L1(LEFT, 
SOLID)text; FONT:SMALL; 
MESSAGE:L2(RIGHT,SOLID)text; 
FONT:TINY; MESSAGE:L3 
(CENTER,SOLID)dashes with shift 
key, L4-L9(LEFT,SOLID)text; 
CUSTO MIZE/CI IANGE TEXT TO 
GRAPHIC(IBM only): MOVE LI 
down 1 key press; PRINT 





7TH: JERRY'S BIRTHDAY PARTY 
I2-18TH: TEXAS CAMPING TRIP/PATTI 
10TH: GRANDAD'S VISIT 
24TH: GWEN’S WEDDING 
24-30TH: HONEYMOON GWEN & BILL 
28TH: MARK & RANDI'S ANNIVERSARY 


Design Notes: 

Graphic A Iterrmtives: 

NEW(HOUSE, PAGE 180) can be used to create a strong image 
for signs. A main event can be highlighted as well with New Print 
Shop sports or holiday symbols. 

















64 The Official New Print Shop Handbook 



What you need: 


NPlS 


What you do: 

SIGN; DYO; TALL; 

BORDER: SAMP(PLACARD); 
LAYOUT: REVERSED DIAMOND; 
GRAPHIC:SAMP(JOLLY ROGER); 
DELETE: (ROW 1) 1,2,3,(ROW 6) 
1,2,3; CHANGE(ROW 5) 1 to 
SCH/BUS(KEY); CHANGE(ROW 
6) 2 to SCH/BUS 

(CONFIDENTIAL); FONT: SMALL; 
MESSAGE:L2(CENTER,SOLID) 
text; FONT:SAMP(WILDE); 
MESSAGE:L4,L5(CENTER, 
SHADOW)text;PRINT 


Design Notes: 

Children of any age will enjoy creating their own room signs to 
keep out parents and siblings. There are many appropriately 
repelling graphics that will appeal to varying ages. 

Graphic A l ternatives: 

Substitute JOLLY ROGER with an age-appropriate graphic: for ages 
6-7 use PARTY (MAGIC); for ages 8-11 use PARTY(JAM 
SESSION) or PROG(CAUTION); for ages 11 and up use SCH/BUS 
(CONFIDENTIAL). 
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66 The Official New Print Shop Handbook 


Sign 4/ 




What you do: 

SIGN; DYO; TALL; BORDERiTHIN 
LINE; LAYOUT:MED CENTERED; 
GRAPHIC:SAMPLER( BURGER 
and SHAKE); INSERT:MED/MOD 
(NO SYMBOL,PAGE 213) to right 
8(IBM)/32(APP) key presses, down 
8(IBM)/32(APP) key presses; 
INSERT:SM/SAMP(WOMAN) to 
right 11 (IBM)/44 (APP) key 
presses, down 17(IBM)/68(APP) 
key presses; FONT:AMADOR; 
MESSAGE:L1(CENTER,SOLID) 
text, L2(l space between 
letters)(CENTER,SOLID, 

CH SIZE:L)text, L6(5 spaces 
between words)(CENTER,SOLID) 
text; PRINT 



Design Notes: 

For a quicker sign, use the thin woman as the primary graphic. 
The NO SYMBOL works well over ICE CREAM, BUBBLY, 
COFFEE or any other established habit. 

Graphic Alternatives: 

For WOMAN use SAMPLER(MAN) or MOD (MAN OF 
STRENGTH SYMBOL, PAGE 207). 
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Stencil 

What you need: 


NP 


What you do: 

BANNER; LAYOUT:TWO EQUAL 
LINES; FONT:SIERRA; 
MESSAGE:L1,L2(CENTER,SOLID) 
text; PRINT 


Design Notes: 

Print Shop banners make great stencils! For a more durable 
stencil, attach your printed banner to lightweight cardboard with 
rubber cement or spray mount and then cut out your letters. To 
make sure your letter placement is accurate, first trace your 
message on the surface to be stenciled. Check your layout and 
then, leaving your stencil in place, transfer your message. Spray 
paint works best with large stencils. 
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Whof you need: 



What you do: 

BANNER; DYO; HORIZONTAL; 
LAYOUTLG GRAPHIC BOTH 
ENDS; 

GRAPHIC:NEW(CAKE,PAGE 
162); CHANGE: (ROW 1) 2 to 
NEW (JACK-IN-THE-BOX,PAGE 
181); TEXT:ONE LINE TEXT; 
FONT:LASSEN; 

MESSAGE: (RAISED)text; 
TRIM:PROG(BLOCKS); PRINT 



Design Notes: 

Customize your banner with art you have either modified or 
created from scratch for a more personal look. The simpler and 
bolder the graphic, the more readable it will be when printed in 
the large banner size. 

Graphic Alternatives: 

Try using NEW(CLOWN, PAGE 163) 
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What you need: 


NPl p 


What you do: 

CARD FRONT; DYO; TOP FOLD; 
BORDER:PARTY (BALLOONS); 
LAY OUT:FULL PANEL; 
GRAPHIC:PARTY (CAKES); 
FONTrSMALL; 

MESSAGE:L1 ,L2( CENTER, 
RAISED,CH SIZE:L)text 

CARD INSIDE; 

BORDER:PARTY(C AKES); 
LAYOUT:SM CORNERS; 
GRAPHIC:PARTY(PARTY HAT); 
INSERT:SM/PARTY (PARTY HAT) 
to right 2(IBM)/8(APP) key 
presses, down 1(IBM)/4(APP) key 
presses; to right 2(IBM)/8(APP) 
key presses, down 7(IBM)/28(APP) 
key presses; FONT:SMALL, 
MESSAGE:L4-L6(indent 
12-IBM/14-APP 
spaces)(RIGHT,SOLID) text, 
L7,L8(indent 16-IBM/19-APP 
spaces)(RIGHT,SOLID)text; PRINT 



Design Notes: 

By combining words with a Full Panel graphic containing text, you 
can create a very decorative card. Try customizing your graphic 
layouts by inserting graphics. Print a second copy of a graphic over 
its original image for a more interesting, asymmetrical design. 
Notice that borders overprint graphics, so choose a graphic that 
looks good when trimmed. 


Graphic Alternatives: 

Other partylike graphics include PROG(BALLOONS), 
PARTY(PARTY FAVOR) and NEW(CAKE, PAGE 162). 
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What you need: 





What you do: 

CARD FRONT; DYO; SIDE FOLD; 
BORDER:PROG(WIDE/ 
CLIPBOARD); LAYOUT:MED 
TILED; GRAPHIC:NEW(NOTE 
LINES,PAGE 182); 

CHANGE: (ROW 1) 1 to 
NEW(CLOWN,PAGE 163); 
DELETE:(ROW 1) 2; FONT:TINY; 
MESSAGE:Ll(blank); 
FONT:SUTTER; 
MESSAGE:L2(indent 2 spaces, 1 
space between letters) 

(RIGHT,OUTLlNE)text; 
FONT:TINY; 

MESSAGE:L3-L7(blank); 
FONT:SMALL; 

MESSAGE:L8,L11,L14(CENTER, 
SOLID) text 

CARD INSIDE; 

BORDER:PROG(DOUBLE LINE); 
LAYOUT: LARGE TOP; 
GRAPHIC:SCH/BUS(QUOTE); 

INS E RT: MED/NEW (CLOWN,PAGE 
163) to right 15 (IBM)/60(APP) key 
presses, down 15(IBM)/60(APP) 
key presses); FONT.SUTTER; 
MESSAGE:L2-L4(CENTER, 
SOLID)text; PRINT 



Card Front 


Card Inside 

f I OWE Y0U~ 
A BIG 

THANK YOU!!! 



Design Notes: 

Apple Users: Combine a decorative border such as DECO on 
Program Disk with a second fun graphic and substitute for the 
clipboard image. Insert text on Card Front ruled lines with Quick 
Print feature, see page 27. 

The NOTE LINES art can be used to create a "list” look. 
Personalize your card with the recipient’s name or initials. A 
second printing is quick and easy and allows you to combine the 
speech balloon in the larger size with a smaller character image. 


Graphic Alternatives: 

For CLOWN use NEW(JACK-IN-THE-BOX, PAGE 181). 









What you need: 



SIGN; DYO; WIDE; 

BORDER: PRO G(THIN); 
LAYOUT:SM TILED II; 
GRAPHIC:NEW(SUNSHINE,PAGE 
189); CHANGE:(ROW 1) 2,4, 

(ROW 2) 2,4, (ROW 3) 2,4 to 
NEW (JACK- IN -THE-BOX, PAGE 
181); FONTiMADERA; 
MESSAGE:L2,L4(1 space between 
letters)(CENTER,OUTLINE)text; 
PRINT 

HINTS: Turn a coloring souvenir 
into a fan. 


Design Notes: 

Personalize an activity at a party for 4-, 5- or 6-year-olds by 
printing a coloring page for each little guest with his or her own 
name—or the name of the host or hostess. After the sheets have 
been colored, show the youngsters how to turn their colorful 
creations into fans! Fold between the columns for best results. 



Graphic Alternatives: 

Try using open graphics such as NEW(CAKE, PAGE 162), 
NEW(HOUSE, PAGE 180), NEW(CACTUS, PAGE 161) or 
PARTY (PARTY FAVOR). 
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Game/ 


PIN-THE-TAIL 


NPlBiS 


US 


What you do: 

SIGN; DYO; TALL; 
BORDER:THIN; LAYOUT:LG 
CENTERED; 

GRAPHIC:MOD(KITTY CAT, 
PAGE 205); MOVE:MOD(KITTY 
CAT) to right 3(IBM)/12(APP) key 
presses; FONT:AMADOR; 
MESSAGE:L1 (CENTER,SOLID) 
text; PRINT 


Design Notes: 

Use the banner mode to print oversized graphics for party games 
or decorations or use the sign mode as shown. For this game 
simply use the modified Kitty Cat or the version on the Sampler 
disk and cut colored construction paper tails or make a long curly 
tail of yam or ribbon. Run the ribbon over a blunt edge of a scissor 
to make a curl. 


What you need: 


Pin-the-Tail! 


Graphic Alternatives: 

Try using PARTY(PENGUIN) or SAMP(GIRAFFE, SCOTTIE, 
RABBIT). 















What you need: 


NP 


What you do: 

SIGN; DYO; TALL; LAYOUT:MED 
TILED; GRAPHIC:MOD(SUN 
CREST .PAGE 200); MOVE:(ROW 
1) 1 up 1(IBM)/4(APP) keypress, 
left2(IBM)/8(APP) keypresses; 
(ROW 1) 2 up 1(IBM)/4(APP) key 
press, right 2(IBM)/8(APP) key 
presses; (ROW 2) 1 left 2(IBM)/8 
(APP) key presses; (ROW 2) 2 right 
2(IBM)/8(APP) key presses; (ROW 
3) 1 down 2(IBM)/8(APP) key 
presses, left. 2(IBM)/8(APP) key 
presses; (ROW 3) 2 down 
2(IBM)/8(APP) key presses, right 
2(IBM)/8(APP) key presses; 
FONT:MADERA; 
MESSAGE:L4,L8,L12(CENTER, 
OUTLINE)text (Note: Type first 
name and then leave appropriate 
number of blank spaces before 
typing second name. For example, 
for 2 names with 5 letters each, 
leave 6 or 7 blank spaces between 
names.); PRINT 




Design Notes: 

Use an outline font and try filling in with felt tip markers for 
accent. Choosing graphics with a symmetrical design works well. 
However, any graphic can be used with the name printed 
underneath. 

Graphic Alternatives: 

Try using MOD(CREST FRAME, PAGE 216) or 
MOD(CHALKBOARD, PAGE 214). 


What you need: 



What you do: 


For Part l(top left): 

SIGN; DYO; WIDE; IAYOUT:MEl) 
CENTERED; GRAPHIC:NEW 
(ARROWl.PAGE 157); MOVE:NEW 
(ARROW1) to left 5(1BM)/20(APP) 
keypresses, up 1(IBM)/4(APP) key 
press; FONT:MARIN; 
MESSAGE:Ll(RIGHT,SOLlD,CH 
SIZE:L)text; FONT:SONOMA; 
MESSAGE :L3 

(RIGHT,SOLID,CH SIZE:L)tcxt; 
PRINT 

For Part 2(top right): 

SIGN; DYO; WIDE; LAYOUT:MED 
CENTERED; GRAPHICNEW 
(ARROWl.PAGE 157); MOVE:NEW 
(ARROW1) to right 
5(IBM)/20(APP) key presses, up 
1(IBM)/4(APP) keypress; IIORIZ 
FLIP: NEW 

(ARROW1); FONT:MARIN; 
MESSAGE:L1 (LEFT,SOLID, 

CII SIZE:L)text; FONT:SONOMA; 
MESSAGE:L3(LEFr, SOLID, 

CH SIZE:L)text; PRINT 
For Part 3(bottom left): 

SIGN; DYO; WIDE; LAYOUT:SM 
STAGGERED; GRAPHIOSCIFBUS 
(CONFIDENTIAL); DELETE: 

(ROW 1) 2, (ROW 2)ALL, (ROW 
3) A LI.; FONT: SMALL; MESSAGE: 
L2(CENTER,SOLID,CII SIZE:L) 
text;, L3-L4,L6-L8,L10-L13 
(CENTER,SOLID)tcxt; PRINT 



For Part 4(bottom right): 

SIGN; DYO; WIDE; LAYOUT:SM STAGGERED; 

GRAPHIC:PROG(PARTY FAVOR); DELETE: 

(ROW 1) 2, (ROW 2)ALL, (ROW 3)ALL; HORIZ FLIP:(ROW 1) 3; 
FONT:SMALL; MESSAGE:L2(CENTER,SOLID,CH SIZE:L)text, 
L3-L11(CENTER,SOLID)text,L12(CENTER,SOLID,CH 
SIZE:L)text; PRINT 

Design Notes: 

This example of multiple pages forming an overall large design has 
many applications. Try a second row of two pages that are banner 
designs, or use large text in the sign mode for this row. 


Graphic Alternatives: 

For ARROW use SCH/BUS(POINTER); for CONFIDENTIAL use 
PROG (BALLOONS) or NEW (FLOWER, PAGE 169); for PARTY 
FAVOR use SCH/BUS (TROPHY). 
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Wrapping Papei 


who? you ao: 

SIGN; DYO; TALL; LAYOUT: SM 
STAGGERED II; 

GRAPHIC:PROG(PARTY FAVOR); 
DELETE:(ROW 2)ALL, (ROW 
4)ALL; CHANGE:(ROW 1) 2,4, 
(ROW 3) 1,3, (ROW 5) 2,4 to 
PROG(BUBBLES); FONT:MARIN; 
MESSAGE:L3,L6(CENTER, 
OUTLINE)text; PRINT 



Design Notes: 

Try using graphics that have a good amount of white space and 
color in with colored markers. Select your font in outline and color 
in your text, too. It’s easy to change the look of your wrapping 
paper by selecting different graphics. 

Graphic Alternatives: 

Other graphics with white space include 

NEW(JACK-IN-THE-BOX, PAGE 181), NEW(CAKE, PAGE 162), 
NEW(SUNSHINE, PAGE 189). Also try using 
PROG(BALLOONS) with this design. 
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Wrapping Paper 2 


What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
STAGGERED; 

GRAPIIIC:PROG(BALLOONS); 
CHANGE:(ROW 1) 2, (ROW 3) 2, 
(ROW 5) 2 to PROG (CAKE 
SLICE); (ROW 3) 1,3, to 
PROG (ICE CREAM); PRINT 



Design Notes: 

Many graphics -will complement one another in this staggered 
pattern. Contrasting graphics will work best (e.g.bold/detailed, 
animate/in animate). Try graphics with large areas of white space 
and color in with markers. 

Graphic Alternatives: 

Several graphics in the New Art section have good amounts of 
white space such as NEW(CAKE, PAGE 162), NEW(CROWN, 
PAGE 164), NEW(PLANT, PAGE 183) and NEW(STAR, PAGE 
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Coloring 1/ 




ASSORTED 



For CAT coloring sheet: 

SIGN; DYO; TALL 
BORDER:DOUBLB LINE; 
LAYOUT:LG CENTER; 

GRAPHIC:SAMP(KITTY CAT); 
FONTiAMADOR; 

MESSAGE:L7(CENTER,OUTLINE) 
text; PRINT 

For SUNSHINE coloring sheet: 

SIGN; DYO; TALL; 
BORDER:FRILLY; LAYOUTiLG 
CENTER; 

GRAPHIC:NEW(SUNSHINE,PAGE 
189); FONT:MADERA; 
MESSAGE:L8(CENTER, OUTLINE) 
text; PRINT 


Design Notes: 

Print Shop animals and objects make terrific coloring sheets! 

Select animals or objects with a good amount of white space for 
better coloring opportunities. For an additional challenge, omit one 
letter from label at bottom for child to complete or use dashes and 
let child fill in all letters. For group use, copy on a copying machine. 


Graphic Alternatives: 

Try using SAMP(RABBIT, GIRAFFE) or MOD(PUMPKIN, PAGE 

218). 
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Graphic Alternatives: 

For FLOWER use PROG(ROSEBUD). 
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Coloring 4/ 


SAFETY 


If® 


What you need: 


BS 


What you do: 

SIGN; DYO; WIDE; 
BORDER:NEON; 

LAYOUT.SM TILED; 

GRAPII ICrPROG (TELEPHONE); 
DELETE:(ROW 2)ALL, (ROW 3) 

2,3; CHANGE: (ROW 1) to 
NEW(SUNSHINE,PAGE 189), 
(ROW 1) 4 to NEW(POINTING 
FINGER,PAGE 184), (ROW 3) 1 to 
NEW( ARROW 1,PAGE 157), 

(ROW 3) 4 to NEW(HOUSE,PAGE 
180); FONTtTINY; 
MESSAGE:L1-L5(IBM)/L1-L4(APP) 
(blank); FONT: IMPERIAL; 
MESSAGE:L6(IBM)/L5(APP) 
(CENTER,OUTLINE)text; 
FONT:TINY; 

MESSAGE:L7-L10(IBM)/L6-L9 
(APP) (C ENTER, SOLID)text; 

PRINT 



Design Notes 

Choose graphics that are clean and open for coloring. Copy on a 
copying machine for group use. 

Graphic Al ternatives: 

For SUNSHINE use SCH/BUS(KEY); for TELEPHONES use 
SCIPBUS(LIGHT SWITCH) and SCH/BUS(LIGHT BULB); for 
POINTING FINGER use PROG(RIBBON); for ARROW 1 use 
SCH/RUS(POINTER); for HOUSE use SCH/BUS(KEY) or 
SAMP(FIREPLACE). 










82 The Official New Print Shop Handbook 


Coloring 5/. 


ALL ABOUT ME (IBM ONLY) 



What you need: 



• * 


What you do: 

SIGN; DYO; TALL; 
BORDER:SCH/BUS 
(WIDE/SCROIX,—IBM only); 
LAYOUT:MIXED COLUMNS; 
GRAPHIC:NEW(SUNSHINE,PAGE 
189); DELETE:(SM-COL 1) 2,3,4,5, 
(MED-COL 2) 2,3, (SM-COL 3) 

2,3,4,6; CHANGE: (SM-COL 1) 6 to 
NEW(ARROWl,PAGE 157), 
(SM-COL 3) 6 to 
NEW (CLOWN,PAGE 163); 
FONT;SONOMA; 
MESSAGE:L4,L5(indent 1 
space)(LEFT,SOLID)text, 
L6,L7(indent 1 space, 
12-IBM/14-APP spaces between 
numbers)(LEFT,SOLID)text; 
PONT:LASSEN; 

MESSAGE:L8(CENTER, SOLID) 
text; PRINT 


IBv Home: 
m? Friend: 


Piety*. of /V... 


Design Notes 

Apple Users and IBM Users without School & Business Edition: 
Substitute DOUBLE LINE border on Program Disk for SCROLL 
border shown. 

Children love activities involving fill-ins, especially about 
themselves. Copy this design on a copying machine for classroom, 
group, or repeated use. Choose graphics that are easy to color. 

Graphic Alternatives: 

For SUNSHINE use SAMP(KITTY CAT); for ARROW use 
NEW(POINTING FINGER, PAGE 184) or SCH/BUS (TO INTER); 
for CLOWN use SAMP(RABBIT). 
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Creature Maker 


B 

Wm 



What you do: 

SIGN; DYO; TALL; 

LAYOUT: LG CENTER; 
GRAPHIC:MOD(CREATURE 
MAKER/RABBIT,PAGE 204); 
PRINT 





m Ip hh 

ifti 


■L»l 9 P b n 

WM&W 

WMF 


Design Notes 

Print out and copy for hours of silly drawings. Erase the head, legs 
or tail of any Print Shop animal. Just be sure to leave enough room 
for a child to fill in his or her own creation. Print in Medium 
Staggered for an entire cast of characters. Try printing various 
animals on a long banner, tape up, offer crayons and start a party 
off right...instant activity and laughs! 

Graphic Alternatives: 

Try using SAMP(GIRAFFE, KITTY CAT, SCOTTIE) or 
NEW(JACK-IN-THE-BOX, PAGE 181). 
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Memory Game 


Wm 



SIGN; DYO; TALL; LAYOUTiSM 
TILED; GRAPHIC:PROG(TEDDY 
BEAR); DELETE:(ROW 2)ALL, 
(ROW 4)ALL, (ROW 6)ALL; 
CHANGE:(ROW 1) 2,4, (ROW 3) 
2,5, (ROW 5) 3,4, (ROW 7) 1,3 to 
SAMP(RABBIT); CHANGE:(ROW 
3) 3, (ROW 5) 5, (ROW 7) 2 to 
SAMP(AIRPLANE); FONT: 
SMALL; 

MESS AGE:L5,L11 ,L17 (LEFT, 
SGLIDXdashes); PRINT 3 copies 


Game Rules: 

Create a fun memory building activity for you and your child. Design 4 rows with 5 graphics each. Repeat the 
same graphics in each row in a unique order with increasing complexity as shown. 

Print 2 copies of the Memory Game sheet. Cut one sheet on the dotted lines into 4 memory card strips. Cut the 
second sheet into individual memory cards and give 3 cards of each graphic to your child. 

Hold up one memory card strip for your child to see for about 5 seconds. Let your child lay down the matching 
memory cards in the same order. 

Graphic Alternatives: 

Try using other childlike arrangements such as PROG(BALLOONS, ICE CREAM) and NEW(bUNSIIINE, 
PAGE 189) or SAMP(KITTY CAT, BICYCLE) and NEW(CLOWN, PAGE 163). 


Designs, Designs, Designs 85 



What you need: 






What you do: 

For Number 1 Sign: 

SIGN; DYO; WIDE; BORDER: 
SAMP(CORNER); LAYOUT:SM 
TILED; GRAPHIC:NEW 
(SUNSHINE,PAGE 189); DELETE: 
(ROW 1)ALL, (ROW 2) 1,3,4, 

(ROW 3)ALL; FONT:AMADOR; 
MESSAGE:Ll(indent 6 spaces) 
(CENTER,SOLID,CH SIZE:L) 
text; PRINT 
For Number 2 Sign: 

SIGN; DYO; WIDE; BORDER: 
SAMP(CORNER); LAYOUT.SM 
TILED; GRAPHIC:SAMP(KITTY 
CAT); DELETE:(ROW 1) 1,3,4, 
(ROW 2) 1,2,4, (ROW 3)ALL; 

FO NT: AMAD O R; 
MESSAGE:Ll(indent 6 
spaces)(CENTER, SOLID, CH 
SIZE:L)text; PRINT 
For Number 3 Sign: 

SIGN; DYO; WIDE; BORDER: 
SAMP(CORNER); LAYOUT:SM 
TILED; GRAPHIC:SAMP 
(RABBIT); DELETE:(ROW 1) 

1,3,4, (ROW 2) 2,4, (ROW 3)ALL; 
FONT:AMADOR; MESSAGE:L1 
(indent 6 spaces)(CENTER, 

SOLID,CH SIZE:L)text; PRINT 
For Number 4 Sign: 

SIGN; DYO; WIDE; BORDER: 
SAMP(CORNER); LAYOUT:SM 
TILED; GRAPIIIC:SAMP 
(AIRPLANE); DELETE:(ROW 1) 
1,3,4; (ROW 2) 2,4, (ROW 3) 1,3,4; 
FONT:AMADOR; MESSAGE:L1 


& .3 

St» 


’m 4 



(indent 6 spaces)(CENTER,SOLID,CH SIZE:L)text; PRINT 
For Number 5 Sign: 

SIGN; DYO; WIDE; BORDER:SAMP(CORNER); LAYOUT:SM 
TILED; GRAPHIC:PROG(TEDDY BEAR); DELETE: (ROW 1) 
1,3,4, (ROW 2) 4, (ROW 3) 1,3,4; FONT:AMADOR; 

MESSAGE.'Ll(indent 6 spaces)(CENTER,SOLID,CH SIZE:L)text; 
PRINT 

Design Notes: 

Adding color with markers will make your number signs more 
eye-catching. Try copying the number signs on a copying machine 
and letting children color them in. It’s a great group activity. For 
coloring, choose graphics with clean areas in which to color. 

Graphic Alternatives: 

For SUNSHINE use SAMP(SCOTTIE); for KITTY CAT use 
SAMP(GIRAFFE); for RABBIT use PROG(RIBBON) or 
SCH/BUS(TROPHY); for AIRPLANE use NEW(HOUSE, PAGE 
180); for TEDDY BEAR use NEW(FLOWER, PAGE 169). 
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Design Notes: 

This jigsaw-like puzzle game can be created using any New Print 
Shop graphic. For a very young child select an item that is easy to 
identify such as an animal or car. For a more advanced preschooler 
try a graphic like Balloons for a greater challenge at problem 
solving. 

Graphic Alternatives: 

Try using SCH/BUS(CLOCK); PARTY(BLACK CAT); 

SAMP(VALLEY LILY). 
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Tic-Tac-Toe 


Who! you need: 


What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
STAGGERED; 

GRAPHIC:NEW (TIC-TAC-TOE, 
PAGE 191); DELETE:(ROW 1) 1, 
(ROW 3) 2, (ROW 4) 2, (ROW 5) 3; 
FONT:SONOMA; 
MESSAGE:L1,L2(LEFT, SOLID) 
text, L8(LEFT,SOLID)(dashes), 
L6(CENTER,SOLID)text, 
L8(CENTER,SOLlD)(dashcs), 
L10,L11 (RIGHT,SOLID)text, 
L12(RIGIIT,SOLID)(dashcs); 
CHANGE TEXT TO 
GRAPIIIC(IBM only)/MOVE:LS up 
1 key press (Apple Users: Use 
Quick Print feature to insert lii 
into position, see PAGE 27); PRINT 


Design Notes: 

Print personalized game sheets for new enthusiasm to an old 
game. In addition to creating a Tic-Tac-Toe game, the graphic 
shown here can be used as an interesting symbol or decorative 
graphic. Try using it in a tiled pattern on a letterhead. 
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‘nfbpjSecret” Game/ 

What you need: 


GAMBMAT 


NP 



What you do: 

GRAPHIC EDITOR; draw 
NEW(GAMEBOX, PAGE 170) 
without inside horizontal and 
vertical lines; SAVE as BOX 
SIGN; DYO; TALL; BORDERrTHIN 
LINE; LAYOUT:MATRIX; 
GRAPHIC :NEW(BOX); DELETE: 
(ROW 2) 1,2; MOVE:(ROW 1)ALL 
up 1(IBM)/4(APP) keypress, 

(ROW 2) 3 down 2(IBM)/8(APP) 
key presses, (ROW 3)ALL down 
1(1BM)/4(APP) keypress; INSERT: 
MED/NEW (BOX) to right 
4(IBM)/16(APP) key presses, down 
6(IBM)/24 (APP) key presses; 
INSERT:SM/PROG(FOLDERS) to 
right 8(IBM)/32(APP) key presses, 
down 7(IBM)/28(APP) keypresses; 
FONT:SIERRA; 
MESSAGE:L2(LEFT SOLID) 
indent approx. 5 spaces and type 
“1,” leave approx. 6 spaces and type 
"2,” leave approx. 6 spaces and type 
“3,” L7(LEFT,SOLID) indent 
20-IBM/24-APP spaces and type ”4,” 
L9(LEFT SOLID) indent approx. 5 
spaces and type “5,” leave approx. 6 
spaces and type “6,” leave approx. 6 
spaces and type “7,” L11(LEFT, 
SOLID) indent approx. 5 spaces 
and type “8," leave approx. 6 spaces 
and type “9,” leave approx. 6 spaces 
and type “10,” PRINT 4 copies 



Game Rules: 

Ages 7 & up 
Two Players 

OBJECT OF THE GAME: 

Guess who stole the “Top Secret” file. To win, guess the correct 
“Suspect File Number” card and “Evidence” card that is face down 
on the gamemat. 

HOW TO PLAY: 

Print 3 “Evidence” card sheets and 4 gamemats. Give each player 
one of each sheet for “checking off” eliminated and guessed items 
during the game.Cut up one sheet of “Evidence” cards and one 
gamemat. Discard the large card with the Top Secret File graphic. 

(Continued on next page.) 


“ Top Secre t Game”/ 


EVIDENCE CARDS 


J1L 


Mm 


■ 

What you need: 


NP I S Is/B 



r 


h * ' mm 

■ml 

Rp! 

m 











EVIDENCE 

CARDS 


What you do: 

SIGN; DYO; WIDE; LAYOUT:SM 
TILED II; GRAPHIC :NE W (BOX); 

DELETE:(ROW 3) 3,4; INSERT: 

SiWPROG(INK BOTTLE) to top left 
comer; SM/PROG(COMPUTER) 
to right 6(IBM)/24(AFP) key presses; 

SMPROG(LETTER) to right 
12(IBM)/48(APP) key presses; 

SWPROG(TELEPHONE) to right 
18(EBM)/72(APP) key presses; 

SM/SAMP(CANDLESTICK) down 
4(IBM)/16(APP) key presses; 

SM/NEW(BOOK, PAGE 159) to right 6(IBM)/24(APP) key presses, down 4(IBM)/16(APP) key presses; 
SM/SCH/BUS(STAMP) to right 12(IBM)/48(APP) key presses, down 4(IBM)/16(APP) key presses; 
SM/SCII/BUS(KEY) to right 18(IBM)/72(APP) keypresses, down 4(EBM)/16(APP) keypresses; 
SM/SAMP(LIGHT BULB) down 8(IBM)/32(APP) key presses; SM/MOD(PIGGY BANK, PAGE 208) to right 
6(E3M)/24(APP) key presses, down 8(IBM)/32JAPP) key presses; FONT:SMALL; 
MESSAGE:L8,L9(LEFT,SOLID)(indent 15-4BM/18-APP spaces)text; PRINT 3 copies 


Turn the remaining cards face down in two separate piles and without looking draw one card from each 
pile. Place the selected cards face down in the Top Secret File box on the gamemat. 

Deal the remaining cards. Each player secretly checks off on his or her reference sheets the cards he or she 
ib holding. Players move around the gamemat with tokens or pennies, taking turns at guessing the face 
down “Suspect File Number" card and “Evidence” card. A “Suspect File Number” can be guessed only 
when the player has actually landed on that file number. If a guess is incorrect, it’s up to the player’s 
opponent to prove the player wrong by showing that card from his or her own hand. The first player to 
guess correctly wins! 

;HOW TO MOVE: 

Players put hands behind backs and on the count of 3 reveal a number pattern from 1 to 10 with fingers. 
The lower number gets to move. The goal is to get a number you want to move ahead without getting a 
number bigger than your opponent. If two “ones” are presented—the winner is the first out there! 

Keep score and see who can win the most games out of ten! 
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Travel Game 



What you need: 


What you do: 

SIGN; DYO; TALL; BORDER:THIN 
LINE; LAYOUT:SM CORNERS; 
GRAPHIC:SCH/BUS(MOVING 
VAN); DELETE:(ROW 2)ALL; 
CHANGE:(ROW 1) 2 to 
SCIpCBUS(POINTER); 
FONT:SMALL; MESSAGE: 

LI,L2(CENTER,SOLID, 

CH SIZE:L)text, L3(l space 
between letters)(CENTER,SOLID) 
text; FONT:TINY; MESSAGE: 
L5-L7, L9-L14(3 spaces between 
states)(CENTER,SOLID,CH 
SIZE:L)text, L8(4 spaces between 
states)(CENTER,SOLID,CH 
SIZE:L)text; PRINT 


It! 

Li S A 



Wft 

NT 

OR 

AK 

WY 

CA 

Nv 

t:x 

CO 

AZ 

N hi 

m 

SD 

MN 

VI 

NE 

sft 

1L 

IN 

hi! 

Hi 

OH 

KS 

MO 

OK 

AK 

AR 

LA 

1/ V 

i 

vv 

VA 

IN 

NO 

SO 

MS 

AL 

C A 

FL 

PA 

MD 

DE 

NJ 

CT 

R! 

NY 

ID 

hi A 

NH 

VI 

ME 


Design Notes 

Copy sheets of this game for hours of travel fun. Match state 
license plates on the road to your game sheet. Be the first player to 
spot a state on your sheet and you’ve “captured” that state. Only 
one player can “capture” each state. So work fast! Use different 
colored crayons or pencils for each player to circle a “captured” 
state (or mark the “captured” state with and X or O ). Mix up 
the abbreviations for a brand new game. 

Graphic Alternatives: 

Try using PROG(FOLDERS), SCH/BUS(MAGNIFIER, GLOBE) 
or NEW(POINTING FINGER, PAGE 184). 
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What you need: 



What you do: 

SIGN; DYO; TALL; LAYOUT: 
SM TILED; 

GRAPHIC:NEW (DOTS,PAGE 
168); PRINT 



Design Notes 

Create hours of travel fun with this classic connect-the-dots gam 
Each player takes a turn connecting two dots either horizontally 
vertically. Each time a player draws a line that completes a box, 
the player “wins” the box by filling in his or her initials and gets 
another turn. The player who completes the most boxes wins the 


































Design Notes: 

Combine horizontal and vertical text for an interesting design 
effect. Use the customize feature to move graphics to exactly 
where you want them to allow space for your words. 

Graphic Alternatives: 

Try using PROG(DAISIES). 
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What you need: 


NP 


What you do: 

To create top banner: 

BANNER; HORIZONTAL; 
TEXT:SM LINE OVER LG; 
FONT:SUTTER; MESSAGE:L1(1 
space between letters, 4 spaces 
between words) (CENTER, 
SOLID)text; FONT:M ADERA; 
MESSAGE:L2(2 spaces between 
letters)(CENTER,SOLID)text; 
PRINT 

To create middle banner: 

BANNER; HORIZONTAL; 
LAYOUT:LG GRAPHIC BOTH 
ENDS; GRAPHIC:PROG 
(FOOTBALL); TEXT:ONE LINE 
TEXT; FONT:MARIN; 
MESSAGE:(CENTER,OUTLINE) 
(3 dashe^l space to word, 3 spaces 
between letters, 1 space to dashes/3 
dashes); PRINT 
To create bottom banner: 

BANNER; HORIZONTAL; 
TEXT:LG LINE OVER SM; 
FONT:MADERA; MESSAGE:(2 
spaces between letters)(CENTER, 
SOLID)text; FONT:SUTTER; 
MESSAGE:(1 space between 
letters, 4 spaces between 
words)(CENTER,SOLID)text; 
PRINT 


GO GO GO GO GO GO GO 

WILDCATS 



GO GO GO GO GO G 0_ GO 

W 1 L D C 


Design Notes: 

Apple Users: Print one line of text at a time for the top and bottom 
banners and then cut and paste the smaller line of text to sit on 
top of the larger line as shown. 

Stacked banners can be used to create oversized sale signs or 
cheerleading signs as shown here. The middle section can hold any 
message desired. Simply add dashes to create the length desired to 
match the length of the top and bottom banners. If yon make a 
mistake it’s easy to correct even after printing by cutting out 
unwanted dash sections and retaping! Trim off excess paper at the 
ends. 

Graphic Alternatives: 

Try using SAMP(HIGH TOP, SKIER, BICYCLE), 

SCH/BUS (TROPHY) or PROG(RIBBON). 


Chart/ 


SEATING 


What you need: 


NP 


4 


What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
TILED II; GRAPIIIC:MOD(CREST 
FRAME, PAGE 216); 
FONT:SMALL; 

MESSAGE:L1(CENTER, SOLID) 
text; PRINT 




Design Notes: 

For larger classes or for seating arrangements with additional 
rows across, choose a different tiled pattern or attach additional 
sheets with tape. This chart also works horizontally without the 
text. Use at the beginning of school or as a quick reference for a 
substitute or visiting teacher. 
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Flyer 1/ 


BANQUET 


Who! you need: 



What you do: 

SIGN; DYO; TALL; 
BORDER:DECO; LAYOUT:MED 
CENTER; GRAPHICiPROG 
(PICNIC); FONT:AMADOR; 
MESSAGE:L1 (CENTER,SOLID) 
text, L2(2 spaces between letters) 
(CENTER,SOLID)text, L3(l space 
between letters) (CENTER, SOLID) 
text; FONT:SMALL; MESSAGE: 
L4(indent 4 spaces, leave 
35-IBM/42-APP spaces between 
words)(LEFT,SOLID)text; FONT: 
MARIN; MESSAGE:L9(CENTER, 
SOLID)text; FONT:AMADOR; 
MESSAGE:L10(CENTER,SOLID) 
text; CHANGE TEXT TO 
GRAPHIC(IBM only)/MOVE:L3 up 
1 key press (Apple Users: Use 
Quick Print feature to insert L3 
into position, see page 27); PRINT 


Moss Farm 

P T A 
ANNUAL 


Feb.15 








FEAST 


Design Notes: 

Varying fonts hold together when there are few graphics or a 
symmetrical layout. This design satisfies both requirements. Move 
2 lines of a simple, sans serif font close together to form a linked 
logo in your design. 


Graphic Alternatives: 

Try using PROG(COFFEE). 
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What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
STAGGERED; 

GRAPHIC:SCH/BUS(DRAMA); 
DELETE:(RQW 1) 1,3, (ROW 
2)ALL, (ROW 3) 1,3, (ROW 4)ALL, 
(ROW 5) 2; CHANGE:(ROW 3) 2 to 
PROG(NIGHT SKY), (ROW 5) 1,3 
to SCH/BUS(SCHOOL); FONT: 
SMALL; MESSAGE:L1-L4(blank); 
FONT:MERCED; MESSAGE: 
L5-L6(CENTER,RAISED)text; 
FONT:SMALL; MESSAGE:L7 
(8-IBW10-APP spaces between 
words)(CENTER,OUTLINE,CH 
SIZE:L)text, L8(10-IBM/12-APP 
spaces between words)(CENTER, 
OUTLINE,CH SIZE:L)text, 
L10-L12(CENTBR,SOLID)text; 
FONT:TINY; MESSAGE:L14-L16 
(CENTER,SOLID)text; PRINT 



mm 


i-mo 


7:30 P.M. 

$ 4.00 At the Door! 
Concert Choir Performers 


Thomas Jefferson 
School 

3452 Walnut Hill Lane 




Design Notes: 

Symmetrical layouts can have great diversity. Many different 
graphics and fonts can hold together with a centered design. Print 
on colored paper for more impact. 

Graphic Alternatives: 

For DRAMA use PROG(ROSEBUD); for NIGHT SKY use 
PROG (DAISIES) or SAMP(CANDLESTICK); for SCHOOL use 
SCH/BUS(BUILDINGS) or SCU/BUS(QUOTE) and type ! inside. 
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Letterhead 1/ SCHOOL 


What you need: 


What you do: 

LETTERHEAD TOP; DYO; 
LAYOUT: SM CENTER ROW; 
GRAPH IC:NEW(SUNSHINE, PAGE 
189); DELETE:(ROW 1) 5,6; 
INSERT:MED/NEW(JACK-IN- 
THE-BOX.PAGE 181) to right 
25(IBM)/100(APP) key presses; 
MOVE: (ROW 1) 2,4,7,9 up 
1(IBM)/4(APP) keypress 
LETTERHEAD BOTTOM; 
FONT:SUTTER; 

MESSAGE:L1,L2(3 spaces between 
letters)(CENTER,SOLID)text; 
FONT.TINY; MESSAGE:L3 
(3 spaces between phrases) 
(CENTER,SOLID)text; PRINT 


Design Notes: 

A simple technique can be used with the customize feature. Simply 
move every other picture for a whimsical, yet graphic effect. 

Graphic Alternatives: 

For SUNSHINE use SAMP(GIRAFFE, KITTY CAT) or 
PARTY(GINGERBREAD); for JACK-IN-THE-BOX use 
PROG(SUNSHINE). 















100 The Official New Print Shop Handbook 


Letterhead 2/ 


CLUB 



STICKING TOGETHER WORLDWIDE 


What you do: 

LETTERHEAD TOP; DYO; 
LAYOUT:SM ENDS; 
GRAPHIC:SCH/BU S (STAMPS); 
FONT:VENTURA; 

MESSAGE :L1 (CENTER,RAISED) 
text; FONT:TINY; 
MESSAGE:L5(CENTER,SOLID); 
RULED LINE:THEN 
LETTERHEAD BOTTOM; 
FONT-.SMALL; 
MESSAGE:L2,L3(indent 3 
spaces)(LEFT,SOLID,CH SIZE:L) 
text; RULED LINE:THICK 


P.0. BOX 56205 
MIAMI, FLORIDA 75609 


Design Notes: 

An unusual look is created with 2 stacked graphics on each side of 
a letterhead. By using the same graphic in all 4 positions a more 
solid feel is given to the layout. This design needs the balance of a 
text line under the name. 

Graphic Alternatives: 

For Art Club use SCH/BUS(ART); for Chemistry Club use 
SCH/BUS(BEAKER); for Real Estate or City Charity group use 
SCH/BUS (BUILDINGS); for Investment Club use 
SCHZBUS(DOLLARS); for Computer Users group use 
PROG(COMPUTER); for Piano or Music group use 
PROG (MUSIC). 



Graphic Alternatives: 

Try using other sports symbols to represent other activities. 
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Program Cover/ 


RECITAL 




Who! you need: 







What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
TILED; GRAPHIC:PROG(MUSIC); 
DELETE:(ROW 2) 2,3,4, (ROW 
3)ALL, (ROW 4)ALL, (ROW 
5)ALL, (ROW 6)ALL; CHANGE 
(ROW 1) 3 to PROG(NIGHT SKY); 
CHANGE (ROW 2) 1,5 to 
PROG(PARTY FAVOR); CHANGE 
(ROW 7) 1,5 to PROG (PIANO); 
FONT: MARIN; 

MESSAGE:L4(CENTER,SOLID) 
text; FONT:AMADOR; 
MESSAGE:L5(CENTER,OUTLINE); 
FONTrSMALL; 

MESS AGE:L6-L8(CENTER,SOLID) 
text,L10(l space between all 
letters, 2 spaces between 
words)(CENTER, 

SOLID) text; PRINT 





TOW# 

■COTTAIL 


Mrs. Rhode’s 
Intermediate Graduates 
May 14th 7:30 P.M. 

COME CELEBRATE! 






Design Notes: 

Piano, ballet, voice... any recital program cover can be produced 
easily with The New Print Shop. Mixing graphics adds interest to 
your design. Mixing fonts allows you to place emphasis where you 
need it. 


Graphic Alternatives: 

For PIANO use SCH/BUS(BAND, CHEERLEADER). 
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What you ne©di 



What you do: 

SIGN; DYO; TALL; 
BORDER:PROG(WIDF/CLIPBOARD 
—IBM only); LAYOUT:MBD 
CENTERED; GRAPHIC:NEW 
(ARROW 1,PAGE 157); 

MOVE: (ROW 1) 1 up 

1 (IBM)/4(APP) key press; 

FONTiMADERA; 

MESSAGELl (CENTER, SOLID) 
text (Note: This text will be moved 
to bottom.); FONT:MERCED; 
MESSAGE:L2,L5-L6(CENTER, 
RAISED) text; CUSTOMIZE/ 
CHANGE TEXT TO GRAPHIC 
(IBM only): M0VE:L1 down 16 key 
presses; PRINT 



Design Notes: 

Apple Users: For CLIPBOARD use DECO border; type classroom 
number on Line 7 or use Quick Print to insert text, see page 27. 

A single arrow is effective for any kind of directional sign. Color in 
outline of arrow with brightly colored markers for added emphasis. 






























ADMIT ONE 


7:30 PM 
Casual 


ADMIT ONE 


What you need: 


What you do: 

CARD FRONT; DYO; TOP FOLD; 
BORDERiRIBBON; LAYOUT:SM 
PAIR; GRAPHIC:NEW(STAR, 
PAGE 188); FLIPHORIZ:(ROW 1) 
2; INSERT:SWNEW(POINTING 
FINGER,PAGE 184) to right 
9(IBM)/36(APP) key presses, down 
7(IBM)/28(APP) keypresses; 
FONTrMADERA; 
MESSAGE:L1(CENTER,SOLID) 
text, L3(CENTER,OUTLINE)text; 
FONT:SMALL(IBM)/TINY(APP); 
MESSAGE:L5(15-IBW25-APP 
spaces between “day” and 
“time”)(CENTER, S~OLID)text, 

I.6( 17-IBM/27-APP spaces between 
“date” and “easuar)(CENTER, 
SOLID)text 

For a second copy on same sheet, 
make the same choices for CARD 
INSIDE and then go to PRINT. 

SELECT SIZE:SMALL(67%); 
PRINT 
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Design Notes: 

Print. Shop art and type can be used quite successfully for 
reproduction. This ad was created in the letterhead mode. You can 
be even more elaborate (e.g. add borders) by cutting and pasting. 


Design Notes: 

The greeting card mode has an interesting feature which allows for 
the reduction of your design. A 67% reduction works well for 
tickets. Choose contrasting size fonts to replicate a classic ticket 
look. By flipping the graphic on the right side of your price, a more 
professional look is achieved. 

Print in multiples, paste as many as you can fit on an 8 1/2 X 11 
colored sheet and trim for tickets. 


Tickets 


What you need: 


What you do: 

LETTERHEAD TOP; DYO; 
LAYOUTiMED ENDS; 
GRAPHIC:PROG(FILE DRAWER); 
FLIP HORIZ:(ROW 1) 2; 
FONT:SCH/BUS(CLASSIC); 
MKSSAGE:L1(2 spaces between 
letters, 4 spaces between words) 
(CENTER,RAISED); 

FONT: AMADOR; 

MESSAGE:L2(3 spaces between 
letters)(CENTER,SOLID); 

FONT TINY; 

MESSAGE:L3(CENTER,SOLID); 
RULED LINE THIN; PRINT 




Setupday 
Hay 12th 


Card Front 




Saturday tMl 7:30 PM 
Hoy 12th , Casual 


Card Inside 


Graphic Alternatives 

For other jobs use PROG(CASH BOX, COFFEE, COMPUTER, 
TELEPHONE); SCH/BUS(POINTER, BRIEFCASE, DOLLARS) 
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»i 



Ad 2/ 


PROMOTION (IBM ONLY) 


Who! you need: 


P 


NP 


S/B 


Who! you do: 

SIGN; DYO; TALL; BORDER: SCH/ 
BUS(WIDEyFILM—IBM only); 
LAYOUT: SM FRAME II; 
GRAPHICiPARTY (POPCORN); 
DELETE:(T-ROW) 1,2,3,4, 

(B-ROW) 1,4; 

FONT: SAMP( SULLIV AN); 
MESSAGE:L1(1 space between 
letters)(CENTER,SOLID), 
L2(CENTER,SOLID); 
FONT:SCH/BUS(CHILDREN); 
MESSAGE:L3-L5(CENTER,SOLID); 
FONT:TINY; 

MESSAGE:L6-L8(CENTER,SOLID); 
PRINT 


TWIN 


|m|| Kids 

Summer 

trip Cawp 


Every Wednesday 


at 12 noon 


Free Popcorn! 


Design Notes: 

Apple Users: For FILM border use DECO border. 

Graphics which are more irregular or free form work well in this 
unusual layout. A fun font mimics the more dynamic design and 
irregular graphic placement. 


Graphic Alternatives: 

For POPCORN use PROG(BALLOONS) or PARTY(COQL 
DRINK), for CAMERA use PROG (PARTY FAVOR) or 
SAMP(PRESENT). 


i 
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Ad 3/ 


OPENING—RETAIL (IBM ONLY) 



GRAPHIC EDITOR; 

GRAPI IIC:PROG( DESERT); 

HORIZ FLIP; NEGATIVE; SAVE 
as NEGDES 
SIGN; DYO; WIDE; 
BORDER:NAVAJO; LAYQUT:SM 
TILED; GRAPHIGPROG 
(DESERT); DELETE:(ROW 1) 1,4, 
(ROW 2)ALL, (ROW 3)ALL; 
CHANGE:(ROW 1) 2 to 
NEW(NEGDES); FONT:SMALL; 
MESS AGE: LI ( CENTER, SOLID); 
FONT:SIERRA; 

MESSAGE:! ,5(CENTER,SHADOW), 
L6(CENTER,SOLID); FONTTINY; 
MESSAGE:L7,L8(CENTER,SOLID); 
PRINT 


Don't miss our opening 

LyUY & MIGHT 
PLANT SALE 

at THE OASIS, 212 Aztec Ave. 
Open Saturday 7 a.nj. til 11 p.m. 


Design Notes: 


Apple Users: You can create this same design without Line 8 of the 
message. 

Reverse graphics are interesting whether used to literally connote 
a message or just for effect. How you achieve this look is simple. 
Just go to the Graphic Editor, select Negative and save your 
graphic to use in a design. Change font styles for an interesting 
effect. 

Graphic Alternatives: 

Other graphics suitable for reverse printing include: 

SCH/BUS (DOLLARS, LIGHT SWITCH), PARTY(PARTY HAT, 
TWENTY-ONE), and SAMP(VALLEY LILY). 
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Ad 4/ 


PROMOTION (IBM ONLY) 


Who! you need: 


GRAPHIC EDITOR; draw 
horizontal line at Y=44 across 
entire box; SAVE as LINE 

SIGN; DYO; TALL; 
BORDER:PARTY (WID F/SH1RT— 
IBM only); LAYOUTiMED PAIR; 
GRAPHIC:MOD(RIBBON, PAGE 
199); CHANGE:(COL 1) 2 to 
NEW(LINE); FONT:SMALL; 
MESSAGE:L8(CENTER,SOLID); 
FONTTINY; 

MESSAGE:L10,L11,L15,L16 
(CENTER,SOLID); PRINT 


Hang out with a winner. 


Shirts T»o for One 
through Saturday. 


F AST TRACK CLEANERS . 
Voted Tulsa's “1 Laundry. 


Design Notes: 

A playful border created with multiple graphics or IBM wide 
borders complements a clever, to-the-point message. A rule created 
in the Graphic Editor can be used to separate text and add 
emphasis to a message. Leave plenty of white space for this layout 
to be effective. 

Graphic Alternatives: 

For RIBBON use SCH/BUS (TROPHY). 
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SIGN; DYO; TALL; 
BORDER:SCH/BUS (BOOKS); 
LAYOUT:SM TILED II; 
GRAPHIC:SCH/BUS(BOOKS); 
DELETE:(ROW 1) 2,3, (ROW 
2)ALL; (ROW 3)ALL, (ROW 
4)ALL, (ROW 5)ALL, 

CHANGE: (ROW 1) 1,4 to 
SCH/BUS(SCHOOL); 

FONT:MADERA; MESSAGE:L3,I/4 
(CENTER,RAISED)text; 
L5(CENTER,RAlSED)dashes; 
FONT:SUTTER; MESSAGE:L6 
(CENTER,3-D)text; FONT: 
MADERA; MESS AGE:L7 (CENTER, 
RAISED)dashes; FONT.-TINY; 
MESSAGE:L8-L10(CENTER, 
SOLID)text; PRINT 


'yollwwrslltyp 

baofatoins 




Monday only with coupon 
610 University Avenue, Des Moines 
Phone 000-0000 


^ p: 7 ^ 
f:iis A 

I* l l 5 1 

!H c R t 

|» [ Y pi 


m2 i 

b!s a 

mm 

( = £ vUd|[ 



Design Notes: 

A raised font dash creates an interesting design element dividing a 
layout into the needed areas. Use for coupons, tickets and place 
cards, or for cut lines. 

Graphic Alternatives: 

For art of office supplies: PROG(PENS) or 
SCH/BUS(DRAFTING). For computer store or supplies: 
PROG(COMPUTER) For savings: PROG(CASH BOX). 
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What you need: 



What you do: 

To create top and bottom banners: 
BANNER; HORIZONTAL; 
LAYOUT:LG GRAPHIC LEFT; 
GRAPHIC: SCH/BU S (MOVING); 
PRINT; PRINT again 3 times or 
however many times you need to 
equal the length of your message. 

To create middle banner: 
BANNER; HORIZONTAL; 
LAYOUT:LG GRAPHIC BOTH 
ENDS; GRAPHIC:MOD(PIGGY 
BANK GRAPHIC, PAGE 208); 
CHANGE:POS 2 to 
NEW(DOLLAR, PAGE 167); 
BORDER:BLOCKS; TEXT:ONE 
LINE TEXT; FONT:AMADOR; 
MESSAGE:text; PRINT 


ij IW 


♦ 


3EE3IS31^3 B EJ IEJE3E3 E3 1^3131=3 E 

BUY & SAVE 


3EHS1EIEHSIEIE3E3E1EIE3E3E] 






Design Notes: 

By choosing Large Graphic Left and printing over and over, a 
dramatic stacked sale border can be produced. Simply print your 
middle banner first and count the number of pages you will need to 
match the length. Then print that same number of pages of 
graphics for your top and bottom banners. 

Graphic Alternatives: 

Pick a graphic appropriate fQr your message. Some examples are: 
SCH/BUS(SWITCH) for "Lights Out Sale," 
SCII/BUS(BUILDINGS) for “Losing Our Lease,” NEW(BOOKS, 
PAGE 192) for 'Book Sale.” 
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Business Card 1 



EXOTIC BIRDS & PETS 

Roger Lindsay, Manager 


What you do: 

SIGN; DYO; TALL; 

LAYOUT:SM TILED II; 
GRAPHIC:SAMP(COCKATIEL); 
DELETE:(ROW 1)ALL, (ROW 2) 
1,4, (ROW 3)ALL, (ROW 4)ALL, 
(ROW 5)ALL, (ROW 6)ALL; FLIP 
HORIZ:(ROW 2) 2; 

FONT:LASSEN; 

MESSAGE:L1 (CENTER,SOLID) 
text; FONTTINY; MESSAGE:L2 
(1 space between letters, 3 spaces 
between words)(CENTER,SOLID); 
FONT:SMAlX; MESSAGE:L3 
(CENTER,SOLID); FONTTINY; 
MESSAGE:L7,L8(CENTER,SOLID) 
text 

Mark your original print starting 
point and then PRINT. 

To add bottom card to page, roll 
back paper approximately 5 1/2 
inches below original print starting 
point. Make identical graphic and 
text choices as above and then 
PRINT. 

Fold paper in half and then cut with 


212 Lakehurst, Great Falls. MN 67001 
Telephone (000) 000-0000 


Sir'd^ of a SaikeY 


EXOTIC BIRDS & PETS 

Roger Lindsay, Manager 


212 Lakehurst, Great Falls, MM 67001 
Telephone C000) 000-0000 


Design Notes: 

Business cards don’t have to be small! Make a statement with an 
oversized card that is personalized and easy to update. You may 
want to print on colored paper or photostat to a smaller size and 
have a local print shop reproduce on colored stock. 

Graphic Alternatives: 

Flipped graphics placed side-by-side create a bold and decorative 
design element. Several graphics will work well with this 
technique: PROG(ICE CREAM, BALLOONS), PARTY (RATTLE), 
SCH/BUS(KEY) or SAMP(BICYCLE, AIRPLANE). ) 

















What you do: 

SIGN; DYO; TALL; BORDERiTHIN 
LINE; LAYOUT:SM TILED; 
PATTERN :PARTY (LACE); 
CHANGE:(ROW 3) 3 to PROG 
(ROSEBUD); FONT:MERCED; 
MESSAGE:L1 (CENTER, SOLID) 
text; FONT:MADERA; MESSAGE: 
L2(CENTER,SOLID)text; 
FONT:TINY MESSAGE:L3 
(CENTER,SOLID)text; PRINT 

Cut in half and use top portion only. 


m 15/Aster *C halna M,8505oiOO^O.aofaOOA^K 

R®OS*e»!COO^ . JjL. 




s& lillllsig 






^CxS^SgSS: 


Design Notes: 

Print an overall pattern for an interesting textual feel to an 
oversized business card. Trim in half to eliminate bottom. To save 
printing, erase your graphics from Line 7 down. 

Graphic Alternatives: 

For flower services: PROG(DAISIES), for delivery: 
PROG(POINSETTIA), for bakery: PARTY (GINGERBREAD), for 
childcare: PARTY (RATTLE) or SAMP(BABY BOTTLE), for pet 
services: SAMF(COCKATIEL), for nursing care: SCU/BUS 
(LUNCHTIME). 


Designs, Designs, Designs 115 



«£&WS£ 


What you do: 

GRAPHIC EDITOR; 

GRAPHIC PARTY(CAKE); 
DELETE:Y= 13 and above; 

SAVE (CAKE 1); DELETE:Y=26 
and above; SAVE(CAKE 2); 
DELETE:Y=39 and above; 
SAVE(CAKE 3) 

CARD FRONT; DYO; TOP FOLD; 
LAYOUT:SM ROWS II; 
GRAPHIC:PARTY(CAKE); 
CHANGE: (ROW 2) 1 to 
MOD (CAKE 3), (ROW 2) 2 to 
MOD (CAKE 2), ROW 2) 3 to 
MOD (CAKE 1); FONT:MARIN; 
MESSAGE:L1,L2(CENTER,SOLID) 
text; FONT:SIERRA; MESSAGE: 
L3(CENTER,SOLID)text; 
FONT:TINY; MESSAGE:IA-L6 
(LEFT,SOLID)text 
Make the exact same choices for 
CARD INSIDE and then PRINT. 
Cut out your cards. 


MU 


B ecky French 


125 East Granbury Drive 
Spokane, WA 75022 
(000)000-0000 .1® 





Design Notes: 

Business cards created in the greeting card mode have impact due 
to their oversized design. They’re great as handouts on store 
counters or exhibits. You can use your original artwork for 
reproduction at a local print shop. 

With the Graphic Editor, save various sections of a graphic. 
Incorporate into a design to generate interest. Here a "building 
effect" was used. Choose a graphic appropriate for your profession. 

Graphic Alternatives: 

For developers or architects: SCHBUS(BUILDINGS). 

For baby-sitters, party planners or day care: NEW (JACK- 
IN-THE-BOX, PAGE 181.) 

For restaurants or caterers: PROG(PICNIC). 














lETol 


What you need: 



What you do: 

GRAPHIC EDITOR; draw 
NEW(GAME BOX, PAGE 170) 
without the inside horizontal and 
vertical line; SAVE as BOX 
CALENDAR TOP; WEEKLY; 
LAYOUT:SM TILED; 
GRAPHIC:NEW(HANGER, PAGE 
179); DELETE:(ROW 1) 1,3,5,7,9, 
(ROW 2) 2,4,6,8,10; 

FONT: VENTURA; 
MESSAGE:(CENTER TOP TO 
BOTTOM)text; RULED 
LINE:TPIICK; INSERT 
GRAPHIC:NEW(BOX)(insert for 
each day of the week); 

CALENDAR BOTTOM; 

FONT: SMALL; 

MESSAGE:L2(CENTER,SOLID,CH 
SIZE:L)text; FONT:VENTURA; 
MESSAGE: (CENTER;SOLID)text; 
RULED LINE:THIN; PRINT 


A A M A A A 
A A A A A_ 


Check Off a Clean Week! 

Stanley’s Dry Cleaners 


Design Notes: 

This design works best with a bold graphic. Clean and simple 
graphics work well in repetition. A calendar created with The New 
Print Shop can be decorated with a unique graphic for each day of 
the week. 


Graphic Alternatives: 

Trv using PROG(TELEPHONE, LETTER, PENS) or 
SCH/BUS(QUOTE, CLOCK). 
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Who! you need: 



Who! you do: 

CARD FRONT; DYO; TOP FOLD; 
BORDER:RIBBON; LAYOUT:SM 
TILED; GRAPHIC:MOD(BOTTLE, 
PAGE 193); DELETE:(ROW 3) 

2,3,4; CHANGE: (ROW 3) 1 to 
MOD(NO SYMBOL,PAGE 213); 
MOVE: (ROW 3) 1 right 
2(IBM)/8(APP) key presses; 
FONT:TINY; 

MESSAGE:L7-L9(IBM)/L9-L11 
(APP) (LEFT,SOLID)text 
CARD INSIDE; BORDER:NEON; 
LAYOUT:SM ROWS II; 
GRAPHIC:PROG(BUBBLY); 
CHANGE: (ROW 2) ALL to 
MOD(ROW HOUSES,PAGE 185); 
MOVE:(ROW 1)ALL down 
1(IBM)/4(APP) key press; 
FONT:SMALL; 
MESSAGE:L1-L4(blank); 
FONT:MERCED; 
MESSAGE:L5(CENTER, SOLID) 
text- FONT-TINY- 

MESSAGE:L6,L7(CENTER, SOLID) 
text; CHANGE TEXT TO 
GRAPHIC (IBM only)/MOVE:L5 
down 1 key press (Apple Users: Use 
Quick Print feature to add all text, 
see page 27); PRINT 



Card Front 

Card Inside 



Design Notes: 

Juxtapose a graphic with a statement for a more clever 
announcement or invitation. Printing a graphic over text is no 
problem with The New Print Shop. Repetitious patterns of several 
graphics work well in rows or a checkerboard pattern. 

Graphic Alternatives: 

For BOTTLE use SCH/BUS(CLOCK): “Time’s Up!”, SAMP(TIME 
FLIES): “It's about time!”, SCH/BUS(TROPHY): “We deserve it!”; 
for BUBBLY use SCH/BUS(MOVING VAN) or NEW(HOUSE, 
PAGE 180). 
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What you do: 

To create CROSS graphic at top: 
GRAPHIC EDITOR; draw vertical 
lines from top to bottom at X=38 - 
X=50, draw horizontal lines from 
right to left at Y=22 - Y-30; SAVE 
as CROSS 
SIGN; DYO; TALL; 
BORDER:SAMP(CUT CORNERS); 
LAYOUT:MED MIX; 

GRAPHIC: SCH/BU S (POINTER); 
DELETE:(ROW 1) 1,3, (ROW 
2)ALL, (ROW 4)ALL, (ROW 
5) ALL; CHANGE:(RQW 1) 2 to 
NEW(CROSS), (MED-CTR) to 
SCH/BUS(CLOCK); FLIP 
HORIZ:(ROW 3) 3; 

FO NT: S ON OMA; 
MESSAGE:L2,L3(CENTER, 
OUTLINE)text; FONT:MADERA; 
MESSAGE:L8,L9(CENTER,SOLID) 
text; FONT:SMALL; 
MESSAGE:L10(CENTER,SOLID, 
CH SIZE:L)text; PRINT 


®[f£s 




Be a volunteer 
at City Hospital 
Call 000-0000 


Design Notes: 

Highlight a center graphic with flipped images both directed 
towards a center graphic. Many graphics are appropriate for your 
message . Leave white space above and below central images. 
Varying fonts helps create design interest when text areas are 
almost equal in size. 


Graphic Alternatives: 

For POINTER use NEW(POINTING FINGER, PAGE 184), for 
CLOCK use SAMP(TIME FLIES). 
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What you do: 

SIGN; DYO; TALL; 

BORDER:MAZE; LAYOUT:SM 
DIAMOND; 

GRAPHIC :NEW (H OUSE,PAGE 
180); DELETE:(ROW 3) 2; 
FONT:AMADOR; 

MESSAGE:L1(CENTER,OUTLINE) 
text; FONT:SMALL; 
MESSAGE:L2(indent 4 
spaces)(LEFT,SOLID)enter text at 
left,(leave 16-IBW19-APP spaces), 
enter text at right; L3(indent 4 
spaces)(LEFT,SOLID)enter text at 
left,(leave 18-IBM/23-APP spaces), 
enter text at right; 
FONMMPERLAL; 
MESSAGE:L8(CENTER,OUTLINE) 
text; FONT:SMALL; MESSAGE 
L9-L1 l,L15-L16(CENTER,SOLID) 
text; PRINT 


4/3/LR/DR rA Priced at 
SfP/PooI n n °] $ 475,000 


[mMLiffloima: 

_A LOVELY! a 
q A OPEN l A 
11 SUNDAY! n 


Margo Cotlen Realtors 
Call Bernice at 000-0000 


Design Notes: 

A flyer with several levels of information requires a layout with 
one dominant pattern such as the diamond pattern created by the 
graphics in this design. A border holds all the elements together. 

Graphic Alternatives: 

Try using MOD(LARGE HOUSE, PAGE 211) or PARTY(OPEN 
HOUSE). 



Design Notes: 

Repeating the same graphic in this pyramid design produces a 
clean and simple yet very powerful communication of a message. 
Choose a graphic that links well together either through an outline 
like the Daisies graphic or through its symmetry. 

Graphic Alternatives: 

For FLEUR border use PROG(NAVAJO) border. Pick a graphic 
appropriate for your service: SCH/BUS(SWITCH)—Electrician, 
SCH/BUS(TENNIS)—Tennis instructor, PROG(PIANO)—Piano 
teacher, PARTY(GINGERBREAD)—Bakery, 
NEW(JACK-IN-THE-BOX, PAGE 181)—Babysitter. 
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A 


SERVICE 


Who! you need: 


What you do: 

SIGN; WIDE; 

BORDERPARTY(BALLOONS); 
LAYOUT:FULL PANEL; 
GRAPHIC:PROG(PARTY); 
FONT:LASSEN; 

MESS AGE:L1,L2(CENTER,SOLID) 
text; CHANGE TEXT TO 
GRAPHIC (IBM only)/MOVE:Ll 
down 1 key press; FONT:TINY; 
MESSAGE:L1,L7(CENTER,SOLID) 
text (Apple Users: Use Quick Print 
feature to add all lines of text, see 
page 27); PRINT 



Design Notes: 

The New Print Shop allows for full panels of many various designs 
and messages. Full panels can be combined with borders as shown 
here. IBM users can choose the Wide Balloons border instead. 


Graphic Alternatives: 

For BALLOONS border tiy using PROG(DECO) border. 
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What you need: 


MEMO 


What you do: 

SIGN; DYO; TALL; LAYOUT:SM 
STAGGERED III; 
GRAPHIC:NEW(HANDS, PAGE 
178); DELETE:(ROW 1)ALL, 
(ROW 3)ALL, (ROW 4)ALL, (ROW 
5)ALL; FONT:IMPERIAL; 
MESSAGE:L1 (CENTER,SOLID, 
CII STZE:L)text; FONT:SMALL; 
MESSAGE:L4(approx. 
40-IBW48-APP spaces between 
words)(LEFT,SOLID)text, 
Lr>(LEFT,SOLID)tcxt; PRINT 




TO: 

FROM: 


DATE: 


Design Notes: 

For casual correspondence in the office use this “cooperation” 
design to get your message across. If a more formal correspondence 
is required, print NEW(NOTE LINES, PAGE 182) on the bottom 
half of your page. 

Graphic Alternatives: 

Try using SCH/BUS(POINTER), NEW(POINTING FINGER, 
PAGE 184), or PROG(IN BOX, FOLDERS). 
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Interoffice 2/ 


SIGN-OFF SHEET 


What you 


What you do: 

SIGN; DYO; WIDE; 
BORDERiRIBBON; LAYOUT:SM 
TILED; GRAPHIC;NEW(NOTE 
LINES, PAGE 182); 
DELETE:(ROW 1) 1,2,3; 

CHAN GE: (ROW 1) 4 to 
NEW(BOOK, PAGE 159); 

MOVE: (ROW 1) 4 to left 
1(IBM)/4(APP) keypress, down 
1(IBM)/4(APP) key press; 
FONT:LASSEN; 

MESS AGE :L1 (LEFT,RAISED)text; 
FONT:SMALL; 

MESSAGE:L2(LEFT,SOLID)text; 

FONT:TINY; 

MBSSAGE:L3(LEFT,SOLID)(14 
spaces between words 1 & 2, 12 
spaces between words 2 & 3)text 
(Apple Users: Use Quick Print 
feature to add Line 3, see page 27); 
PRINT 




SIGN-OUT 


NAME 



Design Notes: 

Stationery, memo paper and lists can all be created using the 
NOTE LINES graphic from the New Art section. 

Graphic Alternatives: 

For BOOK use PROG(PENS, INK BOTTLE) or 
SCH/BUS (POINTER). 
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Letterhead 1/ 


BUSINESS 



CERTIFIED PUBLIC ACCOUNTANTS 


What you do: 

LETTERHEAD TOP; DYO; 

FONT: SMALL; 

MESSAGE:L1 (blank); 

FONT: IMPERIAL; MESSAGE:L2 
(1 space between letters, 3 spaces 
between words)(LEFT, SOLID)text; 
FONT:SMALL; MESSAGE:L3 
(1 space between letters, 3 spaces 
between words)(LEFT,SOLID)text; 
RULED LINETIIICK 
LETTERHEAD BOTTOM; 
FONT:TINY; 

MESSAGE:L5-L7(LEFT,SOLID) 
text; PRINT 


6708 San Antonio fto-ad 

Santa Sarbara, California 45i6i 

ooo-oco-oooo 


Design Notes: 

Typography, properly used, can create interesting designs. For a 
different look, try positioning all your text at right or in center. 

















What you need: 



What you do: 

LETTERHEAD TOP; DYO; 
LAYOUT: SM TILED; 
GRAPHIC:NEW(HANDS,PAGE 
178); DELETE:(ROW 2)ALL; 
FONTiSMALL; 

MESS AGE:L1 -L4(blank); 
FONT:MADERA; 

MESS AGE:L5 (LEFT,RAISED)text; 
FONT:TINY; 

MESSAGE:L6(RIGHT,SOLID); 
CHANGE TEXT TO GRAPHIC 
(IBM only)/MOVE:L5 right 2 key 
presses, L6 up 1 key press and left 2 
key presses (Apple Users: Use 
Quick Print feature to insert L5 and 
L6 in position, see page 27); 

RULED LINE:THIN 
LETTERHEAD BOTTOM; 
FONT:TINY; 

MESSAGE:L3-L6(LEFT,SOLID) 
text; CHANGE TEXT TO 
GRAPHIC (IBM only)/MOVE: 
L3-L6 right 2 key presses (Apple 
Users: Use Quick Print feature to 
insert L3-L6 in position, see page 
27); PRINT 



Design Notes: 

A repeat pattern is effective for a “linking" message as well as a 
decorative element. The thin rule helps to balance the left justified 
text and hold the design together. If no right justified message is 
used, center top and bottom text for a more pleasing layout. 


Graphic Alternatives: 

For HANDS use SCH/BUS(MOVING) or PARTY(BON VOYAGE). 
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Letterhead 3/ 


RETAIL 


What you need: 





<562 West Wilderness Orr^e 
rtiphland Perk. Illinois 84345 

OOO-OOO-OOOO 

Creel Clothes « fantastic Pri 


What you do: 

LETTERHEAD TOP; DYO; 
FONT:MARIN; 

MESSAGE:Ll(LEFT,SOLID)text; 

FONT:TINY; 

MESSAGE:L2-L4,L6(LEFT,SOLID) 
text; CHANGE TEXT TO 
GRAPHIC (IBM only)/MOVE: 

L1-L7 to right 4(IBM)/16(APP) key 
presses (Apple Users: Use Quick 
Print feature to add text, see page 
27) 

LETTERHEAD BOTTOM; 
LAYOUT:SM STAGGERED II; 
GRAPHIC:NEW (HANGER,PAGE 
179); MOVE:(ROW 1) 1,3,5,7,9 up 
1(IBM)/4(APP) key press; RULED 
LINE:TIIIN; PRINT 


Design Notes: 

A playful look is accomplished with the Marin font. Use a simple 
design in conjunction with a busy font and layout. The simplicity 
of the graphic and the solidity of the repeat pattern balance or 
“ground” the multiple design elements. 

Graphic Alternatives: 

Select graphics appropriate for your business. For finance: 
NEW(DOLLAR, PAGE 167). For teaching or performing: 
PROG(MUSIC). For performing or costumes: NEW(CLOWN, 
PAGE 163). For fitness: SAMP(MAN), SAMP(WOMAN), or 
NEW(SPORTS SYMBOL, PAGE 187). 






128 The Official New Root Shop Handbook 


Letterhead 4/ RETAIL 



What you need: 



SIGN; DYO; TALL; LAYOUT:SM 
FRAME; 

GRAPHIC:NEW(SOUTHWEST 
PATTERN,PAGE 186); 

DELETE: (L-COL) 2,3,4,5,6,(R-COL) 
2,3,4,5,6; FONT:LASSEN; 
MESSAGE:L1(1 space between 
letters)(CENTER,SOLID)text; 

FONT:TINY; 

MESSAGE:L2-L12(IBM)/L2-L15 
(APP)(blank), L13-L14(IBM)/L16- 
L17(APP6)(CENTER,SOLID)text; 
PRINT 


274 Old Pecos Trail 
Santa Fe, Neu Mexico B75Q9 



Design Notes: 

A linking graphic is one that fills the Graphic Editor box and has 
elements of symmetry. This Design’s impact is from the repetition 
of the graphic as well as the repetition of the rows. A short text 
treatment with a more delicate font is best suited to balance the 
weight of the design. 

Graphic Alternatives: 

For SOUTHWEST use NEW(GRAPHIC TILE PATTERN 1, PAGE 
173). 
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etterhead 5 


SMALL BUSINESS 


What you need: 



PERSONAL I RAINER 


What you do: 

LETTERHEAD TOP; DYO; 
LAYOUT.-SM ENDS II; 
GRAPHIC:NEW(SP0RTS 
SYMBOL,PAGE 187); 
FONT:AMADOR; 
MESSAGE:L2(CENTER,SOLID) 
text; FONT:SMALL; 

MESSAGE:L3( CENTER, SOLID) 
text; RULED LINETIIICK 
LETTERHEAD BOTTOM; 
FONT:SMALL; 

MESSAGE:L3,L4(CENTKR,SOLID) 
text; PRINT 


-1562 Wost 19th Street « 8A 
New ^brk, New Wrk 10010 


Design Notes: 

A centered and simple layout communicates a straightforward yet 
sophisticated and strong personality. A simple sans serif font 
works well with this design. 


Graphic Alternatives: 

Try using SAMP(MAN) or SAMP(WOMAN). 
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What you do: 

LETTERHEAD TOP; DYO; 
LAYOUrSM STAGGERED; 
GRAPHICiNEW (GEOMETRICS: 
TRIANGLE, PAGE 172); 
DELETE:(ROW 1) 3,4; 
INSERT:MED/MOD(EMBLEM, 
PAGE 195) to right 
24(IBM)/96(APP) key presses; 
FONT:MADERA; 

MESSAGE :L1 (approx. 

19-IBM/23-APP spaces between 
words)(CENTER,SOLID)text 
LETTERHEAD BOTTOM; DYO; 
FONT:TINY; 

MESSAGE:L1,L3-L5(CENTER, 
SOLID)text; PRINT 


Design Notes: 

Letterheads have more flair with 2 sizes of graphics. The center 
graphic is nicely balanced with the small-size repeat graphics. By 
keeping a centered text design, a more formal look is 
accomplished. This image is important for services requiring 
efficiency and professionalism. 

Graphic Alternatives: 

Depending on your service, there are many appropriate Print Shop 
graphics. Look for symmetrical graphics to maintain this formal 
look. 


We do your party, you So to your party 
5515 Lobeflo 

to* Altos, California 9S720 
000-000-0000 



SIGN; DYO; TALL; BORDER:TIIIN 
LINE; LAYOUT:SM TILED; 
GRAPHIC:NEW(NOTE LINES, 
PAGE 182); DELETE: (ROW 
1)ALL, (ROW 2)ALL, (ROW 3) 1, 
(ROW 4) 1, (ROW 5) 1, (ROW 6) 1, 
(ROW 7) 1; INSERT:SM/MOD 
(PENCIL,PAGE 196) down 
7(IBM)/28(APP) key presses; 

INSERT:SM/MOD ' 

(PUSHPIN RIGHT,PAGE 198) to 
right 19(IBM)/76(APP) key 
presses, down 1(IBM)/4(APP) key 
press; FONT:MADERA; 
MESSAGE:L1 (2 spaces before 
word)(LEFT, SOLID, 

CH SIZE:L)text, L2(5 spaces before 
words) (LEFT,SOLID) t ext; 

FONT: SMALL; 

MESSAGE:L3(RIGHT,SOLlI))text; 

PRINT 


Design Notes: 

By erasing a graphic on one side as well as at the top, a more 
dynamic layout is created. Personalize and print at your local print 
shop for your own use. Glue pads are easy to make if desired. 

Graphic Alternatives: 

For PENCIL use PROG (INK BOTTLE), NEW(POINTING 
FINGER, PAGE 184), SCH/BUS(CLOCK), or SAMP(TIME 
FLIES). 






Who! you need: 



SIGN; DYO; TALL; 
BORDER:ROUNDED; 

LAYOUT: SM TILED; 

GRAPHIC :NE W (NOTE 
LINES,PAGE 182); 

DELETE:(ROW 1) 2,3,4,5, (ROW 
2)ALL; CHANGE:(ROW 1) 1 to 
MOD(PENCIL,PAGE 196); 

MOVE: (ROW 1) 1 down 
2(IBM)/8(APP) key presses, right 
2(IBM)/8(APP) key presses; 
FONT:S CH/BU S (BLIPPO); 

MESS AGE:L1,L2(RIGHT,SOLID) 
text; FONT:TINY; 
MESSAGE:L4,L6,L8,L10,L12,L14, 
L16,L18(LEFT,SOLID)text; 
CHANGE TEXT TO GRAPHIC 
(IBM on!y)/MOVE:L4,L6,L8,L10, 
L12,L14,L16,L18 up 1 key press 
(Apple Users: Use Quick Print 
feature to insert each day of the 
week, see page 27); PRINT 


WEEK 
1ST i GlflflCE 


wonday: 


'tuesday:' 


Wednesda y: 


-thursday: 


fl'iday: 


-sat-urday:- 


Sunday: 


-NOTESi- 


Design Notes: 

By erasing an area of an overall graphic layout, text can be 
emphasized and a layout made more interesting. Small text can 
drop out of NOTE LINES without any distraction. 


Graphic Alternatives: 

For PENCIL use PROG(PENS, COFFEE) or 
SCHZBUS(POINTER). 
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Who! you do: 

CARD FRONT; DYO; TOP FOLD; 
BORDER:THIN; LAYOUT:SM 
TILED; GRAPIIIC:MOD(KITTY 
CAT SOLID, PAGE 205); 
DELETE: (ROW 1) 2,3,4, (ROW 
2)ALL, (ROW 3)ALL, 

MOVE:(ROW 1) 1 to right 
1(1BM)/4(APP) key press; 
FONT:SMALL; MESSAGE: 
L4,L5(LEPr,SOLID)text; FONT: 
TINY; MESSAGE:L6-L9(LEFT, 
SOLID)text 

Make same choices for CARD 
INSIDE and then go to PRINT. 

SELECT SIZE:MEDIUM(75%); 
PRINT 


Cat Breeders 
or Texas 

3432 

Stone Drive 
San Antonia. 

Texas 56201 


r 


Card Front 


Cat Breeders 
or Texas 
3432 

Stone Drlv® 

San Antonio, 

Tsxas 56201 


Card Inside 


Design Notes: 

Choose a thin border and either use as a cutting line or, using a 
cutting board or x-acto knife, trim 1/4" beyond the border. Choose 
any size desired at the Print Menu. For small packages or large 
packages a size appropriate to your needs is available. 


Graphic Alternatives: 

Any symbolic graphic will work here. Choose one appropriate to 
your business. 
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Masthead/ 


NEWSLETTER 


Who! you need: 


SIGN; DYO; TALL; LAYOUT:SM 
FRAME; GRAPHIGSCH/BUS 
(FLOPPY DISK); DELETE:(T-ROW) 
ALT. , (L-COL) 4,5,6, (R-COL) 4,5,6, 
(B-ROW)ALL; CHANGE:(L-COL) 3 
to SCH/BUS(QUOTE), (R-COL) 3 
to SCH/B US (QUOTE); FLIP 
HORIZ:(R-COL) 3; INSERT: 
SM/PROG(COMPUTER) to right 
11 (IBM)/44(APP) key presses, 
down 7 (IBM)/28(APP) keypresses; 
Mark your original print starting 
point and then PRINT 
To add text at top, roll back paper 
to original print starting point. 
LETTERHEAD; DYO; FONT: 
AMADOR; MESSAGE:L1(2 spaces 
between letters, 4 spaces between 
words)(CENTER,SOLID)text, 
L 2 (CENTER,SOLID)text; 
FONT:SMALL; MESSAGE:L3 
(1 space between letters, 2 spaces 
between words) (CENTER,SOLID) 
text; PRINT 



RIO GRANDE 
COMPUTER ^ 

USER'S r.Rui'P nevs !L= 




Design Notes: 

A multi-element design makes a strong statement. This layout is 
useful for short letters for organizations or even invoices or signs 
for small businesses. 

Graphic Alternatives: 

For QUOTE use NEW(POINTING FINGER, PAGE 184). Try 
other combinations for FLOPPY DISK/COMPUTER: 
PROG(PRINTER)/PROG(COMPUTER), PRO G(CASH 
BOX)/NEW(DOLLAR, PAGE 167), 
PROG(PIANO)/PROG(MUSIC), 
PROG(LETTERSyPROG(FOLDERS). 
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hot, 

CARD FRONT; DYO; TOP FOLD; 
BORDER:PARTY(FIESTA); 
LAYOUT:MED CENTER; 
GRAPHIC:PR0G(PICN1C); 
FONTiSMALL; MESSAGE:L1 
(1 space between letters) 

(CENTER,RAISED,CH SIZE:L) 
text, L8(l space between letters, 2 
spaces between words)(CENTER, 
RAISED)text 

CARD INSIDE; 
BORDER:PROG(DECO); 
LAYOUT:SM TILED; 
GRAPHIC:PROG(COFFEE); 
DELETE:(ROW 1) 2,3, (ROW 2) 

1,2,3,4, (ROW 3) 2,3; 

CHANGE:(ROW 3) 1 to 
PARTY (SANDWICH), (ROW 3) 4 
to SAMP(PIE SLICE); INSERT:SM/ 
NEW(SUNSHINE,PAGE 189) to 
right 1(IBM)/4(APP) keypresses, 
down 4(IBM)/16(APP) key presses; 
to right 16(IBM)/64(APP) key 
presses, down 4(IBM)/16(APP) key 
presses; FONT:VENTURA; 
MESSAGE:Ll,L4(CENTER,SOLID) 
text; PRINT 


Card Front 


Card Inside 


TODM 






FRESHf 


Design Notes: 

If your restaurant’s specials require more space than allowed in 
this design, simply delete the middle row of graphics. If you need 
even more space, select a smaller font at top. Try printing on 
colored paper or on white paper with your restaurant name in a 
bright color! Red or blue are good choices. If you don’t have a color 
printer you can have the menu printed at a quick print shop 
instead. 

Graphic Alternatives: 

For PICNIC use PARTY (PENGUIN), for SANDWICH use 
PARTY (PIZZA), for COFFEE use PARTY(COOL DRINK), for 
SUNSHINE use PROG(DESERT). 
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Notepaper/ 


(IBM ONLY) 


What you need: 
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Design Notes: 

A simple repeat pattern design using a bold graphic is effective for 
a sign. For a different look, try using the font in outline and then 
fill in with a brightly colored marker for a commanding message. 


Graphic Alternatives: 

Try using SCH/BUS (DOLLARS) or PROG (CASH BOX). 
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Sign 2 


DIRECTIONS (IBM ONLY) 



I 


What you do: 

SIGN; DYO; TALL; 

BORDER:PROG (WIDEyCOLUMNS 
—IBM only); LAYOUT:MED 
CENTER; 

GRAPHIC: SCH/BUS (POINTER); 
FONTS IERRA; 

MESSAGE:Ll,L2(CENTER,SOLID, 
CH SIZE:L)text, 
L7,L8(CENTER,SOLID)text; 
PRINT 





s..-. ~ vl-aXYu 


THIS 

WAY 


TO THE 
CLASSICS 


- 



Design Notes: 

Apple Users: Substitute NAVAJO border for COLUMNS border. 
A large pointing finger or arrow is effective for any kind of 
directional sign. Color in with brightly colored markers for added 
emphasis. 

Graphic Alternatives: 

Try using NEW(ARROW 1, PAGE 157), NEW(ARROW 2, PAGE 
158), or NEW (POINTING FINGER, PAGE 184). 

































PART-TIME SALES CLERK 
Flexible hours! 
Good hourly salary! 
Discounts on Books!!! 
m Inquire 1 

3 at Customer Desk t 


Wnof you do 


SIGN; DYO; WIDE; 


IBM only); LAYOUT:SM 
CENTERED; 

GRAPIiIC:SCII/BUS(BUILDINGS); 
MOVE:SM-CTR down 
3(IBM)/12(APP) key presses, left 
5(IBM)/20(APP) key presses; 
FONT:VENTURA; 
MESSAGE:L1,L2(CENTER, 
SHADOW)text; FONT:SMALL; 
MESSAGE:L3,L4(RIGHT,SOLID) 
text; (Note: Add 2 spaces at end of 
Line 4 to align with Line 3); PRINT 


Who! you do: 

SIGN; DYO; TALL; 
BORDER:NAVAJO; LAYOUT:SM 
CORNERS; 

GRAPHIC:NEW (POINTING 
FINGER,PAGE 184); FLIP 
VERT: (ROW 1) 1; FLIP VERT & 
HORIZ:(ROW 1) 2; FLIP 
HORIZ:(ROW 2) 2; MOVE:(ROW 2) 

1 to left 1(IBM)/4(APP) key 
presses, (ROW 2) 2 to right 
1(IBM)/4(APP) key presses; 
FONT:SMALL; 

MESSAGE:L1-L4 (blank); 

FONT: VENTURA; 
MESSAGE:L5(CENTER,OUTLINE) 
text; FONT:SMALL; 
MESSAGE:L6(blank); 

FONT: SUTTER; 
MESSAGE:L7,L8(CENTER, 
SOLID)text; FONTiSMALL; 
MESSAGE:L9-L14(CENTER, 
SOLID)text; (Note: IBM Users— 
CHANGE TEXT TO 
GRAPHIC/MOVE Lines 7 & 8 up 1 
key press); PRINT 


Design Notes: 

Stimulate your logo with a more decorative New Print Shop font in 
outline, shadow or raised. Experiment with varying sizes from line 
to line. A straightforward centered text layout works well if 
contained by a strong border. 

Graphic Alternatives: 

For POINTING FINGER use SCIVBUS(POINTER). 


What you need: 


Design Notes: 

Apple Users: For LILIES border use DECO border. 

Choose a graphic that communicates your message. Use a small 
graphic for punctuation, and a larger font to create a strong 
message. 

Graphic Alternatives: 

Choose a graphic appropriate for your business. For copywriting: 
PROG(PENS). For word processing: PROG(COMPUTER). For 
music school: PROG(PIANO). For catering: PROG(PICNIC, 
SANDWICH) or PARTY(PENGUIN). For bakery: 
PARTY(CAKE). For hardware or electrician: SAMP(LIGHT 
BULB). 



















What you need: 



What you do: 

SIGN; DYO; TALL; BORDERiTHIN 
LINE; LAYOUT:MED CENTERED; 
GRAPHIC:SCB/BUS(CLOCK)(AppIe 
Users: Move graphic up 4 key 
presses); FONT:SONOMA; 
MESSAGE:L1,L2(CENTER,SOLID, 
CH SIZE:L)text; FONT:SIERRA; 
MESSAGE:L7-L10(IBM)/L6-L9 
(APP) (CENTER,RAISED)text; 
PRINT 



Design Notes: 

To change time on clock, simply copy CLOCK graphic on a copying 
machine and cut out hands. White out hands on original design 
and attach xeroxed hands in new position with rubber cement or 
spray mount. You may want to leave hand area completely blank 
on original design and fill in with red-colored marker. For best 
results, erase hands in Graphic Editor mode. 
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What you do: 

SIGN; DYO; TALL; LAY OUT: FULL 
PANEL; 

GRAPHICiPROG (SANTA); 
FONT:IMPERIAL; 
MESSAGE:L6,L7(CENTER, 
OUTLINE)text; Mark your original 
print starting point and then 
PRINT. (Note: Turn off printer 
after the last side panels are 
printed.) 

To add message at bottom, roll back 
paper to original print starting 
point. 

SIGN; DYO; TALL; FONT:SMAL.L; 
MESSAGE:L19,L20(CENTER, 
SOLID) text; PRINT 




HAPPY* 

?HiklDAM!l 


CLUB PARTY! 6:00 SUNDAY THE 23RD 
BYO-PRESENT! IN FELLOWSHIP HALL 


Design Notes: 

Outline type drops out of even a varied background if the font is of 
a uniform thickness. Besides a full panel, many graphics are 
appropriate when printed in a layout covering the page. Erase the 
last row for your message. 

Graphic Alternatives: 

Use an overall pattern of PROG(POINSETTIA). IBM users can 
try the HOLLY wide border. 
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Who! you need: 



What you do: 

For TRAVEL BOOKS sign: 

SIGN; DYO; WIDE; LAYOUTSM 
ROWS II; 

GRAPHIC :MOD (ARROW 
LEFT ( PAGE 209); DELETE:(ROW 
2) 2,3; CHANGE:(ROW 2) 1 to 
SCtyBUS(GLOBE), (ROW 2) 4 to 
MOD(BOOKS,PAGE 192); 
FONT:AMADOR; 
MESSAGE:L2,L3(1 space between 
letters)(CENTER, RAISED, CH 
SIZE:L)text, L5-L6(l space 
between letters) (CENTER, 
RAISED)text; PRINT 
For COMPUTER BOOKS sign: 
SIGN; DYO; WIDE; LAYOUT:SM 
ROWS II; 

GRAPHIC:MOD(ARROW 
LEFT,PAGE 209); DELETE:(ROW 
2) 2,3; CHANGE:(ROW 2) 1 to 
PROG(COMPUTER), (ROW 2) 4 to 
MOD(BOOKS,PAGE 192); FLIP 
HORIZ:(ROW 1)ALL; 
FONT:AMADOR; 
MESSAGE:L2(CENTER,RAISED, 
CH SIZE:L)text, L3(l space 
between letters)(CENTER, 
RAISED,CH SIZE:L)text, L5-L6(l 
space between letters)(CENTER, 
RAISED)text; PRINT 


TRAVEL 

BOOKS 



fill 

Mil 



COMPUTER 

BOOKS 



t ti a m 

1 A V 


Design Notes: 

Switch text and arrows and print as a banner for a larger sign. 
Arrows and pointing fingers coupled with graphics meaningful 
your message create a bold and clear design. 

Graphic Alternatives: 

For other categories use: SCH/BUS(FILM, ART, BEAKER, 
MATH), PROG(PIANO), SCH/BUS(APPLE) for education, 
PROG (NIGHT SKY) for romance novels, or the many sports 
symbols. 
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Sign 8/ 


DAILY SPECIALS 



SIGN; DYO; TALL; LAYOUT:SM 
TILED; DELETE:(ROW 1)ALL, 
(ROW 2)ALL, (ROW 3) 1,2,3,4, 
(ROW 4) 1,2,3,5, (ROW 5) 1,2,4,5, 
(ROW 6) 1,3,4,5, (ROW 7) 2,3,4,5; 
FONT: VENTURA; 
MESSAGE:L1,L2(LEFT, SOLID, CH 
SIZE:L)text; FONT.-SMALL; 
MESSAGE:L4(LEFT,SOLID)text, 
L7(3 spaces after word)(RIGIIT, 
SOLID)text; CHANGE TEXT TO 
GRAPHIC (IBM oniy)/MOVE:L2 up 
1 key press (Apple Users: Use Quick 
Print feature to add L2, see page 
27); PRINT 3 times 


Doily 

Specials. 


Doily 

Specials. 


Design Notes: 

A repeated design is very powerful if kept simple with a strong 
linear statement. This concept is effective for a “wallpaper” design. 
Try stacking these printouts diagonally for greatest impact or in 
an “X-shaped” arrangement. 

Graphic Alternatives: 

Try using PARTY (PENGUIN, SANDWICH, DINNER NITE) or 
SAMP(HOT DOG, BURGER). 













New and Modified A 


■ WHAT’S IN THIS SECTION 
m USING THIS SECTION 

■ THE NEW ART PAGE 

■ THE MODIFIED ART PAGE 


m ART OVERVIEW 



NEW ART 


MODIFIED ART 
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What’s In This Section 


This is a section of alternatives—art alternatives. There is 
new art you can copy easily, alternative looks for the 
»vigt-.m g Print Shop art, and techniques you can use to 
create an alternative graphic library of your own. It s the 
section to turn to when you’re thinking about a New Print 
Shop design and need to find a new art idea—or need to 
freshen up an old one. 

Highlighted here is an overview of what you’ll fmd m this 
section. 


New Art: Easy*to-create original art—more pictures, more 
symbols. 

Modified Print Shop Art: Many Print Shop graphics with 
an entirely new look, or transformed into a completely 
different object. 

AH Techniques: Easy-to-copy techniques you can use when 
you want to give your graphic choices a new look or identity. 

Design Ideas: Suggestions and applications to give you a 
sense of the look and feel each graphic can contribute to a 
design. 

AH Overview: Reduced samples of every piece of Handbook 
art all in one place—on the art overview page. 
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Using This Section 


my 

my 


my 


my 


my 


my 


The art overview page is an excellent place to begin. At a 
glance you’ll see every piece of new and modified art and 
you’ll know exactly what lies ahead. Well, almost. As in 
Designs, Designs, Designs, the printed samples are a key 
element of the section. Yet, they represent only a portion of 
what's included. 

To get the most out of New and Modified Art, look beyond 
the printed samples. Throughout the section are many 
ideas not found elsewhere in the Handbook. Many 
techniques for inputting and modifying art are sure to come 
to mind for your own work. 

Highlighted here are suggestions for using this section. 

Sugg estion # 1: Always keep the art overview page in mind. 
It’s a great place to start thinking about a look for your 
design. 

Suggestion #2: Copy, adapt, embellish! When you find a 
piece of art you like, by all means copy it. If the art is not 
exactly right for your design, add your own personal touch 
and adapt it for your own special purpose. 

Suggestion #5: Modify any New Print Shop graphic. The 
Handbook’s techniques for modifying art are easy to copy 
and can be applied to any Print Shop graphic. In many 
cases, a particular graphic was selected simply to illustrate 
an art modification technique. 

Suggestion #4: The New and Modified Art pages show how 
a piece of art can be used to create a certain look or convey 
a special message. Use the design ideas—copy or adapt 
them. 

Suggestion #5: If a modified art example uses a Print Shop 
package you don’t have, don’t flip past it. There are likely to 
be ideas and techniques on the page that you can easily 
apply to other graphics. And if you’re really in love with the 
graphic, simple treat it as new art—copy the graphic and 
input it from scratch! 

Suggestion #6: Let the Handbook’s art be a springboard for 
new art ideas of your own. 
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Symbols: A Review 


About the Art Grid 


Every art sample is clearly marked with the following 
easy-to-recognize symbols to let you know immediately if 
more than The New Print Shop program was used to create 
it. (If you’re in the Modified Art section and see a graphic 
you’d like to use but don’t have the appropriate Print Shop 
package, remember, you can treat the graphic as new art 
and copy it from scratch.) 



The New Print Shop 


Sampler Edition 


Party Edition 


School & Business Edition 


Every new and modified art sample is positioned on an art 
grid. The grid looks just like graph paper, composed of 
many small boxes. The grid is used to represent the 
Graphic Editor drawing area. Each small box represents a 
dot that can be filled in with the Graphic Editor. The 
Handbook grid shows the position of every possible dot on 
the Graphic Editor drawing surface. Every tenth box on the 
grid is labeled and highlighted to make it easy to identify 
the position of a box. 

In the Graphic Editor, the position of every dot is identified 
on screen by an ^-coordinate and a y-coordinate. The 
position of the dot from left to right is called the 
^-coordinate. The position of the dot from top to bottom is 
called the y-coordinate. For example, if you want to fill in a 
dot that is 25 dots across and 30 dots down, just move your 
cursor on the Graphic Editor drawing surface to the 
position labeled x = 25, y = 30 and you’re all set. 

The numbers on the art grid correspond to the numbers on 
screen. A box on the art grid that is 25 boxes across 


Inputting the 
Handbook Art 


Inputting Your 
Original Art 


and 30 boxes down corresponds to the dot on screen that is 
25 dots across and 30 dots down. The box corresponds to 
the dot labeled x = 25, y = 30. 


Fill in the dots on screen in the same positions as shown on 
the art grid. To input art from the New Art section, go to 
the Graphic Editor and fill in dots on screen from scratch. 
To input art from the Modified Art section, go to the 
Graphic Editor and call up the graphic to be modified. Keep 
or add all the dots shown in black on the art grid. Erase all 
the dots shown in light grey. You’ll have a new piece of art 
at your disposal—save it to use again and again. (Note: Try 
to copy the same pattern of dots on screen as shown on the 
art grid. But don’t be concerned if you don’t copy every 
single dot. Even if 90% of the dots match up, your art will 
probably look just like the Handbook’s!) 

If you don’t have the appropriate Print Shop package for a 
modified art sample, don’t rush past that page. Treat the 
sample as new art and input it from scratch. Just fill in the 
dots on screen in the same positions as the black boxes on 
the art grid. (Ignore the light grey boxes—they represent 
the positions of dots to be erased when modifying.) 


Print Shop users can take advantage of the Graphic Editor 
to create original graphics. With the blank art grid on page 
298 of the Planning Tools section, you can sketch your 
creation in pencil ahead of time (just copy the grid on a 
copying machine), fine tune your artwork, and then head 
for your computer. Use your art grid drawing as a guide to 
filling in the appropriate dots on the Graphic Editor 
drawing surface. 
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About Modified 
Art Resolution 


The New Print Shop offers most graphics in three different 
sizes. When creating a design and calling up a graphic in 
the large size, a very detailed, high resolution version of the 
graphic appears (see School & Business/Switch, page 285). 
This is the version shown on the Graphic Reference card. In 
the medium and small sizes, a less detailed version of the 
graphic appears. The graphic has been adapted to best fit 
the amount of space allotted for each graphic size. 

In the Graphic Editor, graphics appear in the grid in their 
simplest form. The version of the Switch that appears in 
the Graphic Editor grid is the same version that appears in 
a design when the small size is used (see page 210). 
Therefore, it is this version that appears in the Before 
position under the heading Before & After on the Modified 
Art page. It’s the version of a graphic that is the easiest to 
work with and quickest to modify. 
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The New Art Page 


The reduced page shown 
here provides an explana¬ 
tion of the various ele¬ 
ments you’ll find with 
every piece of new art. 

Sunshine: Art Sample 
Name—identifies the 
specific item shown. 

What You Need: The 
New Print Shop symbol al¬ 
ways appears here—you’ll 
never need more in the 
New Art section! 
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Sunshine 


What you need: 



KH fsJiOj tfpfWVi i it »Ti) r 


on top right tells you if 
you’re in the New Art or 
Modified Art section^X^ 

Ideas: A variety of infor¬ 
mation including alterna¬ 
tive suggestions for 




art may appear here. 

Applications: Samples in 
Designs, Designs, Designs 
that use the art are shown 
here. Turn to the page in¬ 
dicated for step-by-step 
design instructions. 


ideas: 

Cute children's .dggjfms 
aren’t the fp&y application 
for wl^Ktcal graphics 
this. A garden 
^shop, swimwear store or 
even a pool maintenance 
firm can use the graphic 
as a logo on stationery or 
flyers. Also, use in repeti¬ 
tion as part of an illustra¬ 
tion. 
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Applications: 

See pages 65 and 82. 




The Art: An actual printout of the art is shown in position on the 
art grid. Just call up the Graphic Editor on your New Print Shop 
disk. Fill in the dots on the Graphic Editor drawing surface in 
the same positions as shown on the art grid, save your work, and 
you’ll have a new piece of art at your disposal. (Note: Try to copy 
the same pattern of dots on the screen as shown on the art grid. 
But don’t be concerned if you don’t copy every single dot. Even if 
90% of the dots match up, your art will look just like the 
Handbook’s!) 
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The Modified Art Page 


The reduced page shown 
here provides an explana¬ 
tion of the various ele¬ 
ments you'll find with 
every piece of modified 
Print Shop art, 

Emblem; Art Sample 
Name—identifies the j 
specific item showm^r 

What You Need; Easy-to- 
recognize symbols (shown 
on page 11) tell you what 
Print Shop programs were 
used to create the art. y 

Before & After: Shows 
what the art looks like 
before and after the > 
changes are made, 



bol at top right tells if 
you’re in the New Art or y 
Modified Art section. 

Ideas: A variety of infor¬ 
mation including alterna¬ 
tive suggestions for 
modifying and using the j 
art may appear here, -f 

Applications: Samples in 
Designs, Designs, Designs 
that use the art are shown 
here. Turn to the page in¬ 
dicated for step-by-step in¬ 
structions. 



Special Instructions: A 
To begin, VERTICAmr 
FLIP the Picnic graj^c in¬ 
side the grid. 

Ideas: 

Filling erasing be- 

I'om ^rn pi e when, a pat- 
tejgjns embedded in Print 
Jsmop art. This emblem is a 
good example of looking at 
a graphic and “seeing A 
something different." 


b ® 


The Art: An actual printout of the art is shown in position on th 
art grid. Every tenth box is labeled for easy identification. All 
boxes to be kept from the original graphic or to be added by you 
are shown in black. All boxes to be erased by you are shown in 
light grey. (Note: Try to copy the same pattern of dots on the 
screen as shown on the art grid. But don’t be concerned if you 
don't copy every single dot. Even if 90% of the dots match up, 
your art will look just like the Handbook’s!) 
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Art Overview 


All the Handbook’s new and modified art is shown here. Use these pages for quick reference to 
find a graphic with the right look for your design. 


New Art 



Arrow 1 



Arrow 2 




Flower 


Butterfly 



Cactus 




C-Type Logo 




Game Box Geometries: Square 


/ ‘ ’’ \ H 1 I I II Graphic Tile Graphic Tile 

Geometries: Triangle Graphic Tile Pattern 1 Graphic Tile Pattern 2 Pattern 3 Pattern 4 










































156 The Official New Print Shop Handbook 


Modified Art 



Book Logo 




Pushpin/Left 


Pushpin/Right 


Ribbon/First Place 
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Arrow 1 

Who! you need: 


NP 


Ideas: 

A large graphic arrow 
makes an excellent com¬ 
municative symbol. This 
arrow is designed in out¬ 
line form for design inter¬ 
est and to allow for 
highlighting with brightly- 
colored markers. Try 
using the arrow on a ban¬ 
ner in a hallway or as a 
door sign for directions. 
Printed large and colored 
in, the arrow will quickly 
deliver your message. The 
thickness of the inside 
black border provides 
safety for coloring in 
smaller arrows on a card 
or wrapping paper design. 

For a left facing arrow, 
simply use the FLIP func¬ 
tion in the customize sec¬ 
tion of your program. 



Applications: 

See pages 75 and 104. 
























































































Ideas: 

A large graphic arrow 
makes an excellent com¬ 
municative symbol. This 
arrow is designed in out¬ 
line form for design inter¬ 
est and to allow for 
highlighting with brightly 
colored markers. Try 
using the arrow on a ban¬ 
ner in a hallway or as a 
door sign for directions. 
Printed large and colored 
in, the arrow will quickly 
deliver your message. The 
thickness of the inside 
black border provides 
safety for coloring in 
smaller arrows on a card 
or wrapping paper design. 

For a downward pointing 
arrow, use the FLIP func¬ 
tion in the customize sec¬ 
tion of your program. 
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Book 
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Butterfly 



What you need: 


NP 


Ideas: 

An image that is graphic, 
yet realistic, is appropriate 
for personal and profes¬ 
sional letterheads and 
cards. There are many con¬ 
cepts a symbol from na¬ 
ture can represent. These 
types of symbols can be 
easily adapted for posters 
and greeting cards. Other 
elements from nature are 
simple to produce with 
The New Print Shop. Note 
other examples in the New 
Art section: Cactus, 

Flower, Plant, and Sun- 
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Cake 



What you need: 


NP 


Ideas: 

A graphic cake such as 
this one can be used on 
birthday cards or party in¬ 
vitations, for a food-re¬ 
lated business logo, or 
customized with the 
proper number of candles 
for birthday party banners 
and cards. 



Applications: 

See page 68. 
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Clown 


What you need: 


NP 


Ideas: 

A simple representative 
graphic is often much 
more powerful than a 
more illustrative piece. 
Using the Graphic Editor, 
a simple logo is quite easy 
to produce. Try animal 
faces or hats to symbolize 
different occupations. A 
few changes to the art, 
plus various messages, 
add whimsy to the more 
dramatic with this clown 
art. 


it 




Applications: 

See pages 71 and 82. 
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Crowi 


Who! 


you 


need: 


NP 


ideas: 

A goal of the New Art sec¬ 
tion is to enable you to 
design a more graphic and 
simple, yet bold logo style. 
This contrasts strongly 
with The New Print Shop 
illustration style. Both 
styles have their applica¬ 
tions. The Crown can be 
made more illustrative 
with the addition of jewels 
and decoration. This 
modification would be use¬ 
ful for a large printout. 
Try pasting the art on a 
piece of heavier cardboard 
for a play crown. 



i; 
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Cube 
























































































166 The Official New Print Shop Handbook 



-Type Log 




What you need: 


NP 


Ideas: 

Logos are often used sym¬ 
bolically as well as literal¬ 
ly. Use this graphic 
generically to symbolize 
strength, momentum, or a 
linking concept. The trick 
is in how it is used— 
whether alone or in repeti¬ 
tion. It also makes an 
excellent tile pattern. 
Literally used, the “C” logo 
can represent architec¬ 
ture, development or an 
initial. 
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Dollar 

What you need: 


NP 


Ideas: 

A dollar sign becomes a 
bold and professional sym¬ 
bol when the surrounding 
Graphic Editor box is 
filled in. The solid black 
boxes work extremely well 
in a tiled layout as they 
form a new graphic by but¬ 
ting up to one another. 



Applications: 

See pages 75 and 138. 



YOU 

HOLD THE 

N 



SPENT FOR 
OUR SCHOOLS! 

SAN RAMON COUNSEL MEETING 
MAY NTH 7:30 
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What you need: 


NP 


Ideas: 

Repeating dots make a 
great pattern behind other 
Print Shop graphics. Just 
call up the dots in one of 
the tiled layouts and then 
insert another graphic 
over the dots. This graphic 
can also be used as the 
“game board” of a fun dot¬ 
connecting game. For 
more about this, see page 

91. 



Applications: 

See page 91. 
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Game Bo; 



Geometries: Square 



What you need: 




Ideas: 

Tile patterns are very 
graphic and easy to 
produce in the Graphic 
Editor and are easy to 
apply to multiple uses. A 
graphic such as this is 
bold and decorative. Try 
using it in an overall tile 
pattern for wrapping 
paper or as an asymmetri 
cal design on the Father’s 
Day card example. 
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Geometries: Triangle 



What you need: 



Ideas: 

This simple graphic works 
well in repetition and in a 
flipped pattern where four 
graphics with all four tri¬ 
angle points converge. A 
row of triangle graphics all 
pointing inward in a bor¬ 
der format is also very 
decorative and sophisti¬ 
cated. Try a row of tri¬ 
angles with every other 
triangle flipped, or where 
every third graphic forms 
a more illustrative piece. 
The beauty of geometries 
is in their many applica¬ 
tions and their contrast 
with “busy” pieces of art. 





Applications: 

See page 130. 
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What you need 


Ideas: 

A geometric design has 
many applications. The 
use of the full square in 
the Graphic Editor allows 
for an interesting pattern 
when butted together in 
an overall design. Try 
drawing only the vertical 
or horizontal lines for a 
more open look. 


Applications: 

See pages 44 and 46. 


Congratulations, 

Crari' 
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Graphic Tile Pattern 2 



Ideas: 

An open geometric design 
allows for a more sophisti¬ 
cated statement when 
used in a solid tile pattern. 
For a more delicate state¬ 
ment, create a checker¬ 
board layout by simply 
erasing every other 
graphic position of your 
design. 
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Graphic Tile Pattern 3 


What you need: 


Ideas: 

A diamond-style multi¬ 
faced graphic makes an ex¬ 
cellent tile pattern and 
can be modified easily. Try 
using this graphic in a 
tiled layout and then verti¬ 
cally flipping every other 
graphic. Felt tip markers 
can be used to enhance the 


negative spaces. 
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Graphic Tile Pattern 4 


What you need: 


NP 


Ideas: 

Quilted patterns such as 
this one are easy to 
produce and are very 
reusable either as in¬ 
tended tile patterns or as 
decorative pieces of spot 
art. Vary this design only 
slightly for greater variety. 
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Hands 



Who! you need: 


Ideas: 

The message of unity and 
cooperation implied by 
this graphic makes it ap¬ 
plicable to many different 
situations. Its generic 
quality of friendship also 
makes it a good choice for 
a decorative graphic. For a 
different look, draw a 
large outline box around 
the hands. For another 
look, fill in the box as 
shown in the Dollar 
graphic on page 167. 



Applications: 

See pages 43 and 126. 


ci cfs ^ ci 
cfs FHSsmMB 

YOU LIGHT LP MY DAY! 



c2s c2s 

fb ^ 
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Hanger 


What you need 


■I?. Iio 1 20. 1 30 |40 150 _160 170 180 


Ideas: 

This graphic is easy to cre¬ 
ate and can be used as a 
logo for clothing stores, 
dry cleaners, charity 
drives, or closet signs. It’s 
also a fun graphic to 
repeat in the sign mode for 
gift wrap for any clothing 
related gifts such as shirts 
and ties. 
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Applications: 

See pages 116 and 127. 
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House 



What you need: 


Ideas: 

A simple graphic such as 
the House is very easy to 
produce in the Graphic 
Editor, and is transferable 
to many applications. The 
art can he made solid, if 
desired, for a more sym¬ 
bolic look. 


40_ 150 
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Applications: 

See pages 53 and 120. 


SALE, 

Saturday, 9 to 5 at 5915 El Monte 
^ GREAT _J3E A t S! 

ra J M, 






Il/3/LR/DR ,A Priced at 
IfP/Pool n n °l 5 475,000 


a LOVELII a 
( a OPEN ft * 
[) Si NO Vl! UU 


Marso Cotlen Realtors 
Call Bernice at 000-0000 
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Jack-in-the-Box 
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Note Lines 


What you need: 


NP 


Ideas: 

These four lines were care¬ 
fully positioned for creat¬ 
ing ruled note paper. 

Input the lines exactly as 
shown, then choose a tiled 
pattern in the sign mode. 
Your lines will be evenly 
spaced when they print! 



Applications: 

See pages 131 and 132. 


Daily * 

To Do: 

DATt: 
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Pointing Finger 


What you need: 


Ideas: 

The New Print Shop’s 
most useful applications 
(as evidenced by their fre¬ 
quent appearances in 
stores and schools) are 
signs and banners. 
Whether to call attention 
to a message, another 
graphic, or to indicate a 
direction, the Pointing 
Finger is a must. 
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Applications: 

See page 140. 


wsrsi®® 


HELP 

WANTED! 


PART-TIME SALES CLERK 
Flexible hours! 

Good hourly salorj.1 

^ Discounts on Books*!! 

Inquire ( 

at Customer Desk L 
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Row Houses 



What you need: 


Ideas: 

Boldly designed symbols 
that are a bit more decora¬ 
tive have many applica¬ 
tions. Use Row Houses as 
a logo for a development 
company or social services 
organization, as well as to 
announce a neighborhood 
gathering or crime watch. 
This graphic connects well 
when used in repetition. 




Applications: 

See page 38. 
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Southwestern Pattern 
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Sunshine 
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Teddy Bear 
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Tic-Tac-Toe 


What you need: 


Ideas: 

A Tic-Tac-Toe graphic is 
easy to create with The 
New Print Shop’s Graphic 
Editor. Print out lots of 
sheets in the sign mode. 
Just choose one of the 
medium staggered or tiled 
layouts and you have a 
great travel or waiting 
game. The graphic can 
also be used to create an 
interesting symbol or 
decorative pattern. Black¬ 
en the center box to create 
a graphic with another 
look. 
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See page 87. 
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Book Logo 


What you need 


Before & After: 


The Book graphic without 
text becomes easily ap¬ 
plicable to organizations 
for logos or signs, and even 
personal bookplates. Try 
using in the card mode 
and printing two 
bookplates per page by 
repeating the same design 
for the card front and in¬ 
side. 


Applications 

See page 144. 
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Bottle 
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Christmas Tree 


Who! you need: 


Before & After: 



(Ice Cream) 

Special Instructions: 

To begin, FLIP ice cream 
cone in grid both VERTI¬ 
CALLY and HORIZON¬ 
TALLY. Move graphic 
down 6 rows erasing bot¬ 
tom portion of graphic. 
Move graphic to right 8 
rows. 

Ideas: 

Flipping a graphic and 
then modifying it gives 
amazing results. It will 
look as if you spent hours 
creating this Christmas 
Tree, but it’s really quite 
simple. Just flip vertically 
and horizontally and 
simplify as shown. 
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Applications: 

See page 42. 




HAPPY 

HOLIDAYS! 
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Planners. Inc. 


Emblem 


To begin, VERTICALLY 
FLIP the Picnic graphic in¬ 
side the grid. 

Ideas: 

Filling in and erasing be¬ 
comes simple when a pat¬ 
tern is embedded in Print 
Shop art. This emblem is a 
good example of looking at 
a graphic and “seeing 
something different.” 


Applications: 

See pages 60 and 130. 


314 S. El Monte Avenue 
Farmington, TN. 83201 
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Pushpin/Left 



Who! you need: 


NP 


Before & After: 



(Pushpins) 


ideas: 

By selecting only the left 
pushpin, this art used in 
the comer of a sign or card 
with or without printed 
borders can add extra flair 
and whimsy to your mes¬ 
sage. Try placing the push¬ 
pin over a graphic to imply 
dimensionality. 
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Pushpin/Right 
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Ribbon/First Place 


V 


What you need: 


NP 


Before & After: 



(Ribbon) 

Ideas: 

The personalization of any 
New Print Shop graphic al¬ 
ways makes a design more 
powerful. Try adding the 
initials of the recipient in 
place of the word “1st.” 



Seepage 110. 



Hang out with a winner. 


Shirts Too for One 
through Saturday, 


F AST TRACK CLEANERS . 
Voted Tulsa's “f Laundry. 
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Sun Crest 


Before & After: 


A simple decorative 
emblem can be created by 
erasing this repre¬ 
sentative cup art. Now, in¬ 
stead of limited 
application, many varia¬ 
tions can be employed. 
This graphic is very strong 
when used alone in a 
medium size and centered. 


Applications: 

See pages 37 and 74 






DENNIS 




gjgfctNb 
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tars & Stripes 




-V 


What you need: 


NP 


Before & After: 



(Eagle) 

Ideas: 

Look for bold and simple 
images embedded within 
New Print Shop graphics. 
Erasing parts of a graphic 
is easy to do and dramatic 
effects can be achieved. 
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Creature Maker/Giraffe 
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Kids can play for hours at 
home, at a restaurant or 
in the car with headless 
Print Shop animals! Print 
out and copy on a copying 
machine. You can flip the 
giraffe and print two 
facing animals in the 
medium size for a 
“friendship” drawing or 
“story making design.” 
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Applications: 


Airplane Solid 


S 


NP 


Before & After 


(Airplane) 

ideas: 

Turn an illustrative type 
graphic into a logo simply 
by erasing the decorative 
cloud and the propellers 
and filling in the plane. In 
addition to a logo or back¬ 
ground pattern, the plane 
can be used for any travel- 
related message. 
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Applications 

See page 54. 
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Creature Maker/Rabbit 


Kitty Cat Solid 


Before & After: 


Many Print Shop graphics 
will fill creative playtime 
hours when modified. Tty 
the Scottie, Baby Dino, 
Skier, or Man on the 
Sampler disk, or the 
Gingerbread on the Party 
disk for more laughs. 


Applications: 

See page 83. 


■■fill 


min 

Mill 

lima 

.. 


ft! 

IS'S 


(Kitty Cat)) 

Ideas: 

A strong illustrative 
graphic becomes bolder 
and more symbolic for a 
wider range of uses when 
filled in using the Graphic 
Editor. 


See pages 73 and 133 


Pin-the-Taii! 


Cat Breeders 
of Texas 

3452 

Stone* Drive 
San Antonio. 


mill 
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■lill 

■ lid 

































































































206 The Official New Print Shop Handbook 


Man Symbol 


What you need: 


npIS 


Before & After: 



(Man) 

Ideas: 


A logo is created from a 
more illustrative graphic 
with ]’ust a few alterations. 
Try smoothing, filling in 
and simplifying any of the 
New Print Shop graphics 
to create strong symbols. 



New And Modified Art 207 


Man of Strength Symbol 
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Piggy Bank Graphic 


Before & After: 


(Piggy Bank) 


ideas: 

Simplification of this 
graphic makes it a 
stronger image with 
broader application. 
Children, organization 
fund raisers, bank promo 
tions, and retail busi¬ 
nesses at sale time can 
benefit from this symbol. 


Applications: 

See page 112. 


BUY & SAVE 


Arrow Left 


What you need: 


I 


B 


(Drafting) 

Special Instructions: 
Center arrow from top to 
bottom in grid when 
finished. (Move arrow up 
approximately 8 rows.) 

|ldeas: 

Arrows are simple to cre¬ 
ate with this image. Flip¬ 
ping horizontally will give 
you an arrow in the op¬ 
posite direction. Combine 
with text in your design 
for a direction sign or use 
in repetition for a dynamic 
pattern. 


See page 144. 











































































ijimmiaiii 


NPIS/B 


(School) 

Ideas: 

This original graphic can 
be modified to become a 
large home or type of or¬ 
ganization headquarters 
such as a fraternity, 
sorority, or club. A social 
services group could 
benefit from combining 
this graphic with a more 
representative image of 
their service. 
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Graphic Pattern 


New And Modified Art 211 


(Switch) 

Special Instructions: 
When you load the Switch 
graphic into the Graphic 
Editor mode, a simplified, 
less detailed version of the 
Switch graphic appears. 
This graphic, as shown in 
the Before position, con¬ 
verts easily into the 
generic pattern shown in 
the After position. To see 
the actual Switch graphic 
as it appears in Print Shop 
designs, see page 285. 

Ideas: 

New Print Shop graphics that 
are completely symmetrical 
or have embedded elements 
that are geometric make ex¬ 
cellent candidates for modify¬ 
ing. The Switch is easily 
changed into a decorative 
design that can be used as a 
tile pattern or as spit art. 


Large Hou 


m 


B 
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Pan Profile 


(No Smoking) 

Ideas: 

Half of a New Print Shop 
graphic can be very dif¬ 
ferent without its other 
component. The Man 
Profile can be used alone 
or with other graphics 
such as the Quote balloon 
with text inside. 
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Please Write Chalkboard 
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(Stamp) 


Rubber Stamp 
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Ideas; 

Any message can be added 
to t his rubber stamp such 
as “Past Due” or ‘Time to 
Write.” Or you can type 
text on your sign, card, or 
letterhead positioning it 
near your stamp graphic. 
Not only is the latter 
method simpler than ad¬ 
ding text with the Graphic 
Editor, but a longer mes¬ 
sage can be used. 
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lPi«i 
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Crest Frame 



np| p 




(Open House) 


Center art in grid when 
finished. 

Ideas: 

By simplifying the Open 
House graphic, a versatile 
crest is created which can 
serve many different pur¬ 
poses. With initials, the 
crest can be used on greet¬ 
ing cards or stationery, or 
as a lawn sign for a party. 
Just print in the banner 
mode and reprint your 
oversized house numbers 
or birthday child’s name. 
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Applications: 

See page 95. 


CLASSROOM SEATING CHART 
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Pumpkin 




Before & After: 
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What’s in This Section 



The planning section is a collections of tools to use when 
you’re working on an original New Print Shop creation. 
You’ll find all New Print Shop fonts, graphics and layouts 
to help you plan and organize your design ideas. With the 
planning tools at your side you’ll be able to fine tune your 
design before you even turn on your computer. 

Highlighted for you here is an overview of what you’ll find 
in this section: 

The Layouts: 68 New Print Shop layout possibilities— 
the patterns of graphics available for starting your design. 

The Fonts: All New Print Shop program fonts with 
specifications indicating how many letters fit on a line and 
how many lines fit on a page. 

The Customize Features: A “visual” overview of all available 
options for customizing your design. 

The Graphics: Every graphic from The New Print Shop 
program, The Party Edition, The School & Business Edition 
and The Sampler Edition all in one place. 

The Art Grid: A blank art grid to copy and use for your own 
original graphics. 
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This Section 


When you’re working on an original New Print Shop 
design, remember the planning tools. Use them to 
determine the right layout for your pictures and the right 
font for your words. Use them to eliminate guesswork 
—know in advance the choices that will best suit your 
design. Use the planning tools to save time and paper. 

Highlighted here are suggestions for approaching this 
section and getting the most mileage out of the planning 
tools. 


my 


Suggestion #1: Put the handbook layouts to work for you. 
They’re invaluable guides for determining in advance 
where to place pictures on the page. 


m3 


Suggestion #2: If a design requires a customized layout, use 
the handbook layouts to find the best starting point. The 
quickest way to create your own customized layout is to use 
the New Print Shop layout requiring the fewest number of 
changes. 


m3 


Suggestion #3: Use the font specifications to find the font or 
fonts best suited for the look of your design and the amount 
of test you want to include. If you have a lot to say, try 
mixing a large font with a smaller one. 


it? Suggestion #4: When you’re thinking of a new design idea, 
look at the patterns created by the placement of graphics in 
the handbook layouts. The pattern possibilities may trigger 
ideas. 


m3 


Suggestion #5: Expand your creativity. Use the customize 
features section to consider new ways to manipulate 
graphics and add excitement to your designs. 


my 


Suggestion #6: Plan ahead! Use the tools to organize your 
thoughts before you even boot up your disk , 
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The Layouts 


The New Print Shop offers more than 50 layout 
possibilities. And all of them can be customized to meet the 
exact needs of your design. 

When you’re planning a new design, call on the Handbook 
layouts. They show the variety of graphic patterns available 
in the sign, greeting card, letterhead and calendar top 
modes. 

If you’re about to begin working on a new design but are 
not certain of the graphic pattern best suited to your needs, 
flip through the Handbook layouts. Looking at the 
possibilities may help focus your ideas. 

If you know what size graphics you want to include in a 
design and where you want to place them, first check to see 
if that layout already exists. If not, select the layout closest 
to what you have in mind. Then use the customize feature 
to make the necessary modifications. 

With the Handbook layouts by your side you’ll know the 
quickest way to get the job done—before you even turn on 
your computer. 
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Layouts/ 


FOR SIGN/WIDE AND CARD/TOP FOLD 




Small Tiled 


Small Tiled II 
















Medium Pair 


Small Staggered II 
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Lily O U tS/FOR SIGN/WIDE AND CARD/TOP FOLD 


Small Pair 
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Medium Staggered 


FOR SIGN/TALL AND CARD/SIDE FOLD 


Large Center 


Small Tiled 
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Layouts/ 


FOR SIGN/TALL AND CARD/SIDE FOLD 


Small Frame 


Small Comers 


Small Pair 


Medium Tiled 


Large Top 


Large Bottom 


Small Staggered II 


FOR SIGN/TALL AND CARD/SIDE FOLD 
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Layouts/ 


FOR SIGN/TALL AND CARD/SIDE FOLD 


Small Centered 


Medium Staggered II 


Medium Tiled II 


Medium Pair 


Matrix 


Bricks 


Planning Tools 


Medium Centered 


Small Staggered III 


FOR SIGN/TALL AND CARD/SIDE FOLD 
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Layouts/ 


FOR SIGN/TALL AND CARD/SIDE FOLD 


Small Diamond 


Reversed Diamond 


Medium Mix 


Mixed Columns 


FOR SIGN/TALL AND CARD/SIDE FOLD 
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Mixed Rows 


Medium Framed 


Small Frame II 


Large Cornered 













Small Staggered 


Small Tiled 


Medium Tiled 


Small Ends III 


Medium Ends 
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Layouts/ 


FOR LETTERHEADS 
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Layouts/i 
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Customize Features at a Glance 


The New Print Shop lets you customize any design by 
manipulating graphics. Now you can move graphics to 
anywhere on the page. You can mix a variety of graphics 
and graphic sizes. You can stretch or shrink your pictures. 
Clone or flip your images. With the customize features at 
your fingertips, the design possibilities are endless. 

Here, at a glance, is a “visual” overview of the customize 
features. Use this section to spark new ideas and expand 
the creative boundaries of your Print Shop designs. 
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Customize Features at a Glance 


delete 


FLIP 

HORIZONTAL 


FLIP 

VERTICAL 


CLONE 


INSERT 
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GRAPHIC STYLES 



STRETCH 

SHRINK 


IBM ONLY 

ENLARGE 







REDUCE 
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The New Print Shop program offers 12 different fonts. (For 
an overview, see page 269.) Each font, or text style, has a 
unique look and can accommodate a certain number of 
letters per line and a certain number of lines per page. 

Turn to the font section when you’re working on a new 
design and need to determine which text style best suits 
your message. The approximate number of letters that fit 
on a line (character count) and number of lines that fit on a 
page (line count) are indicated for all New Print Shop 
program fonts. 

If you’re working on an IBM or IBM-compatible system, use 
the printed font samples to see what each font looks like on 
the page and also to determine the character and line 
counts for the TALL sign and greeting card options. Use the 
chart at the left of each font to determine character and line 
counts for the WIDE options. 

If you’re working on an Apple II system, use the printed 
font samples to see what each font looks like on the page. 
Use the chart at the left of each font to determine the 
character and lines counts for both the T ATI, and WIDE 
sign and greeting card options. 

It is important to note that the number of letters that fit on 
a line for each font will vary slightly depending on the 
width of the actual letters you select. For example, if your 
words have many narrow letters such as i’s and l’s, you may 
fit more letters on a line. If your words have many wide 
letters such as m’s and w’s, you may fit fewer on a line. 

Use the font section to determine which font best suits your 
needs. Select a font that not only has the right look for your 
design but can accommodate all of your words. If you have 
a lot to say, try using a large, bold font for your headline 
and a small font for less important details. 

Remember—mixing fonts can help you get more mileage 
out of your design space. 
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The Font s/amador 





TA1X LAYOUT 


Font 

Caps/ 

No. Lines/ 

Approx. No. 

Size 

Lowercase (LC) 

Page 

Charac./Line 

Small 

Caps 

8 

13 

Small 

LC 

8 

14 

Large 

Caps 

4 

6 

Large 

LC 

4 

6 


WIDE LAYOUT 


Font 

Caps/ 

No. Lines/ 

Approx. No. 

Size 

Lowercase (LC) 

Page 

Charac./Line 

Small 

Caps 

4 

11 

Small 

LC 

4 

12 

Large 

Caps 

2 

5 

Large 

LC 

2 

5 


oo O O 
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The Fonts/ 


AMADOR 



abcdefghijklmn 

b 


ABCDEI 


abcdef 

b 
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Tiie Fonts/ IMPERIAL 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 

Page 

Approx. No. 
Charac./Line 

Small 

Caps 

9(IBM)/8(APP) 

11 

Small 

LC 

9(IBM/8(APP) 

14 

Large 

Caps 

4 

5 

Large 

LC 

4 

7 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Iine 

Small 

Caps 

4 

10 

Small 

LC 

4 

12 

Large 

Caps 

2 

4 

Large 

LC 

2 

6 


fflOQ 
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THE FONTS / LASSEN 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

7 

14 

Small 

LC 

7 

21 

Large 

Caps 

4 

6 

Large 

LC 

4 

11 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Line/ 

Page 

Approx. No. 
Charac./Line 

Small 

Caps 

4(IBM)/3(APP) 

12 

Small 

LC 

4(IBM)/3(AFP) 

17 

Large 

Caps 

2 

5 

Large 

LC 

2 

9 
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ABCDEFGHWKL/AJ1 

B 
















TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

12 

14 

Small 

LC 

12 

17 

Large 

Caps 

6 

6 

Large 

LC 

6 

8 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Line/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

6 

11 

Small 

LC 

6 

14 

Large 

Caps 

3 

5 

Large 

LC 

3 

7 
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MADERA 


Small 


ABCDEFGHIJKLMN 
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The Fonts/ MARIN 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

8 

12 

Small 

LC 

8 

13 

Large 

Caps 

4 

5 

Large 

LC 

4 

5 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Lme 

Small 

Caps 

4 

9 

Small 

LC 

4 

11 

Large 

Caps 

2 

4 

Large 

LC 

2 

5 
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The FouIs/merced 




TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

8 

12 

Small 

LC 

8 

18 

Large 

Caps 

4 

5 

Large 

LC 

4 

9 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

4 

8 

Small 

LC 

4 

15 

Large 

Caps 

2 

4 

Large 

LC 

2 

7 
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The Fonts/ SIERRA 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No, Lines/ 
Page 

Approx. No, 
Charac./Line 

Small 

Caps 

13 

14 

Small 

LC 

13 

18 

Large 

Caps 

7 

7 

Large 

LC 

7 

10 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 

Page 

Approx. No. 
Charac./Line 

Small 

Caps 

7(IBM)/6(APP) 

12 

Small 

LC 

7(IBM)/6(APP) 

15 

Large 

Caps 

3 

6 

Large 

LC 

3 

8 


£ r w l 


The Fonts/ SIERRA 
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The Fonts/ SONOMA 



TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

12 

15 

Small 

LC 

12 

18 

Large 

Caps 

6 

7 

Large 

LC 

6 

10 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

6 

13 

Small 

LC 

6 

15 

Large 

Caps 

3 

6 


Large 


LC 


3 


7 


ti m a ncD 


Planning Tools 259 


The Fonts/ SONOMA 
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The Fonts/ SUTTER 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

8 

16 

Small 

LC 

8 

19 

Large 

Caps 

4 

7 

Large 

LC 

4 

10 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

4 

13 

Small 

LC 

4 

16 

Large 

Caps 

2 

6 

Large 

LC 

2 

7 


A 


The Fonts/ 


SUTTER 


Small 


ABCPEFGHIJKLMNOP 


abcdefghijklmnopqrs 

B 


b 

C 


c 

0 


d 

E 


e 

F 


f 

G 


3 

H 


h 


Large 
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The Font s/ventura 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

9 

13 

Small 

LC 

9 

17 

Large 

Caps 

4 

6 

Large 

LC 

4 

8 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

4 

11 

Small 

LC 

4 

14 

Large 

Caps 

2 

' 5 


Large 


LC 


2 


7 
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ABCDCr 
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The Fonts/ SMALL 


TALLLAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 

Small 

Caps 

20 

29 

Small 

LC 

20 

31 

Large 

Caps 

11 

15 

Large 

LC 

11 

16 


WIDE LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ 
Page 

Approx. No. 
Charac./Line 
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ABCDEFGHIJKLMNOPQRSTUVWXYZABC 

B 

C 

D 

E 

F 

G 

H 


abcdefghijklisnopqrstui/wxyzaabbc 

b 


ABCDEFGHIJKLMNO 


abcdefghijklmnop 

b 
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The Fonts/nNY 


TALL LAYOUT 


Font 

Size 

Caps/ 

Lowercase (LC) 

No. Lines/ Approx. No. 

Page Charac./Line 

Small 

Caps 

22(IBM)/24(AFP) 

40 

Small 

LC 

22(IBM)/2 4(APP) 

42 

Large 

Caps 

16 

20 

Large 

LC 

16 

21 


WIDE LAYOUT 

Font Caps/ No. Lines/ Approx. No. 

Size Lowercase (LC) Page Charac./Line 

Small Caps 14(IBM)/13(APP) 33 

Small LC 14(IBM)/13(APP) 38 

Large Caps 8 17 

Large LC 8 18 
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The Graphics 

S PROGRAM DISK 
a SAMPLER EDITION 
B SCHOOL & BUSINESS EDITION 
■ PARTY EDITION 
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rogram Dis 


FONTS: The fonts shown here come with upper and lowercase letters, numbers and punctuation. Each font con be 
printed in one of the seven colors supported by The New Print Shop. 

amador ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 
abcdefghijklmnopqrstuvwxyz 

: imperial ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 

abcdefghijklmnopqrstuvwxyz 

: ABCDEFGHlclKL^piOPOHSTBOWXYZ 1234567890 

aL.cde.fgki jklmrtopcjr'^iuvwxy?; 

madsra ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 
abcdefghijklmnopqrstuvwxyz 

— mm&fmntmmmmmmmi 

3!%C7)&Z9&qpC£MX07>2C%SCn4VtyXyZ 1234567390 

of c dejyfij&fmn op iuowxyz 

sierra ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 
abcdefghijklmnopqrstuvwxyz 

SONOMA RBCD£FGHIJHLmn0PQRSTUVCDXyZ 1234567890 
obcclefghijklmnopqrst^vcwxyz 

sutter ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234S67890 
abcdefghijklmnopqrstuvwxyz 

ventura ABCDEFGHPhLANGPQKSTUTOMZ 12345^7390 
obcdefgl)ijhlninopqrstavvxyz 
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GRAPHICS: The folding grophics may be selected by picture ar by number. When using a graphic By Number, 
edort this card. .. books .t bubbic 5 

6A5E6AIL-2 


BASKCT8AU-3 


CHANUKAH-9 


CAUTION-B 


CAKE SLICE-6 


FILE DRAWER-15 


EAGLE-H 


DESERT-13 


DAISIES-! 2 


COMPUTER-!! 


ICECREAM-18 


FOOT0AL1-17 


FOLDERS-16 
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ROSEBUD-33 


PU5HPINS-31 


SALE SIGN 
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THON BORDERS: Thin borders can be used for Greeting Cards ond Signs, ond as trim for horizontal 
the seven colors supported by The New Print 5hop. 


and vertical Banners. They print 


HORIZONTAL FULL PANELS: The following designs can be used in topfold Greeting Cords, wide Signs, and horizontal Bonners, 


HEARTS 


MEDALS 


PARTY 


DOUBLE LINE 


BLOCKS 


FRILLY 


RIBBON 


ROUNDED 


LETTERHEAD FULL PANELS: The following designs con be used in Letterheads ond Cclendai 


FROM DESK 


HOUSES 


APPLE THIN BORDERS 


FRAME 


LINES 


CONFETTI 











































































-it-*X* K K #'■#K R R X K K K H it' it K K W 



Planning Tools 275 


HOLLY 


THICK 


SINGLE COLOR VERTICAL FULL PANELS: The following designs con be used in sidefotd Greeting Cards., tall Signs, ond vertical 
Banners. 


JUKEBOX 


CERTiF (CERTIFICATE) 


STARS 


BOWS 


WACKY 


LADDER 
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Sampler Edition 


FOMIS: The fonts shown here come with upper and lowercase letters, numbers and punctuation. Each font can be 
printed in one of the seven colors supported by The New Print Shop. 

bronte ABCDEFGHIJKLMN0PC1RSTIJVWXYZ 1234567890 
abcdelghijklmnopqrsfuvwxyz 

eliot ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 
abcdefghljklmnopqrstuvwxyz 

hardy ABCDEFGHUKLMNOPQRSTUVWXYZ 1234567890 

abcdefghijklmnopqrstuvwxyz 

Hugo 1234567890 

ahcdefgh.Qklmn.opq*biuvwxgz 

joyce 1234567890 

flbeilefghijkimnojjgrjtuawxBj 

poe ABCDEFDHIJKLMHDPQR5TUUUJXYZ 1Z3455789D 
abcdefghljklmnopq rstuuwxyz 

sullivan ^ICDlFIHUKLiNOPORlTyVWKYI 1134IB7I80 
obedsFghykinnopqrstuvwxYi 

thoreau f\BCDEFG^IJhLfflD0PQRSTHVWXYZ 1234567890 
abcdcfghi|klmnopqrstuvwxyz 

twain ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 

abcdefghijklmnopqrstuvwxyz 

ABGDEFGHIJKLMHOPQRSTUVWXY1 1234567890 

abadefghijklmnopqrstuywxyz 


WILDE 
















f .-'5 
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SINGLE COLOR GRAPHICS 


AIRPLANE 


BABY BOTTLE 


BABY DINO 


BICYCLE 


BOWLING 


BULL FROG 


BURGER 


CANDLESTICK 


COCK ATI El 


FIREPLACE 


HIGH TOP 


HOllYWOOD 


HORSE OPERA 


JOLLY ROGER 


KITTY CAT 


LIGHT BULB 


PIGGY BANK 

PRESENT 

RABBIT 

RADIO DAYS 


1 17 — i/ 

1 

til 

3* 

ill 

n 

TIME FLIES 

TOOLS 

VALLEY LILY 

WEIGHTS 

WOMAN 


GARDENING 

GIRAFFE 

mm. 


nn 

Hi 
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MULTICOLOR GRAPHICS: The following graphics are only available when using a color printer. They can also be 
converted to single color graphics by using the Convert program that comes with The New Print Shop. 





ORCHID 
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SINGLE COLOR VERTICAL FULL PANELS: The following designs can be used in sidefotd Greeting Cards, tail 
and vertical Banners. 


SINGLE COLOR HORIZONTAL FULL PANELS: The following designs can be used in topfold Greeting Cards, wide 
Signs, and horizontal Banners. 


MULTICOLOR HORIZONTAL FULL PANELS: These designs are only available when using a color printer. 
CLASS POP ART 
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SINGLE COLOR LETTERHEAD FULL PANELS: The following designs can be used in Letterheads and Calendars. 


-L#V 



MULTICOLOR LETTERHEAD FULL PANELS: These designs ore only available when using o color printer. 
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SINGLE COLOR WIDE BORDERS {BBM only); Wide borders can be used for Greeting Cards and Signs. They 
print in the seven colors supported by The New Print Shop. 
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School & Business Edition 


FONTS: The fonts shown here come with upper and lowercase letters, numbers and punctuation. Each font can be 
printed in one of the seven colors supported by The New Print Shop. 


®®©®®®©®®® 

nBCDEFGillJKimAOPQRSTUVUJXYZ 1134547890 
abcdefghijklmnopc|f/iuvujxyz 

ABCD£FCA'13KLMK/0PQ^TU/WXyZ I234S67830 

abcdefghij VronopqrsWwx yi 

ABCDEFGHIJKLiMNOPDRSTUVWXVZ 1234587890 
abcdefghijklmnopqrstuvwxyz 

ABCDEFGHIJKLMNDFQHSTUVWXYZ 12345B7S9D 
abcdsfghijlslmnopqrstuvwxys 

CP'-ncrr i_m us i MtunnnoCTi m/i iwu7 mumflnn 
I lOl-l-H-l IJl1l.lt IU llVuiu.lS J l U* tt/IR lCZ> (30/ obu 

□bcdelqhnklmnopcj rstuviuXLjZ 

^‘SC‘D<E < pg^ < t3J<<Ljn^O < pQJlSg*<U<V < W<X e tZ I234S67890 
obcdefghijklmnopqrstuvwxyz 

ABCDEfGNIJKLMNOPQRSTUVWXYZ 1234567890 

obcdefqhijUrrmopqpsluv\vxL(z 

A8CDEFGHIJKLMNOPORSTUVWXYZ 1234567890 
abcdefghijklmno pqrstuvwxyz 

ABODEFGHIJKLMNOPQRSTUVVXYZ 1234567890 

cibcdefghijklmnopqrsluvwxyz 


AIR 
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SINGLE COLOR GRAPHICS 


AIR MAH ART BAND BEAKER BIOLOGY BRIEFCASE 



BUILDINGS CALCULATOR CHALKBOARD CLOCK DOLLARS DRAFTING 



DRAMA ENGLISH FLOPPY DISK GEOGRAPHY GLOBE GYMCLA5S 



NO SMOKING PC POINTER QUOTE 5CHOOL STAMP 



SWIMMING SWITCH TENNIS TRACK TROPHY 
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MULTICOLOR GRAPHICS: The following graphics are only available when using a color printer. They con also be 
converted to single color graphics by using the Convert program that comes with The New Print Shop. 

APPLE CHEERLEADER FIFE & DRUM FILM FLAG 


SINGLE COLOR HORIZONTAL FULL PANELS: The following designs con be used 
Signs, and horizontal Banners. 

AWARD DESKTOP 


in topfold Greeting Cards, wide 


LEAVES 


LUNCH PAIL 


MONEY BAG 


PAINT TUBE 


MULTICOLOR HORIZONTAL FULL PANELS: These designs ore only available when using o color printer. 
COAT ROOM MEMO 


STOP LIGHT 


TICKETS 


POT O'GOLD 


SAILBOAT 


SINGLE COLOR VERTICAL FULL PANELS: The following designs can be used in sidefold Greeting Cards, tall Signs, 
and vertical Banners. 

CHALKBRO (CHALKBOARO) EASEL NOTEBOOK PROFITS 


PATTERNS: These graphics work well with tiled layouts. 


PENCIL 


GRAPH 


DIAGONAL 


MULTICOLOR VERTICAL FULL PANELS: These designs are only available when 
using a color printer. 

ARROW DJNOSAUR PEN & INK 


SCHOOLHS (SCHOOLHOUSE) 


WAVE 


STATIONERY 




















SCHOOL BUS 


TAfWi 


MULTICOLOR LETTERHEAD FULL PANELS: These designs are only available when using a color printer. 
SOARING ViiiAGE 


SINGLE COLOR LETTERHEAD FULL PANELS: The following designs can be used in Letterheads and Calendars 
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THIN BORDERS: Th in borders can be used for Greeting Cards and Signs, and as trim for horizontal and vertical 
Banners. They print in the seven colors supported by The New Print Shop. 


SINGLE COLOR WIDE BORDERS (ISM only): Wide borders can be used for Greeting Cards and Signs. They 
print in the seven colors supported by The New Print Shop. 




Si 


m 
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Apple Color Graphics 
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Party Edition 


FOM?S: The fonts shown Here come with upper and lowercase letters, numbers and punctuation. Each font can be 
printed in one of the seven colors supported by The New Print Shop. 

BALLOONS 

brush ABCPEFqHMLMHOPqRSTUVWXVZ /Zdt56?&90 

a bcdejrghyklmnopqrstuvwxgz 

CANDIES Kbcbt^HIJkLMNoPQhsttt^^Y^ l284si/ii© 

abcdefghjjklmnopqrstutwxj'z 
dots ABCDEFGHIJKLMNOPOfiSTUVWXYZ 1234567890 

afccdefgMjlklmiicpcjrstiiv wxyz 

eastern ABCDEFGHUKLMNOPQRSTUVWVZ 1234567890 

abcdefghijklmnqK[rslu'JvJK’?z 

format , 2 3 4 5 6 7 s 9 o 

aDcacfgn.Ljklm.riofici'ii.tu.vwx.yz 

party ABCDEFGHIJKLMNOPQRSTUVWXYZ !134i#FSfl1 

presents 123^567890 

abcdefgfoijKImnopqrstuvwxyz 



WESTERN ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890 
abcdefghijklmnopqrstuvwxyz 
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SINGLE COLOR GRAPHICS 


BLACK CAT 


BON VOYAGE 




ami ■ ., f . a 


mm 

tsly-/ .'^1 

— f- 

Kpg 







m ■ ■ 
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PARADISE 


FIESTA 


CAKES 


CURVY 


SINGLE COLOR LETTERHEAD FULL PANELS: The following designs con be used in Letterheads and Calendars. 


SINGLE COLOR HORIZONTAL FULL PANELS: The following designs can be used in fopfold Greeting Cards, wide 
Signs, and horizontal Banners. 

BARBECUE CAKES SURPRISE 


MULTICOLOR HORIZONTAL FULL PANELS: These designs are only available when using a color printer. 
CONFETTI FIESTA 


SINGLE COLOR VERTICAL FULL PANELS: The following designs can be used in sidefold Greeting Cards, tall Signs, 
and vertical Banners. 

DANCERS GAZEBO HARVEST NEW YEAR 


MULTICOLOR LETTERHEAD FULL PANELS: These designs ore only available when using a color printer. 


MULTICOLOR VERTICAL FULL PANELS: These designs are only available when 
using a color printer. 

CLOWN HATS SKATERS 


THIN BORDERS: Thin borders can be used for Greeting Cards and Signs, and as trim for horizontal and vertical 
Banners. They print in the seven colors supported by The New Print Shop. 


F 


in 


iA/LA 


BALLOONS 
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SINGLE COLOR WIDE BORDERS (IBM only): Wide borders can be used for Greeting Cards and Signs. They 
print in the seven colors supported by The New Print Shop. 
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About the Art Grid 


If you cant find a graphic that fits your design, why not 
draw your own? The art grid is the tool to use to create an 
original graphic. Just copy the grid onto a copying machine, 
grab a pencil, and you’re ready to go! 

Like graph paper, the art grid has many small boxes. Each 
box represents the position of a dot in the Graphic Editor 
drawing surface. Fill in the boxes on the art grid. When 
your drawing is exactly the way you want it, fill in the dots 
in the Graphic Editor in the exact same positions. Every 
tenth box on the art grid is highlighted to make it easier for 
you to identify its position. The position of every dot in the 
Graphic Editor is labeled on screen. 

Copy your art grid drawing onto the Graphic Editor 
drawing surface and you’ll have a new piece of art at your 
command. Save it to use or modify as often as you like. 
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Four great ways to be 
wen more creative wit! 
The New Print Shop! 



Save 25% 


(See next page 
for details!) 




You’ll discover all kinds of exciting new possibilities when you 
add these all-new collections to your New Print Shop. Each New Print Shop Graphics Library’ 
includes over 100 professionally created graphics, borders, and fonts! They give you the same 
improved resolution and quality as The New Print Shop — including multicolor designs and 
full panel graphics! 

And if you have an IBM/Tandy computer, be sure to get The New Print Shop Companion. 

It lets you do things that have never been possible before! 


♦ The New Print Shop Graphics 
Library: Sampler Edition 

Here’s a little bit of everything to add that 
extra something. From butterflies, bicycles 
and burgers to candlesticks, cocktails and 
carousels! Pie a la mode and pink flamin¬ 
gos! Covers popular themes like holidays, 
birthdays, school, sports and more. 

❖ The New Print Shop Graphics 
Library: Party Edition 

Create a total party environment. Make 
personalized invitations, signs, place cards, 
gift tags, banners, posters — even wrap¬ 
ping paper. Covers all kinds of celebra¬ 
tions, official and unofficial: holidays, 
anniversaries, birthdays, housewarmings, 
and beach parties, to name just a few. 



♦ The New Print Shop Graphics 
Library: School and Business 
Edition 

An absolute boon to students, teachers and 
business people. Reach out and grab 
someone with catchy communications: 
use it for signs, note pads, letterheads, 
folders, forms, schedules and more. From 
chalkboards and cheerleaders to floppy 
disks, calculators and “no smoking” signs. 

♦ The New Print Shop 
Companion 

Produce great-looking flyers and newslet¬ 
ters with Page Publisher. Design 
matching envelopes with Envelope 
Maker, Type personal or business letters 
with Letter Writer, using your New Print 
Shop letterheads. Create custom graphics, 
borders, and fonts, using easy-to-use 
editors. There’s even a Graphic 
Importer for importing artwork from 
popular paint programs. Plus Cataloger, 
a special utility for cataloging all your 
graphics, borders and fonts. (IBM/Tandy 
only) To order, please turn page. 
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Special offer for owners of The Official New Print Shop Handbook: 

Save 25% on the rest of The New Print Shop family! 

As a “serious” user of The New Print Shop, you qualify for some serious savings: 25% off the 
suggested retail price of The New Print Shop Graphics Libraries and The New Print Shop 
Companion. So you can increase your creativity ... while 1 we decrease the price tag! 

Use tWs handy order form ©r call 1-800-521-6263 

For fastest delivery, credit card holders can call 1-800-521-6263, Monday through Friday, 

8 a.m. to 5 p.m., Pacific Standard Time. To get the 25% discount, be sure to mention 
The Official New Print Shop Handbook 


OR, fill out the coupon and mail it with your 
payment or purchase order to Broderbund 
Software-Direct®, P.0. Box 13717, San Rafael, 
CA 94913-3717. 

Please include shipping and handling as 
indicated on the order form. 

Allow 4 weeks for delivery. 


NO RISK GUARANTEE 
We stand by our products 100%. If, for any 
reason, you are not completely satisfied with a 
product you purchase from Bmderbund Software- 
Direct, return it within 10 days along with a copy 
of your invoice and the complete contents of the 
package. At your option, we will promptly 
exchange the program or refund your full 
purchase price. 


( ) YES! Send me the following New Print Shop Graphics Libraries for my IBM/Tandy or 100% compatible 
or Apple II series computer or The New Print Shop Companion (IBM/Tandy version only). 


Sampler Edition - IBM - 5.25" 
Sampler Edition - IBM - 3.5" 
Sampler Edition - Apple - 5.25” 
Sampler Edition - Apple - 3.5" 

Party Edition - IBM - 5.25” 

Party Edition - IBM - 3.5" 

Party Edition - Apple - 5.25" 

Party Edition - Apple - 3.5" 

School & Business Ed. -IBM- 5.25" 
School & Business Ed. -IBM- 3.5” 


Daytime Telephone_ 

(required for credit card orders) 


□ Check/Money Order 

□ Purchase Order #_ 

□ VISA □ MasterCard □, 

Signature (required for credit card o 


ITEM# 

QTY 

20610 


206II 


20650 


20654 


20710 


20711 


20750 


20754 


21210 


21211 


21250 


21254 


20412 



American Express 


School & Business Ed. -Apple- 3.5" 
Companion - IBM - 5.25" 
Companion - IBM - 3.5" 


Local sales tax must be included for the following states: CA., CO, GA, IL MA, PA, IX, WA 
Shipping & Handling Add 5150 for one product and $1.00 for ea. additional product 


PRICE 

SALE 

$.34795 

26.25 

$34375 

26.25 

$2437 5 

18.75 

$24375 

18.75 

$34r95 

26.25 

$343>5 

26.25 

$J4r?i5 

18.75 

5 

18.75 

$34375 

26.25 

$34375 

26.25 

$24315 

18.75 

$24375 

18.75 

$3S>375 

37.50 

%$&$5 

37.50 

Sub-Total 


Account Number 


Expiration 


040 




PUT THE NEW PRINT SHOP TO WORK FOR YOU! 


...with this completely new official sourcebook of ideas from the authors of the bestselling 
original Print Shop Handbook. Focusing on the enhanced features of The New Print Shop 
program, this book contains hundreds of ideas with easy-to-follow, step-by-step instructions 
allowing you to copy or adapt an idea—all in a matter of minutes! And it's the only Print 
Shop book prepared in collaboration with Broderbund Software, publisher of The 
New Print Shop. 

Here's what you'll find: 

• More than 100 original designs for home, school and professional use. 

• New ideas for the four basic New Print Shop applications—signs, greeting cards, 
letterheads and banners—with different looks and styles for different purposes. 

• More than 20 new applications including ads, business cards, mailing labels, flyers, 
games, tickets and wrapping paper. 

• Techniques and tricks for mixing graphics and fonts. 

• Modified New Print Shop graphics with techniques that can be applied to any graphic. 

• Easy-to-create original art. 

• Powerful layout planning tools. 

• All graphics from The New Print Shop, Sampler Edition, School & Business Edition and 
Party Edition. 

"Just as The New Print Shop goes beyond the original million-copy bestseller and adds new 
power to an old favorite, our goal was to go beyond our first bestselling Print Shop book 
and provide powerful new ideas to inspire you. We invite you to look beyond the obvious 
with us and copy or adapt the handbook ideas—as before, the only limit is your imagination!" 

—The Authors 

Mary Schenck is a graphic designer and independent software developer and former 
director of new products for The Learning Company. Randi Benton is a publishing manager 
for Fisher-Price. Formerly, she was a software development manager for Bantam 
Electronic Publishing. 
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